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Christmas  is  coming.  Who  is  to  get  fat..?  Geese,  certainly, 
as  the  ditty  goes,  and  pharmacists  perhaps,  but  through 
the  sale  of  traditional  pharmacy  lines,  rather  than 
through  NHS  dispensing  and  associated  unpaid  services 
(last  week.  pp531.  532). 

Retailers,  and  the  public,  nowadays  seem  hell-bent  on  a 
three-season  shopping  year.  Immediately  Christmas  is 
over  (sometime  during  autumn),  offers  on  holidays  are 
dangled,  with  the  main  push  co-inciding  with  those 
post-binge  blues.  Linked  to  that  are  campaigns  to  give  up 
all  the  vices  acquired  during  the  last  year.  This  season  of 
self-improvement  normally  lasts  till  Easter,  when 
holidaying  officially  begins,  and  the  consumer  is 
encouraged  to  re-acquire  all  their  recently  foresaken 
indulgences. 

This  third  retail  age  lasts  through  till  September  when 
it's  back  to  school  with  no  respite  in  sight  until  Christmas. 
Enter  Santa  Claus.  stage  left,  bearing  Christmas  cards, 
decorations  and  presents  for  early  shoppers.  The  days 
when  early  November  heralded  eight  shopping  weeks  to 
Christmas  are  long  since  gone.  Retailers  can  choose, 
either  to  keep  up  with  this  marketing  madness,  or  to  stand 
back  from  the  fray  and  match  their  clientelle's  aspirations 
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and  expectations. 

In  the  scenario  described  above,  one  range  of  goods 
should  be  a  seller  for  all  seasons  —  film,  cameras  and  D&P 
-  hut  are  pharmacists  getting  their  share? 

The  biennial  showcase  for  ali  that  is  new  in 
photography  —  Photokina  —  has  just  finished.  Agfa  used 
the  German  show  to  launch  a  new  film,  the  Agfacolor 
HDC  100  (p576)  and  3M  introduced  Exl  Plus  (p580).  Yet. 
Pharmacy  remains  a  market  that  is  not  getting  its  share 
(see  p595).  Mike  McGinn  of  Kodak  pointed  to  the  gains 
that  could  he  made  [C&D  September  24,  pS  19),  when  he 
underscored  the  16  per  cent  increase  in  market  share  that 
could  he  made,  simply  by  selling  the  same  number  of  films 
as  were  taken  in  for  developing  and  printing.  This  week,  in 
C&D's  supplement  for  assistants,  Over  the  Counter,  we 
announce  the  winner  of  the  £2,000  holiday  in  the  'Make 
Golden  Memories'  competition  co-sponsored  with  Kodak. 
The  quality  of  film  and  the  sophisticated  technology  that 
makes  taking  pictures  simple  and  results  almost 
guaranteed  is  tailor-made  for  pharmacy.  Now  that  Kodak 
and  other  manufacturers  at  last  are  focusing  meaningful 
attention  on  pharmacies,  the  time  should  be  right  to 
return  the  compliment  and  grow  the  market. 

567 


Scottish  Office  opens  for 
health  bids 


The  Management  Executive  of 
the  NIIS  in  Scotland  is  inviting 
health  boards  across  the  country 
to  tender  bids  for  £3.5  million 
worth  of  primary  care  devel- 
opment funding. 

The  round  for  applications  for 
1995-96  is  open  until  December 
15  to  "encourage  innovation  in 
primary  care  and  service-led 
initiatives",  says  Lorraine  Harper, 
representing  primary  care  dev- 
elopment in  the  Scottish 
Office. 

"Given  the  shift  in  emphasis 
from  secondary  to  primary  care, 
the  Government  is  trying  to  make 
primary  care  more  effective  and 
to  develop  services.  This  is  to  fund 
such  progress,"  she  says. 

Competition  is  expected  to  be 


fierce;  the  last  round  attracted 
more  than  .'500  applications. 

Bids  are  scored  according  to 
criteria,  such  as  project  prac- 
ticality, value  for  money, 
potential  to  generate  future  ideas, 
contribution  to  the  development 
of  primary  care  in  the  area,  and 
possibility  of  translation  into 
other  environments,  applicants 
say. 

In  the  last  round  of  bids, 
Grampian  Health  Board  secured 
about  £400,000,  of  which  about 
£100,000  will  be  channelled  into 
pharmacy  projects,  such  as 
evaluating  the  impact  of  OTCs 
and  the  effect  of  the  shift  in  care 
emphasis  onto  community  re- 
sources and  the  effective  delivery 
i  il  care. 


A  priority  theme,  says  chief 
administrative  pharmaceutical 
officer  Arthur  Williams,  will  be  to 
enhance  pharmacy's  role  in  the 
primary  healthcare  team  as  well 
as  introducing  projects  to  control 
rising  drug  expenditure  and  to 
improve  service  delivery  and 
management.  It  is  a  "tremen- 
dous" opportunity  for  the  sector, 
he  says. 

The  remaining  funds  will  be 
used  to  develop  shared  care 
protocols  and  formularies,  to 
evaluate  the  role  of  the  com- 
munity pharmacist  in  repeat 
prescribing,  to  run  public  health 
campaigns  encouraging  safe  and 
effective  use  of  medicines  and  to 
meet  the  training  needs  of  the 
country's  carers. 


Independents 
succeed  in 
run  for  Hills 

Proprietor  Susan  Ramsdale  and 
three  other  independent  phar- 
macists in  Bristol  have  won  their 
fight  against  a  wholesaler-owned 
pharmacy  opening  nearby. 

A  complicated  series  of 
manoeuvres  resulted  in  an 
existing  Hills'  pharmacy  gaining 
permission  to  relocate  near  a 
surgery  which  moved  half  a  mile 
down  the  road. 

The  four  independents,  whose 
businesses  would  have  been  badly 
affected,  appealed  against  Avon 
FHSA's  decision  and  heard  last 
week  that  they  had  been 
successful. 

Last  year,  Mrs  Ramsdale  wrote 
an  article  for  C&D  questioning 
whether  there  was  a  future  for 
independents  if  an  AAH-owned 
pharmacy  was  allowed  to  benefit 
at  the  expense  of  customers  of 
AAI  I's  wholesale  companv  (Sept- 
ember 11,  1993,  p435). 

She  told  C&D  this  week:  "1  feel 
that  if  independents  stick 
together  and  support  each  other, 
and  our  wholesalers  support  us. 
we  can  all  succeed  and  prosper, 
rather  than  one  pharmacy  trying 
to  get  all  of  the  cake.  We  should 
share  in  our  service  to  the 
community  and  be  properly 
rewarded  for  it." 

Mrs  Ramsdale,  whose  phar- 
macy is  situated  between  two 
Tesco  stores,  has  also  fought 
pharmacy  opening  applications 
from  Tesco  and  an  independent 
from  outside  the  area. 

"Fighting  business  battles  is 
not  what  I  went  into  pharmacy 
for,"  she  said.  During  the  past  18 
months  she  has  also  had  to 
contend  with  three  burglaries 
and  lour  armed  robberies  at  her 
premises. 
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The  second  UK  Annual  General  Assembly  of  the  European  Union  of  Social 
Pharmacies,  held  in  Manchester  recently,  discussed  pharmacy's  role  in 
maximising  benefits  and  minimising  risks  in  the  self-medicating  patient. 
Pictured  (left  to  right)  are  Professor  Ian  Jones  (school  of  pharmacy  and 
biochemical  sciences.  University  of  Portsmouth),  Hughie  Todner  (National 
Co-operative  Chemists'  chain  chairman),  Roy  Carrington  (NCC  chief 
executive  officer/superintendent  pharmacist),  Robert  YVhyborn  (NCC 
secretary/accountant),  Anne  Peeters  (social  and  health  fund  provider  in 
Belgium),  William  Janssens  (EUSP  president),  Dr  Mike  Bainbridge  (CP 
and  member  of  the  British  Medical  Association),  Marc-Henri  Comely 
(general  secretary  EUSP),  and  Dr  Hubertus  Cranz  (director  of  the 
European  Proprietary  Medicines  Manufacturers'  Association) 


West  Glamorgan  addresses 
Which?  critique 


West  Glamorgan  Health  Auth- 
ority aims  to  address  some  of  the 
Consumer  Association's  Which? 
magazine  criticisms  levelled  at 
community  pharmacy  by  intro- 
ducing region-wide  health  pro- 
motion protocols. 

The  scheme  sees  clear 
protocols  for  health  promotion 
advice  and  service  standards 
brought  into  62  of  the  region's  99 
pharmacies.  According  to  phar- 
maceutical adviser  Alan  Willson. 
this  will  ensure  that  the  public- 
has  access  to  an  accredited  level 
of  health  promotion  advice. 

The  scheme  currently  involves 
three  protocols:  oral  health, 
communicable    diseases  and 


infestations,  and  smoking  cess- 
ation. Each  aims  to  guide 
pharmacists  and  pharmacy  staff 
on  recognising  somebody  in  need 
of  health  promotion,  the  right 
questions  to  ask.  ultimately 
leading  the  staff  member  to  a 
'treat  or  refer'  decision.  Product 
recommendation  is  also  given. 
Question  protocols  follow  a  tick 
box  format  which  can  then  be 
monitored  externally. 

In  return  for  co-operation, 
accredited  pharmacies  receive 
free  training  and  publicity. 

Next  year,  it  is  hoped  to  add 
two  protocol  areas  to  the  scheme 
and  bring  on  board  more 
pharmacies. 


Few  take 
heed  of 
display 
advice 

Industry  spends  about  £1.700  per 
store  each  year  on  merchandising 
support,  but  very  few  pharmacies 
keep  all  GSLs  on  open  display. 

in  a  sun-ey  conducted  at 
Chemex,  the  Proprietary  .Assoc- 
iation of  Great  Britain  notes  that 
63  per  cent  of  pharmacists  do  not 
use  planograms,  mostly  because 
of  time  constraints,  while  9  per 
cent  felt  they  were  too 
complicated. 

Despite  an  overall  £20  million 
manufacturer  spend  on  ed- 
ucation and  merchandising 
support,  only  one  in  five 
pharmacists  merchandises  all 
GSLs  on  open  display.  Eight  per 
cent  keep  all  OTCs  behind  the 
counter. 

But  72  per  cent  do  keep  some 
GSLs  —  mostly  sore  throat 
remedies,  indigestion  treat- 
ments, skin  treatments,  topical 
pain  relief,  eye  care  and  cold 
and  flu  remedies  —  on  open 
display. 

When  asked  about  payment  for 
OTC  counselling.  83  per  cent  of 
pharmacists  felt  they  should  be 
paid  for  this  service.  Twenty- 
seven  per  cent  of  respondents 
believed  manufacturers  should 
be  billed.  Of  this  group.  13  per 
cent  felt  a  £5  fee  was  appropriate, 
while  the  majority  opted  for 
£l-£2. 

Other  money  sources  included 
the  National  Health  Sen'ice  (40 
per  cent)  and  a  combination  of 
NHS,  manufacturers  and  con- 
sumers (20  per  cent).  The  survey 
also  revealed  that  some  phar- 
macists favoured  funds  being 
amassed  through  a  fine  system 
for  CPs  with  illegible  handwriting. 

Barking  to 
run  second 
NPA  course 

Bowled  over  by  interest  in  an  NPA 
counter  assistants  course.  Bark- 
ing &  Havering  Family  Health 
Services  Authority  is  to  run  a 
second  event  (C&D  September 
10,  p380). 

Initially,  the  FHSA  had  secured 
funding  through  the  London 
Implementation  Group,  for  30 
assistants,  but  received  double 
the  expected  number  of  ap- 
plicants. Consequently,  the  LIG  1 
provided  an  extra  £3.000-£4.000 
in  order  for  a  second  course  to  be 
run. 

The  initial  intake  begin  their 
training  next  week  and  Barking  & 
Havering  FHSA  pharmaceutical 
advisor.  Bernhard  Crede.  anti- 
cipates the  second  course  will 
begin  "as  soon  as  we  get 
organised". 
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Don't  become  a  slave  to  the 
protocols,  says  ex-Society  chief 


Protocols  for  medicine  sales  are 
intended  as  guidance  and  phar- 
macists should  not  be  slavishly 
tied  to  them.  David  Coleman, 
former  president  of  the  Royal 
Pharmaceutical  Society,  said  on 
Tuesday. 

"You've  also  got  to  use  your 
common  sense."  he  told  the 
meeting  of  the  Society's  East 
Metropolitan  branch. 

Protocols  would  vary  with  each 
pharmacy.  "Only  you  know  what 
is  best  for  yours,"  he  added. 

The  first  aim  was  to  ensure  that 
the  public  sees  that  there  is 
something  unique  about  buying 
medicines  from  a  pharmacy  - 
that  questions  were  being  asked 
for  their  own  safety  and  that  a 
pharmacist  was  available  to  give 


further  advice  it  necessary. 

Secondly,  well-trained  staff  can 
free  the  pharmacist  to  make 
better  use  of  his  or  her  tune. 
Trained  dispensary  technicians 
are  essential  if  pharmacists  are  to 
spend  their  time  with  patients. 

He  thought  the  public  should 
be  informed  that  increasing 
numbers  of  medicines  are  be- 
coming available  off  prescription, 
but  that  pharmacists  needed  to 
ask  questions  before  selling 
them.  He  believed  that  it  would 
help  if  advertisements  for 
medicines  carried  the  statement 
"ask  your  pharmacist  if  it's 
suitable  for  you". 

Mr  Coleman  went  on  to  say 
that  pharmacists  should  not  be 
lured  into  carrying  out  new  roles 


to  the  detriment  of  existing  roles 
and  that  all  new  roles  should  be 
properly  remunerated. 

Pharmacists  had  a  part  to  play 
in  liaising  with  local  doctors  to 
improve  local  prescribing.  "But 
although  this  would  save  the 
NHS  money  and  improve 
compliance,  it  was  time  eon 
suming  and  expensive  for 
pharmacists  because  it  resulted 
in  fewer  prescriptions  and  less 
money."  he  said. 

Pharmacists  must  not  carry 
out  change  for  change's  sake  and 
should  not  transfer  their 
attention  to  doctors  and  ad- 
ministrators at  the  expense  of 
patients,  who  should  remain  the 
focus  of  the  pharmacist's  work, 
he  added. 


Midnight  oil  burns  in 
pharmacy  academia 


Pharmacy  numbers  remain 
static  but  scrips  are  up 


Academics  working  in  phar- 
macology and  pharmacy  clock  up 
the  longest  hours  of  all  university 
staff. 

On  average,  academic  staff 
record  55-hour  weeks  during 
term  time  and  in  the  holiday 
periods,  but  departments  allied  to 
medicine  (anatomy  and  phy- 
siology, pharmacology,  phar- 
macy, nutrition,  opthalmics, 
audiology.  applied  social  work 
and  nursing  education)  work  a 
weekly  average  of  57.4  hours. 

This  is  caused,  says  the 
Association  of  University  Teach- 
ers' 'Long  hours,  little  thanks' 
survey,  by  the  changing  stu- 
dent:teacher  ratio. 

Over  the  past  ten  years, 
student  numbers  have  increased 
by  64.4  per  cent  and  staff  1 1.4  per 
cent. 

According  to  Professor  Chris- 
topher Marriot,  1994  British 
Pharmaceutical  Conference  sci- 


ence chairman,  this  is  threat- 
ening the  quality  of  teaching  and 
research  and  development  (C&D 
September  24,  p473). 

The  introduction  of  ass- 
essment systems  has  also 
increased  the  administrative 
workload  to  an  average  17-18 
hours  a  week. 

The  report  concludes  that 
universities,  funding  councils 
and  the  Higher  Education 
Quality  Council  must  find  a  way 
to  reduce  the  administrative 
burden.  Says  Association  general 
secretary  David  Triesman: 
"Universities  are  in  danger  of 
losing  their  way.  Teachers  spend 
more  time  at  administration  than 
teaching.  Researchers  are  forced 
to  fill  in  more  forms  than 
laboratory  results.  The  teacher's 
week  no  longer  has  boundaries 
which  foster  quality.  Even  the 
best  machines  break  down  when 
tested  to  destruction." 


Pharmacy  numbers  in  England 
have  remained  virtually  static 
over  the  past  year,  but  con- 
tractors have  dispensed  4  per  cent 
more  prescriptions,  with  a  net 
ingredient  cost  up  5  per  cent  to 
£7.05. 

At  March  31  there  were  9,766 
pharmacies  in  contract  with 
FHSAs.  Of  these,  66  per  cent  were 
independents  while  32  per  cent 
belonged  to  chains  (ranging  from 
small  groups  of  five  or  six  to  large 
multiples). 

Half  of  all  pharmacies  dis- 
pensed more  than  2,970  scripts 
per  month  in  1993-94.  up  110 
from  1992-93.  The  number  of 
pharmacies  being  paid  for 
maintaining  patient  medication 
records  has  risen  to  5.773  (59  per 
cent  of  the  total),  a  disappointing 
increase  of  onlv  5  per  cent  since 
1993. 

By  March  this  year  8.527  of  the 


PSNI  69th  annual  meeting 


PSNI 
announces 
new  Council 
line-up 

The  Pharmaceutical  Society  of 
Northern  Ireland  has  announced 
the  new  Council  line-up. 

At  its  69th  annual  meeting,  the 
PSNI  elected  Robert  George 
Dillon.  Dorothy  Elizabeth 
Graham,  Sheelagh  Elizabeth 
1 1 illan.  Tosh  O'Rourke  and 
Michael  Cordon  Scott  to  serve  on 
Council  lor  a  three-year  term 
starting  from  last  Monday. 

President  Dr  William  Wood 
side  also  advised  the  meeting  that 
Sarah  Mawhinney  had  been 
co-opted  to  fill  the  remaining 
vacancy  on  Council. 

Leaving  Council  after  many 
years  of  service  are  Cora  Watson 
and  Derek  Corbett. 

The  president  particularly 
thanked  Dr  Sean  O'Hare  and  Dr 
Terry  Maguire  for  their  help  in 
organising  the  examination. 

The  year  also  saw  the 
reconstitution  of  the  mid-Antrim 
branch  which  has  since  organised 
two  meetings.  John  Johnson  was 
elected  chairman.  At  the  Society, 
Deirdre  Tunney  was  appointed 
audit  facilitator. 

Chairman  of  finance,  Ronnie 
McMullan.  presented  the  ac- 
counts which  showed  a  £32,340 
surplus  —  an  improvement  of 
£4,000  over  year-end,  1993.  Mr 
McMullan  declared  that  an 
increase  in  the  current  year's 
retention  fees  would  not  he 
necessary.  Income  has  increased 
£2,000  while  expenditure  has 
decreased  £4.000. 

Robert  Dillon  resigned  as  the 
Society's  honorary  treasurer. 


16,332  residential  homes  in 
England  were  receiving  paid 
advice  from  pharmacists,  up  from 
7,776  in  March.  199.3. 

There  are  .'595  pharmacies 
dispensing  less  than  1,000  scripts 
per  month,  the  minimum 
number  to  qualify  for  the 
graduated  professional  allow- 
ance: 159  of  these  are  con- 
centrated in  five  FHSAs  in 
London. 

There  were  222  pharmacies 
receiving  payment  under  the 
essential  small  pharmacy  scheme 
in  March,  an  increase  of  74  since 
September.  1993. 

The  data  come  from  'General 
Pharmaceutical  Services  in 
England  1993-94'  (ISBN  1  85X39 
266  7,  £2)  available  from  the  DoH 
Health  Publication  Unit, 
Heywood  Stores.  No  2  Site, 
Manchester  Road,  Hevwood, 
Lancashire  OLIO  2PZ. 
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Seasons  change  in  Scotland 


PAGB  comes  to  aid 
of  'threatened' 
pharmacy 


Independent  pharmacy  is  under 
threat,  but  it  is  in  the  phar- 
maceutical industry's  best  in- 
terests tor  it  to  survive. 

That  is  the  conclusion  of  the 
Proprietary  Association  of  Great 
Britain  which  is  recommending 
that  the  Association's  Pharmacy 
Plan  group  devotes  its  resources 
to  this  problem  at  the  launch  of 
the  PAGB's  annual  plan  mi 
December  8. 

Under  the  discussion  heading 
'Professional  retailing  are 
pharmacists  up  to  the  job?',  the 
group  will  debate  the  extent  of 
the  communication  problem  that 
exists  between  pharmacy  and 


The  British  Medical  Association  is 
demanding  a  full  and  public 
apology  from  Dr  David  Roberts 
following  an  exchange  of  letters 
with  the  Royal  Pharmaceutical 
Society. 

In  a  written  response  to 
RPSGB  president  Anne  Lewis,  Dr 
Alexander  Macara,  chairman  of 
the  Council  of  the  British  Medical 
Association,  admits  to  being 
"considerably  distressed  and 
upset  by  both  the  tone  and  the 
content  of  Dr  Roberts'  latest 
outburst  in  Chemist  &  Druggist. 
"I  take  grave  exception  to  Ins 
actions,"  he  says. 

In  the  letter  to  C&D  (Sept  IT. 
p454),  Dr  Roberts  likens  phar- 


industry,  and  the  benefit  of  a 
centrally-co-ordinated  approach. 

Other  topics  under  discussion 
include  'Consumer  communic- 
ation —  nice  to  have  or  need  to 
have?',  which  includes  PAGB 
research  on  consumer  attitudes 
acting  as  a  deterrent  to  self- 
medication.  The  PAGB  will  ask 
whether  an  industry'  campaign 
can  promote  consumer  health- 
care without  compromising 
member  companies'  commercial 
activities. 

The  final  discussion  is  'GPs  and 
OTCs  —  enemies  or  advocates'', 
which  reveals  key  determinants 
of  OTC  recommendation. 


macists  pouring  through  the 
Clothier  loophole  to  "rats  from  a 
sewer".  Closing,  he  signs  himself 
both  as  a  BMA  Council  member 
and  chairman  of  the  Dispensing 
Doctors'  Association. 

Dr  Macara  continues:  "These 
views  are  not  shared  among 
members  of  the  Council  of  the 
BMA.  Dr  Roberts  must  he- 
regarded  as  speaking  in  a 
personal  capacitv." 

NPA  director'  Tim  Astill  has 
also  condemned  Dr  Roberts' 
outburst.  The  NPA  intends  to  take 
the  matter  up  with  the  Countess 
of  Mar,  the  Dispensing  Doctors' 
Association  patron  in  the  House 
of  Lords. 


NHS  'about 
to  go  under' 

There  is  a  widely  held  view  among 
consultants  that  the  NHS  is  on 
the  verge  of  collapse. 

When  asked  what  would 
happen  to  the  NHS  when  local 
autonomy  for  trusts  was  com- 
plete, nearly  two-thirds  agreed 
with  the  statement:  "The  NILS  as 
we  know  it  will  disintegrate." 
Only  3  per  cent  thought  it  would 
be  stronger. 

A  further  'M)  per  cent  said  it 
would  no  longer  be  a  'national' 
service. 

Almost  half  the  582  hospital 
consultants  replying  to  a  quest- 
ionnaire for  BMA  News  Review 
thought  the  standard  of  patient 
care  in  the  NHS  had  fallen  over 
the  past  five  years. 

Three-quarters  said  their 
morale  was  lower  than  before 
NHS  reforms  were  introduced, 
and  only  21  per  cent  rated  their 
morale  as  quite  or  very  high. 
Nearly  one-third  blamed  hospital 
managers. 


Pharmacies  in  the  Ayrshire  and 
Arran  region  are  accepting 
payment  for.  and  immediately 
activating  pre-payment  certif- 
icates for,  NHS  prescriptions, 
under  a  new  pilot  scheme. 

The  four-month  trial,  which 
runs  until  the  end  of  December 
enables  the  12  participating 
premises  to  accept  payment  for 
prescription  'season  tickets'. 

Medicines  can  then  be  im- 
mediately dispensed  against  the 
ticket,  without  the  patient  having 
to  wait  two  weeks  for  the 
certificate  to  arrive  from  the 
Ayrshire  and  Arran  Health 
Board's  primary  care  office. 

Participants  then  give  the 
patient  a  receipt  and  send  the 
completed  application  form  to 
the  Board  which  will  then  issue 


A  British  Medical  Journal 
editorial  stating  clinical  evidence 
is  insufficient  to  back  up  evening 
primrose  oil's  therapeutic  claims 
has  received  unexpected  backing 
from  EPO  manufacturer  Scotia 
Pharmaceuticals. 

The  editorial  by  Dr  Jos 
Kleijnen,  clinical  epidemiologist 
at  the  University  of  Amsterdam, 
says  many  EPO  studies  have  been 
small  crossover  trials,  suitable 
only  for  assessing  drugs  where 
the  persistent  effects  fade  shortly 
after  treatment  cessation.  Rig- 
orous clinical  trials  have  not 
proved  EPO's  effects. 

Scotia  is  confident  that  its 
clinical  trials  have  been  properly 
designed  and  conducted,  but 
agrees  with  Dr  Kleijnen,  that 
published  literature  does  not 
demonstrate  EPO's  effectiveness 


The  Department  of  Health  and 
the  Communicable  Disease  Sur- 
veillance Centre  say  the  Indian 
plague  epidemic  is  unlikely  to 
spread  to  the  UK  and  are  not 
urging  pharmacists  to  stock  up 
on  antibiotics. 

The  CDSC  says  that,  given  the 
relative  dangers,  the  media 
should  be  focusing  more  on  the  7 
per  cent  increase  in  notifications 
of  tuberculosis  in  England  and 
Wales  seen  in  1991-92. 

At  the  last  count,  4,058  cases  of 
pneumonic  and  bubonic  plague 
had  been  reported  by  the  Indian 
authorities.  But  only  15  people 
coming  into  the  UK  on  flights 
from  India  have  shown  "plagiu 
like  symptoms".  Of  these  just 
four  have  been  detained  in 
hospital  for  further  investigation. 

"They  will  have  sputum 
samples  put  under  microscopic 
or  possibly  culture  tests.  But  the 
possibility  that  they  have  con- 
tracted a  form  of  plague  is 


the  certificate.  Pre-paid  en- 
velopes, application  forms  and  a 
pay  Ayrshire  and  Arran  Health 
Board'  cheque/postal  order  stamp 
will  be  supplied  to  participants. 

According  to  chief  phar- 
maceutical officer  Andrew  Mc- 
Laughlin, some  pharmacists  have 
been  initially  reluctant  to  join  the 
scheme  because  of  the  admin- 
istrative burden  entailed  and  the 
Board's  expenses-only  remun- 
eration policy. 

He  says:  "The  scheme  may  be 
extended  depending  on  whether 
patients  think  it's  a  good  idea  and 
what  the  pharmacist  makes  of  the 
extra  workload." 

He  adds  that  patients  might 
prefer  a  certificate'  there  and 
then  rather  than  use  the  old 
svstem. 


in  atopic  eczema  and  mastalgia. 

The  company  does,  however, 
have  a  back-up  of  unpublished 
evidence  which  it  has  submitted 
to  the  Department  of  Health  in 
support  of  its  eczema  and 
mastalgia  licence  applications. 

This  information  remains 
confidential  for  ten  years  because 
once  in  the  public  domain,  the 
DoH  can  issue  generic  licences, 
as  has  happened  in  the  UK  for 
both  conditions.  This  allows 
other  manufacturers,  with  no 
research  investment,  to  obtain 
licences  based  on  published 
literature,  and  so  undercut  Scotia 
by  producing  cheaper,  generic 
alternatives.  The  company  has 
challenged  this  decision  in  the 
High  Court  and  is  now  to  repeat 
the  process  in  the  European 
Court. 


remote."  says  Christine  Murphy 
of  the  CDSC. 

The  DoH  says  that  medical 
experts  are  satisfied  with  present 
safeguards  against  a  plague 
outbreak  in  the  UK. 

"We  have  a  consultant  in 
communicable  disease  in  every 
health  authority  and  we're  also 
monitoring  flights  from  India 
and  have  sent  a  special  notice  to 
GPs  telling  them  to  be  on  the 
lookout  for  disease  symptoms." 
says  a  spokeswoman.  She  added 
that  the  DoH  saw  no  need  to  build 
up  drug  supplies. 

"Tetracycline  and  the  other 
antibiotics  used  against  plague 
are  already  held  in  large 
quantities,  there  is  no  necessity 
for  pharmacists  and  hospitals  to 
stockpile  further." 

Ms  Murphy  added  that  although 
there  are  an  average  1.500  cases 
of  plague  around  the  world  a  year, 
the  last  time  the  disease  was 
"imported"  into  the  UK  was  1918. 


N  Ireland  scripts 

During  July,  pharmacies  and 
appliance  suppliers  dispensed 
1,446.036  items  using  864,941 
forms.  This  incurred  gross 
costs  of  £13,832,073  (net 
ingredient  costs  of 
£11,495,146). 

C&D  Price  Service 

Sandoz  Pharmaceuticals 
would  like  to  apologise  to  our 
customers  for  any  confusion 
caused  by  the  inaccurate 
pricing  information  recently 
provided  for  the  Chemist  & 
Druggist  Price  Supplement  of 
October  1.  There  have  been 
no  price  increases  across  our 
product  range  and  the  prices 
which  appear  in  the  monthly 
list  and  Price  Supplement  of 
October  8  are  correct. 

Operation 
safeguard 

The  first  TV  and  newspaper 
advertisements  for  Operation 
Safeguard,  the  Department  of 
Health's  measles 
immunisation  campaign 
appeared  last  week,  to  mark 
the  launch. 


BMA  disassociates  itself 
from  'sewer  rats'  GP 


TB  beats  plague  risk 


Scotia  agrees  with  BM/s 
EPO  criticism 
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Pharmacy 
nominated 
for  award 

A  London  pharmacist  has  made  it 
to  the  last  stages  of  a  prestigious 
national  newspaper-run  customer 
service  competition. 

A  G  Mack  <S  Co  of  Penge,  south 
east  London,  is  one  of  four  finalists 
in  the  small  business  category  of 
The  Sunday  Times/Unisys  Cus- 
tomer Champion  Awards. 

Companies  were  entered  for 
the  annual  contest  by  their 
Sunday  7Ymes'-reading  customers 
who  had  to  provide  a  100-word 
testimonial.  This  year  there  were 
several  hundred  companies  nom- 
inated in  the  small  business 
category. 

According  to  the  competition 
organisers,  A  G  Mack  was  not 
only  the  subject  of  some  of  the 
most  glowing  letters,  it  also 
received  more  nominations  than 
the  majority  of  other  contenders. 

Frank  Judge,  superintendent 
pharmacist  at  Mack's  Penge 
branch,  puts  its  customers' 
enthusiastic  support  down  to  the 
fact  that  "service  is  the  priority 
with  all  members  of  our  five- 
strong  team". 

"We're  not  in  a  very  affluent 
area  and  our  customers  are 
predominantly  mothers  of  young 
children  and  the  elderly."  he  says. 
"We  all  believe  it's  our  job  not 
only  to  give  them  reassurance, 
compassion  and  support,  but  also 
status  and  a  feeling  of  value. 
Interestingly,  our  nominations 
came  from  both  of  our  main 
customer  categories." 

In  the  final  of  the  competition, 
A  G  Mack  had  to  give  a 
presentation  on  its  business  and 
customer  service  philosophy  to 
the  judges. 

The  winner  in  each  category 
will  be  presented  with  prizes, 
including  trophies  and  a  package 
of  The  Sunday  Times  business 
training  aids,  at  the  House  of 
Commons  on  November  14. 


Role  talk  in 
SE  London 

Community  pharmacists  in  south 
east  London  have  met  with 
primary,  community  and  local 
authority  health  professionals  to 
discuss  their  roles  in  developing 
primary  care. 

CPs,  practice  nurses,  acute  and 
priority  commissioners,  practice 
managers  and  local  authority 
social  services  departments  met 
with  pharmacists  at  a  recent 
conference  organised  by  South 
East  London  Health  Authority. 

Workshops  centred  on  improv- 
ing service  equity,  quality  and 
satisfaction,  shifting  care  in  a 
cohesive  infrastructure,  renego- 
tiation of  roles  and  functions  of 
the  primary  healthcare  team,  and 
the  appropriate  use  of  all  skills. 

Chemist  &  Druggist  8  OCTOBER  1994 


Put  this 
year's 

increase  into 
core  services 

Reading  the  latest  statement 
from  the  Pharmaceutical 
Services  Negotiating 
Committee  (C&D  October  1, 
p532),  I  wonder  whether  the 
Department  of  Health  really 
understands  the  meaning  of 
the  word  'negotiate',  or 
whether  all  these  meetings  are 
a  charade  for  a  Government 
only  interested  in  idealogical 
doctrine. 

Looking  between  the  lines,  it 
seems  that  any  extended  role 
for  community  pharmacists, 
regardless  of  patient  benefit, 
will  not  only  not  be  resourced 
but  may  be  imposed,  and  then 
paid  for,  by  the  transfer  of  our 
own  money  from  the  global 
sum  to  local  distribution.  I 
presume  that  the  DoH  will 
then  justify  this  by  claiming 
that  I  am  overpaid  for 
dispensing  services  and  that  a 
part  of  this  money  should  be 
used  to  fund  all  those 
initiatives  that  last  week  gave 
me  such  hope. 

PSNC  says  it  will  "strongly 
object":  as  far  as  I  am 
concerned  that  must  be  the 
understatement  of  the  year!  I 
have  seen  my  productivity 
progressively  increase  over  the 
last  few  years  for  no  extra 
recognition  by  the  Government 


until  I  have  now  reached  the 
position  where  1  feel  I  cannot 
physically  work  any  harder.  All 
these  new  roles  will  have  to 
remain  dreams  for  the  future. 
PSNC  should  now  tell  the  DoH 
very  forcefully  that  enough  is 
enough,  and  that  the  whole  of 
this  year's  2.5  per  cent  must  go 
into  core  services. 

The  case  for 
RPM  strong 
as  ever 

There  are  only  two  areas  of 
trade  where  retail  price 
maintenance  still  exists, 
medicines  and  books.  For  some 
time  the  net  book  agreement 
(NBA)  has  been  under  threat 
and  is  likely  to  disintegrate 
because  a  number  of  publishers 
have  indicated  their  desire  to 
withdraw  and  some  retailers 
are  equally  unenthusiastic. 

So  far  in  pharmacy  there  has 
been  general  agreement  across 
the  whole  industry  that  retail 
price  maintenance  should  be 
sustained.  However,  we  must 
continue  to  be  on  our  guard, 
not  only  against  the  pressures 
of  retail  forces  outside 
pharmacy  that  would  like  to 
sell  medicines  in  the  same  way 
that  they  sell  baked  beans,  but 
also  against  the  temptations 
within  pharmacy  to  treat  GSL 
medicines  with  scant  regard, 
while  understandably 
concentrating  on  'P'  sales.  All 
medicines  should  be  sold  with 
respect  and  proper  supervision, 
and  the  current  pressures  to 
deregulate  'P'  to  'GSL'  should 
not  alter  our  responsibilities  to 
their  sale. 

The  net  book  agreement  and 
RPM  on  medicines  are  strange 
bedfellows.  Whereas  it  is  in  the 
interest  of  the  reader  to  sample 
as  wide  a  range  of  literature  as 
possible,  it  cannot  be 
maintained  by  anyone  that  it  is 
in  the  consumer's  interest  to 
encourage  the  over-purchasing 
and  use  of  medicines.  With 
books,  the  maintenance  of 
prices  produces  the  difficult 
compromise  between  the  two 
opposing  forces  of  lower  prices 
encouraging  more  sales,  while 
higher  profits  allow  for  greater 
choice  and  availability  of  titles, 


but  with  medicines  there  is  no 
such  contradiction.  In  any 
future  debate  over  RPM  the 
message  of  consumer 
protection  must  be  paramount. 

I  have  so  far  detected  few 
serious  opponents  to  RPM  on 
medicines,  and  feel  that  there 
are  few  similarities  between  the 
reasoning  for  keeping  RPM  and 
maintaining  the  NBA,  other 
than  public  interest.  Pharmacy 
has  a  strong  public  case  for 
continuing  with  RPM  and  in 
any  inquiry  conducted  by  the 
Office  of  Fair  Trading  that 
evidence  must  be  as  strongly 
presented  now  as  it  ever  was  at 
the  original  hearing  of  the 
Restrictive  Practices  Court. 

A  sad 
indictment 

It  is  a  sad  indictment  of 
Government  double  standards 
that,  according  to  the  chief 
medical  officer,  Dr  Kenneth 
Caiman,  the  incidence  of 
smoking  among 
11-15-year-olds  remains 
virtually  unchanged  (C&D 
October  1,  p533)  and  to 
compound  the  problem 
consumption  of  alcohol  in 
14-15-year-olds  is  also 
increasing. 

Both  alcohol  and  smoking 
are  social  activities  which  are 
acknowledged  to  be  hai  mini  to 
health,  yet  in  both  these  areas 
the  Government  is  happy  to 
rake  in  the  tax  shekels  while 
choosing  to  ignore  the 
influence  of  advertising  on  this 
highly  susceptible  age  group. 
From  my  experience  of 
teenagers,  they  are  naturally 
on  the  defensive  against  any 
criticism  and  easily  succumb  to 
peer  pressure.  They  lack  the 
security  of  maturity  and 
therefore  are  unable,  despite 
their  assurances  to  the 
contrary,  to  take  individual 
decisions  which  buck  the 
current  social  trend. 

The  most  important 
contribution  to  the  future 
health  of  the  nation  must  be 
the  prevention  of  smoking  and 
excessive  alcohol  consumption 
by  the  young.  This  report 
demonstrates  that  the  present 
Government  restrictions  on 
advertising  are  totally 
inadequate  and  a  complete  ban 
must  now  be  the  priority  for  all 
health  professionals  in  their 
lobbying  of  MPs,  or  whenever 
they  otherwise  have  the 
opportunity  to  influence 
political  decisions. 
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Sariptspecials 


Dovonex  scalp  solution 
for  psoriasis  relief 


Dovonex  (calcipotriol)  Scalp 
Solution  is  a  new  topical 
treatment  for  scalp  psoriasis. 

Manufacturer  Leo  Labora- 
tories says  the  new  formulation 
offers  patients  an  alternative  to 
creams,  ointments  and  tar-based 


shampoos,  which  is  effective, 
odourless,  easy  to  use  and  does 
not  stain  clothes  or  bedding. 

In  a  multi-centre,  double-blind 
trial  of  49  patients.  60  per  cent  of 
those  using  Dovonex  Scalp  Solu- 
tion showed  clearance  or  marked 
improvement  in  their  psoriasis, 
compared  with  17  per  cent  using 
placebo.  Patients'  own  assess- 
ments also  showed  a  reduction  in 
scalp  flaking  and  itching. 

A  survey  of  1,100  members  of 
the  Psoriasis  Association  found 
■SI  per  cent  of  them  suffered  from 
scalp  psoriasis.  This  was  part- 
icularly prevalent  in  the  under 
25s  (92  per  cent)  and  26-35  age 
group  (<S7  per  cent). 

Almost  three-quarters  found 
scalp  psoriasis  moderately  or  very 
distressing  and  only  14  per  cent 
considered  available  treatment 
wry  effective.  More  than  half 
thought  it  had  a  major  effect  on 
their  lives  and  one  in  five  said  the 
condition  made  them  feel  dirty. 

The  company  is  carrying  out 
clinical  studies  on  a  calcipotriol 
formulation  for  facial  use. 
Presentation:  slightly  viscous, 
colourless  solution  containing 
5()mcg  calcipotriol  per  ml. 
Indications:  topical  treatment  of 
scalp  psoriasis. 


Dosage:  applied  twice  a  day  to 
affected  areas  with  a  maximum 
weekly  dose  of  60ml.  If  used  with 
Dovonex  Cream  or  Ointment, 
total  dose  of  calcipotriol  must  not 
exceed  5mg  in  any  week. 
Contra-indications:  patients  with 
known  disorders  of  calcium 
metabolism  and  those  with 
hypersensitivity  to  any  of  its 
constituents. 

Precautions:  not  to  be  applied  to 
the  face.  Patients  must  not  exceed 
maximum  weekly  dose,  as  hyper- 
ealcaemia  (reversible  when  dis- 
continued) may  occur.  Avoid  use 
in  pregnancy  unless  there  is  no 
safer  alternative.  Excretion  in 
breast  milk  has  not  been 
established. 

Side-effects:  local  irritation  on 

scalp  or  face.  Facial  or  perioral 

dermatitis  are  possible. 

Legal  category:  POM. 

Packs:  60ml  polyethylene  bottles 

with  nozzle  (basic  NHS  price, 

C22.2N). 

Product    licence    number:  PL 

004:5/0 190.  Leo  Laboratories. 
Tel:  0844  347333. 
•  A  new  booklet.  'A  Guide  to 
Common  Scalp  Problems',  is 
available,  free  of  charge,  do  The 
Psoriasis  Association.  PO  Box 
613,  Oxford  0X44  7QL 


Norprolac  for  hyperprolactinaemia 


Norprolac  (quinagolide),  from 
Sandoz  Pharmaceuticals,  is  a 
selective  dopamine  I  ^-receptor 
agonist  indicated  lor  hyper- 
prolactinaemia, either  idiopathic 
or  originating  from  a  pro- 
lactin-secreting  pituitary  micro- 
or  macro-adenoma. 

It  is  indicated  for  use  in 
patients  with  hyperprolactin- 
aemia and  its  clinical  mani- 
festations: galactorrhoea,  oligo- 
menhorroea,  amenhorroea,  in- 
fertility and  reduced  libido. 

Norprolac's  dopaminergic  act- 
ivity has  a  selective  inhibitory 
effect  on  secretion  ol  the  anterior 
pituitary  hormone  prolactin. 

Treatment  should  be  initiated 
gradually  as  orthostatic  hypoten- 
sion can  occur,  resulting  in 
fainting  or  syncope.  Dosage  is 
25mcg  for  the  first  three  days, 
then  50mcg  for  a  further  three 
days.  Prom  day  seven,  the 
recommended  dose  is  75mcg 
daily  with  a  maintenance  dose  of 
75-i5()mcg  dailv.  Doses  in  excess 


of  300mcg  are  required  in  less 
than  one-third  of  patients, 
achieved  in  four-weekly,  step- 
wise, increments  of  75-15()mcg. 

Use  is  contra-indicated  in 
patients  with  impaired  hepatic  or 
renal  function  and  those  with 
hypersensitivity  to  quinagolide. 
Use  has  not  been  tested  in 
children,  elderly  patients  and  use 
in  pregnant  women  is  limited. 
Animal  data  suggest  that  the 
product  has  no  cmbryotoxic  or 
teratogenic  potential,  but  pre- 
scribes are  advised  to  cease 
therapy  during  pregnancy,  unless 
there  are  medical  grounds  for 
continuing.  Norprolac  suppres- 
ses L1d.1t  mn  and  so  breastfeeding 
is  not  usually  possible. 

Women  of  child-bearing  age 
are  advised  to  use  contraception 
as  Norprolac  restores  fertility. 
Patients  should  also  be  warned 
that  hypotensive  reactions  can 
occur  in  the  initial  days  of  treat- 
ment, causing  reduced  alertness. 

Adverse   effects  are  charac- 


teristic of  dopamine  receptor 
agonist  therapy:  nausea,  vomit- 
ing, headache,  dizziness  and 
fatigue.  These  subside  as  treat- 
ment progresses.  Less  frequent 
side-effects  include  anorexia, 
oedema,  flushing,  nasal  con- 
gestion and  hypotension. 

Norprolac  has  been  associated 
with  acute  psychotic  reactions, 
reversible  upon  discontinuation. 
Care  should  he  taken  in  initiating 
therapy  in  patients  with  a  history 
of  psychotic  disorders. 

The  starter  pack  comprises 
three  25mcg  and  three  50mcg 
tablets,  packed  in  an  aluminium 
blister.  The  75mcg  and  150mcg 
tablets  are  available  in  packs  of 
30.  the  respective  XI  IS  prices  are 
£5.00,  €57.00  and  £100.00. 
Legal  category:  POM. 
Product  licence  numbers:  25mcg 
tablets  PL  (1101/03X0.  50mcg  PL 
0101  0381,  75mcg  PL  nloi/0382 
and  150mcg  PL  01O1/O3S3. 
Sandoz  Pharmaceuticals.  Tel: 
0276  692255. 


Cernevit 

Cernevit  is  a  new  multivitamin 
for  parenteral  use.  It  is  formul- 
ated to  provide  12  vitamins  in  a 
single  dose  to  meet  daily  adult 
parenteral  vitamin  requirements. 
Cernevit  does  not  include  vitamin 
K  to  avoid  interference  with  anti- 
coagulant therapy.  The  basic  MIS 
price  is  £29  for  ten  vials.  Clintec 
Nutrition  Ltd.  Tel:  0733  518100. 

Questran  Light 

Questran  A  (cholestyramine!  has 
been  re-named  Questran  Light. 
Scripts  written  for  either  name 
may  be  filled  by  old  or  new  name 
packs.  Bristol-Mvers  Squibb 
Pharmaceuticals  Ltd.  Tel:  081 
572  7422. 

New  Glutano 

Glutano  is  a  new  range  of 
gluten-free,  wheat-free  products 
from  Gluten  Free  Foods.  The 
following  are  available  on 
prescription:  biscuits,  crackers, 
flour  mix.  spaghetti,  macaroni, 
spirals,  tagliatelle.  sliced  whole- 
meal bread  and  wholemeal  par- 
baked  bread.  The  basic  NHS  price 
ranges  from  £1.09  to  £3.60. 
Gluten  Free  Foods.  Tel:  081  954 
7348. 

Cloburate  changes 

Cusi  (UK)  has  introduced 
Cloburate  (clobetasone  butyratel 
Eye  Drops.  Previously  the  comp- 
any supplied  this  product  as  Eum- 
ovate  Eye  Drops,  under  agree- 
ment with  Glaxo  Laboratories. 
The  basic  NHS  price  for  10ml  is 
£3.61.  Cusi  (I  K)  Ltd.  Tel:  0428 
661078. 

Carnitor  additions 

Co-Pharma  has  extended  the 
Carnitor  range  with  lg  Chew  Tabs 
(basic  NHS  price.  05.00  for  10) 
and  lg  5ml  Injection  (£99.60  for 
five).  Co-Pharma.  Tel:  0923 
710934. 

Aventyl/Allegron 

Lilly  Industries  has  deleted 
Aventyl  (nortriptyline  hydro- 
chloride! capsules  (10mg  x  100. 
25mg  x  100)  from  its  product 
range.  Nortriptyline  tablets  (lOmg 
x  100.  25mg  x  L00)  remain  avail- 
able under  the  Dista  Allegron 
brand.  Lilly  Industries  Ltd.  Tel: 
0256  473241. 

Melleril/Leucomax 

Melleril  syrup  no  longer  contains 
azo-dye  and  appears  as  a  pale, 
brown  liquid.  The  Data  Sheet  now 
lists  neuroleptic  malignant 
syndrome  as  a  side-effect.  A  new 
400mcg  vial  of  Leucomax  has 
been  introduced.  Sandoz  Pharma- 
ceuticals. Tel:  0276  692255. 

Thyroxine  25mcg 

Evans  Medical  says  thyroxine 
25mcg  tablets  are  unavailable 
until  week  commencing  Decem- 
ber 4.  Evans  Medical.  Tel:  0372 
364000. 
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She's  unhappy  with  the  Pill. 
He's  uncomfortable 
with  condoms. 
So  what  do  you  suggest? 


§  %  %  % 
$  $  %  %  % 
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Now  you  can  suggest  Femidom®  -  an  effective  contraceptive  designed 
with  men  and  women  in  mind,  and  with  some  important  advantages 
for  both  of  them. 

Suggest  Femidom  for  sensitivity 

Instead  of  restricting  the  penis  like  a  male  condom,  Femidom  gently 
lines  the  vagina  and  takes  its  natural  shape.  This,  combined  with  the 
fact  that  it  is  made  from  an  extremely  fine,  soft  material,  means  it's 
comfortable  and  sensitive  for  both  men  and  women.  So  as  well  as 
benefiting  from  a  reliable  contraceptive,  they  don't  have  to 
compromise  over  enjoyment. 

Suggest  Femidom  for  reassurance 

The  same  material  which  makes  Femidom  exceptionally  soft  and  fine 
is  also  stronger  than  the  latex  used  for  male  condoms.  It's  less  likely  to 
tear  and  burst.  And  as  well  as  giving  protection  against  pregnancy, 
Femidom  can  protect  against  infection,  including  HIV.  Femidom  is  also 
completely  odourless. 

Suggest  Femidom  for  convenience 

Because  it  doesn't  rely  on  the  male  erection  to  work,  and  because  it  is 
so  comfortable,  Femidom  takes  the  pressure  off  both  partners  and 
makes  sex  more  relaxed.  Femidom  can  be  inserted  in  seconds,  like  a 
tampon,  and  is  put  in  place  just  before,  or  during  lovemaking.  Women 
who  have  been  advised  to  stop  taking  the  Pill,  couples  who  are 
dissatisfied  with  their  present  method  of  contraception  or  who  simply 
want  a  change,  will  find  Femidom  an  attractive  new  choice. 

HOW  FEMIDOM  WORKS 

Femidom  works  as  simply  as  a  male 
condom,  but  instead  of  covering  the 
penis,  it  gently  lines  the  vagina.  It  is  held 
in  place  by  a  small  ring  inside  the  sheath, 
and  a  ring  at  the  open  end  which  lies 
outside  the  body.  To  insert,  the  inner  ring 
is  squeezed  and  pushed  as  far  into  the 
vagina  as  possible.  When  both  partners 
are  ready  to  make  love,  the  woman 
simply  guides  the  penis  into  the  outer 
ring.  It  is  important  to  remember  that  with 
Femidom,  as  with  any  new  product,  it 
may  take  a  couple  of  uses  before  the 
couple  is  confident  about  insertion  and 
comfortable  using  it. 

"When  I  first  saw  the  female  condom  I  thought,  "Cosh,  that's  a  bit  big."  All  you  do  is  bend 
the  ring  into  a  figure  eight  and  then  whack  it  up.  Admittedly  it  does  take  a  couple  of  goes 
before  you  get  it  right,  but  it  gets  easier  -  and  better."  Female,  married,  age  26. 

To  order  stock  contact  your  usual  wholesaler,  or 

Smith  &  Nephew  Consumer  Products  Ltd.,  Birmingham  B8  3DZ. 


pack 
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the  female  e  on  do  I 


FEMIDOM®  and  the  FEMIDOM  symbol  are  registered  trade  marks  of  Chartex  International  pic 
Chartex  International  pic,  1  Sovereign  Park,  Coronation  Road,  Park  Royal,  London  NW10  7QP 


NOW 

EVEN 

MORE 

PAIN 

RELIEF 

WITHOUT 

PILLS 


Brand  leader  Ibuleve  is  now  also  available  in  a 
new  larger  50g  size  with  a  free  IBULEVER 
tube  squeezer  in  every  pack! 

Stock  up  now,  because  with  heavyweight 
National  TV  advertising  running  September, 
October  and  November  you're  bound  to  sell 


even  more. 


IBULEVE  Trademark  and  Product  Licence  held  by  Diomed  Developments  Ltd.  Hitchm.  UK.  Distributed  by  DDD  Ltd.  94  Rickmansworth  Road,  Watford,  Herts.  WD1  7JJ  Active 
ingredient:  Ibuprolen  BP  5.0%  w/w.  Directions:  Lightly  apply  a  thin  layer  ol  the  gel  over  the  affected  area.  Massage  gently  until  absorbed.  Wash  hands  after  use.  Repeat  as  required 
up  to  three  times  daily.  Indications:  For  the  relief  of  backache,  rheumatic  and  muscular  pain,  sprains  and  strains  Precautions:  If  symtoms  persist  for  more  than  a  few  weeks,  consult 
doctor  Not  recommended  for  children  under  14  years.  Patients  with  an  active  peptic  ulcer  or  a  history  of  kidney  problems,  asthma  or  aspirin  sensitivity  should  seek  medical  advice 
before  using  IBULEVE.  Keep  away  from  broken  skin,  lips  and  eyes.  Not  to  be  used  during  pregnancy  or  lactation.  Keep  all  medicines  out  of  the  reach  of  children.  Do  not  use  if 
sensitive  to  any  of  the  ingredients.  FOR  EXTERNAL  USE  ONLY    Legal  Category:    P  Packs:  Tubes  of  30g  and  50g  (PL  0173/0060),  price  £3.89  (30g)  and  £5.39  (50g). 


Counterpoints 


Zubes 

tackles 

coughs 

Brunei  Care  has  launched 
two  GSL  cough  medicines 
under  the  Zubes'  banner. 

Taking  an  old-fashioned, 
traditional  stance,  the 
remedies  tackle  chesty  and 
tickly  coughs. 

Chesty  Cough  Mixture 
contains  guaithenesin  to 
loosen  phlegm.  In  wild 
cherry  flavour,  the  dosage 
for  adults  and  children 
over  12  years  is  one  to  two 
teaspoonfuls  every  two  to 
three  hours;  for  children 
aged  6-12,  half  the  adult 
dose;  and  for  children  aged 
3-6,  half  a  teaspoon  every 
two  to  three  hours. 

The  Tickly  Cough 
Mixture  contains  clove  oil, 
peppermint,  aniseed  and 
ginger  to  relieve  sore 
throats,  coughs,  colds  and 
catarrh.  The  adult  dose  is 
two  teaspoons  every  hour; 
for  children  6-12,  one 
teaspoon  every  hour;  and 
for  children  3-6,  one 
teaspoon  every  two  hours. 

Each  100ml  bottle 
retails  at  £1.79  with  a  por 
of  35  per  cent.  Brunei 
Care.  Tel:  0272  466166. 

Teens  too 
keen  to 
diet 

A  report  from  Sanatogen 
on  teenage  life  styles 
confirms  fears  that 
teenagers  are  opting  to 
ignore  balanced  meals  in 
favour  of  'grazing'  and  are 
preoccupied  with  their 
weight  and  dieting. 

The  survey  showed  that 
nearly  a  third  (32  per  cent) 
of  17-19-year-olds 
considered  themselves  to 
be  overweight,  compared 
to  23  per  cent  of 
13-14-year-olds,  and  nearly 
one  in  three  of  this 
younger  group  also 
claimed  to  have  dieted  at 
one  time. 

On  average  63  per  cent 
of  teenage  girls  eat  regular 
meals,  while  23  per  cent  of 
13-14-year-olds  favour  the 
'grazing  phenomenon'. 

The  survey  also  pointed 
out  regional  differences, 
with  teenagers  in  London 
and  the  South  showing  a 
greater  tendency  to  diet. 
Roche  Consumer  Health. 
Tel:  0707  366000. 
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Folic  acid 
protector 


Robinson  Healthcare  is  to 
distribute  Vitabiotics'  folic 
acid  supplement 
Pregnacare. 

As  well  as  containing 
400mcg  of  folic  acid  to 
help  prevent  neural  tube 
defects  in  babies,  each 
one-a-day  capsule  also 
offers  15  other  essential 
vitamins  and  minerals, 
these  include 
beta-carotene,  vitamin 


B12,  zinc  and  iron. 

Retailing  at  £4.95  for 
one  month's  supply, 
Pregnacare  will  be 
supported  by  a  £250,000 
advertising  campaign, 
targeting  the  parenting 
and  health  press  and 
national  newspapers. 
Features  and  reader  offers 
are  also  in  the  pipeline. 
Robinson  Healthcare.  Tel: 
0246  220022. 


Hearty  campaign  for 
garlic  supplement 


The  heart  and  circulation 
benefits  of  garlic  are  the 
focus  of  a  new  promotional 
campaign  from  Hotels. 

The  advertisements  for 
the  company's  garlic 
pearle  range  will  appear 
first  in  women's,  specialist 
and  general  interest 
magazines.  These  will  he 
followed  by  another  series 
of  adverts  in  national 
newspapers,  including  The 
Daily  Express  and  The 


Daily  Telegraph. 

At  the  centre  of  the 
campaign  will  be  an 
exercising  'heart'  character 
to  draw  consumers' 
attention  to  the 
allicin-derived  sulphides 
contained  in  garlic  which 
are  claimed  to  help 
maintain  good  circulation 
and  heart  health  when 
absorbed  into  the  blood 
stream.  Seven  Seas.  Tel: 
0482  75234. 


Biochemic  broadside 


Seven  Seas  will  break  the 
latest  advertising 
campaign  for  its  New  Era 
homoeopathically-prepared 
range  of  biochemic 
remedies  in  November. 

The  adverts  will  appear 
in  selected  women's 
magazines  and  start  by 


featuring  the  New  Era 
Combination  J  for  coughs, 
colds  and  chestiness  and 
Combination  Q  for  catarrh 
and  sinus  disorders. 

PR  activity  will  coincide 
with  the  advertising.  New 
Era  Laboratories  Ltd.  Tel: 
0482  75234. 


Aliens'  first  remedy 
launch  in  20  years 


Aliens  &  Co,  best  known 
for  the  herbal  cough 
remedy  Coltsfoot  Pine  & 
Honey  Balsam,  is  to 
launch  two  new  GSL 
cough  medicines  —  its 
tirst  new  products  in  over 
20  years. 

Aliens  Chesty  Cough 
contains  ammonium 
chloride,  tolu  tincture, 
squill  tincture,  menthol 
and  liquid  extract  of 
horehound.  Aliens  Dry 
Tickly  Cough  contains 
benzoin  tincture, 
ipecacuanha  tincture, 
capsicum  tincture  and 


cetylpyridinium  chloride. 

The  dose  for  either 
product  is:  adults  and 
children  over  14  years,  two 
5ml  spoonfuls  up  to  three 
times  daily;  children  aged 
7-14  years,  half  the  adult 
dose. 

The  packaging  also 
marks  a  departure  from 
the  company's  traditional 
image:  the  new  round 
bottles  are  housed  in 
informative  cartons. 

Each  100ml  bottle 
retails  at  £1.80.  Aliens  & 
Co  (Angelsev  Ltd).  Tel: 
0248  450604. 


Shopping  in  New  York 


Unichem  has  joined  forces 
with  Ferrosan  Healthcare 
in  a  display  competition 
that  gives  retailers  a 
chance  to  win  a  trip  to 
New  York. 

Three  winners  will  go  to 
New  York  for  a  Christmas 
shopping  trip  worth 
£1,800.  Each  will  also 
receive  a  $150  bonus  as 
spending  money. 

Ferrosan  will  provide 


the  point  of  sale  material 
and  displaying  it  for  a 
minimum  of  14  days 
qualifies  for  entry. 
Participants  need  to  take  a 
photograph  of  their  display 
and  send  it  to:  'Shopping 
for  Customers' 
Promotion,  Ferrosan 
Healthcare  Ltd,  Beaver 
House,  York  Close, 
Bvfleet,  Surrey  KT14 
7HN. 
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Seven  Seas  has  combined  two  supplementary  favourites  in 
its  latest  Hofel  pearle  —  Vitamin  C  and  Garlic.  The 
one-a-day  capsule  contains  60mg  of  vitamin  C  and  6mg  of 
garlic  with  packs  of  30  retailing  at  £2.99.  To  launch  the 
product.  Seven  Seas  is  offering  a  pre-packed  unit 
comprising  packs  of  Neo  Garlic  pearles  (30s  and  90s), 
Garlic  and  Parsley  tablets  (30s  and  90s)  and  Cod  Liver  Oil 
and  Garlic  (30s).  Seven  Seas.  Tel:  0482  75234 
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La 

Formule 
on  trial 

The  La  Formule 
aromatherapy-based  skin 
care  range  from 
Bioconcepts  is  now 
available  in  ;i  trial  pack. 

Retailing  at  CI. 99.  the 
pack  contains  a  20ml 
bottle  of  Preventative  Face 
Wash,  a  10ml  bottle  of 
Protective  and 
Moisturising  Lot  ion  and  a 
1 .5ml  miniature  of  the 
Preventative  Spot  Pen. 

All  three  products  are 
blister-packed  and  the  pen 
features  the  same 
rollerball  applicator  as  the 
full-size  version. 
Bioconcepts  Ltd.  Tel: 
0705  499133. 


Palmolive 

price 

promos 

Colgate-Palmolive  is 
running  special  price 
promotions  throughout 
October  on  its  Palmolive  2 
in  1  Bath  &  Creme  and 
Soft  &  Gentle  deodorant 
brands. 

Unichem  will  have 
Palmolive  2  in  1  Bath  <£ 
Creme  in  the  40()ml  size 
(in  normal  and  sensitive 
variants)  on  offer  al  special 
prices. 

While  through  Unichem 
and  Barclay,  the  Soft  & 
Gentle  promotion  features 
roll-ons  at  a  six  for  five 
price  and  aerosols  at  12  tor 
1(1.  Colgate-Palmolive  Ltd. 
Tel:  0483  302222. 


Yardley 
celebrates  age 
of  the  Roaring 
Twenties 


Yardley  is  using  original 
1920s'  pack  designs  for  its 
new  Classic  English 
Collection. 

There  are  three  floral 
fragranced  ranges 
comprising  soaps  (£5.95 
for  a  box  of  three  lOOg 
bars  and  G1.95  for  a 
single),  moisturising  hath 
essences  (£4.95,  200ml), 
eau  de  toilette  (£7.95, 
115ml)  and  talcum  powder 


(£4.95.  200g).  The  three 
fragrances  are  blended 
with  dominant  notes  of 
Heliotrope.  Tea  Rose  and 
I. Mac. 

The  range  is  being 
supported  at  launch  by 
shelf  strips,  showcards  and 
dispensers  with  a  free 
Yardley  gift  bag  as  a  gift 
with  purchase  promotion. 
Yardlev  of  London.  Tel: 
0268  522711. 


Aquafresh  freshens 
up  its  look  with  soda 


Smithkline  Beecham  is 
relaunching  its  family 
toothpaste  brand. 
Aquafresh,  this  month 
with  new  packaging  and 
the  introduction  of  a  new 
baking  soda  variant. 

The  pack  features  a  new 
'wave'  design,  which  the 
company  says  updates  the 
Aquafresh  image  and  gives 
ii  a  stronger  shell 
presence. 


The  new  variant, 
Aquafresh  Bicarbonate  of 
Soda  will  be  available  from 
October  30  in  50  and 
100ml  lubes  (£0.99  and 
£1.85  respectively)  and 
100ml  pumps  (£2.19). 

The  relaunch  is  being 
supported  by  a  C2  million 
national  TV  advertising 
campaign.  Smithkline 
Beecham.  Tel:  081  560 
5151. 


Natio 
extends  to 
skin  care 

Natio's  Aromatherapy  I  lair 
Care  range  heralds  from 
Australia  and  has  recently 
extended  to  a  new  line  of 
skin  care  products,  all 
based  on  pure  plant 

ingredients. 

The  company  claims  the 
skin  care  regime  uses  100 
per  cent  pure  essential  oils 
to  "penetrate,  rejuvenate 
and  nourish  the  body's 
natural  beauty  system". 

The  line  comprises: 
Wrinkle  Defence  Cream 
(£4.50),  Natural  Vitamin  E 
Cream  (£4.50),  Pure  and 
Gentle  Cleansing  Cream 
(£4.40).  Evening  Primrose 
Moisturising  Face  Lotion 
(£4.40),  Rose  Water  & 
Chamomile  Toner  (£5.20) 
and  Lavender  &  Rosemary 
Hand  and  Nail  Cream 
(£3.25).  Rafiq-Ali 
International.  Tel:  0753 
820193. 


Lighter  touch  liners 


The  Always  sanitary  towel 
range  has  been  expanded 
with  the  development  of  a 
panty  liner  version  for 
wearing  between 
menstrual  periods. 

According  to 
manufacturer  Procter  & 
Gamble.  Always  Light  is 
designed  for  the  growing 
number  of  women  who  are 
using  liners  to  cope  with 
natural  discharge. 

"Two  out  of  three 
women  experience  natural 
vaginal  discharge  between 
periods  ...  but  many  think 
existing  liners  are  for 


menstrual  or  medical 
problems  only."  says  the 
company. 

The  new  range  features 
a  light  weave  top  sheet 
designed  to  feel  just  like 
underwear  and  that  is 
thinner  than  existing 
panty  liners,  claims  the 
company. 

Always  Light  liners  are 
supplied  in  packs  of  38 
(£1.99)  and  their  launch  is 
being  backed  by  a  £2.6 
million  campaign  of 
advertising  and  promotion 
Procter  &  Gamble.  Tel: 
091  279  2000. 


Sublime  perfection 
for  the  face 


L'Oreal  is  launching 
Perfection  Sublime 
Make-up.  a  powdered 
compact  foundation.  The 
two  in  one  formula  is  said 
to  even  up  the  complexion 
like  a  cream  foundation 
yet  acts  like  a  powder  to 
give  a  matt  finish. 

It  is  available  in  four 
shades  (light  beige,  peach 
beige,  sand  beige  and 
golden  beige)  and  comes 
in  a  mirrored  container 
with  an  applicator  sponge. 

Sublime  Make-up  is 


available  from  November 
at  a  special  price  of  £5.99 
until  the  beginning  of 
1995.  and  £6.99  thereafter. 

Also  joining  the 
Perfection  range  are  seven 
Rouge  Sublime  Sheer 
lipsticks.  They  all  contain 
sesame  seed  oil  and 
vitamin  E  as  well  as  LA' 
filters,  and  give  a 
transparent  finish. 
Available  from 
mid-October,  thev  retail  at 
£3.99.  L'Oreal.  Tel:  071 
937  5454. 


New  hair  dimensions 


Philips  claims  to  have 
added  a  new  dimension  to 
hair  drying  with  its 
Volume  Control  diffuser 
system  —  the  latest 
addition  to  its  Silence 
range  of  dryers. 

The  new  1600w  hair 
dryer  directs  airflow 
upwards  through  the 
diffuser,  concentrating 
drying  to  the  roots. 

"This  gives  hair  added 
volume  and  hodv.  while 


the  design  of  the  diffuser 
fingers  allows  gentle,  even 
drying.''  says  Philips. 

The  Volume  Control 
Dryer  (HP4374)  is 
recommended  to  retail  at 
£21.95  and  comes 
complete  with  a  styling 
nozzle.  It  also  has  central 
switches  suited  to  both 
left-  and  right-handed 
users,  two  speeds  and 
three  heat  settings.  Philips 
DAP.  Tel:  081  689  2166. 


Agfa  heightens  film 
colour  definition 


Agfa  introduced  the 
successors  to  its  XRG 
colour  films  at  the  recent 
Photokina  exhibition. 

The  new  HDC  range  is 
aimed  at  both  amateur  and 
professional  photographers 
and  includes  three 
speed/light  Condition 
variants  (the  HDC  100, 
200  and  400).  All.  says 
Agfa,  are  designed  to  give 
high  colour  definition 
(hence  the  name). 

Keys  to  the  performance 
of  the  new  film  include 
improved  stabilisers, 
which  protect  it  from 
adverse  storage  and 
processing  conditions.  It 
also  has  barrier  layers  to 
counteract  migration  of 
sensitising  dves  between 


the  emulsions,  resulting  in 
increased  colour  clarity. 

To  give  the  films  added 
in-store  impact,  they  have 
been  given  new  red  Agfa 
livery  packaging  and  are 
supplied  with  a  range  of 
POS  material.  For  24 
exposures,  the  HDC100, 
200  and  400  films  are 
priced  at  £3.49.  £3.79  and 
£3.99  respectively. 

Also  at  Photokina.  Agfa 
launched  its  MSC  101 
colour  minilab.  The 
machine  combines  film 
and  paper  processing  and 
printing,  but  takes  up  only 
1.3sq  m  of  floor  space. 
Agfa  says  it  is  suited  to 
smaller  retailers  like 
pharmacists.  Agfa-Gevaert 
Ltd.  Tel:  081  560  2131. 
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Presenting  Double  Agent  Eurax  He. 
Mission:  To  locate  and  eliminate  itching 
and  inflammation. 

Weapons:  Crotamiton  to  relieve  itching 
Hydrocortisone  to  reduce  inflammation 
Duration  of  Mission:  Up  to  10  hours. 
Status:  The  only  combination  steroidal 
product  available  OTC. 
Eurax  He.  Licence  to  Quell. 


'  -  .''HI  HdltHCMi  is  pjn  01  IKE  Cl«»  G«0UP 


(CTIVE  INGREDIENTS  Eurax  He  contains  Crotamiton  BP  10%  and  Hydrocortisone  BP  0.25%  Indications  Relief  ol  inflammation  and  pruritus  associated  with  irritant  contact  dermatitis,  allergic  contact  dermatitis  and  insect  bite  reactions  DOSAGE  AND 
ADMINISTRATION  Adults  and  children  over  10  years  Apply  sparingly  over  a  small  area  twice  a  day  for  a  maximum  period  of  I  week  Occlusive  dressings  should  not  be  used  Not  recommended  for  children  under  10  years  Contra  Indications  Hypersensitivity 
o  any  component  of  the  formulation  Bacterial,  viral  or  fungal  infections  of  the  skin  Acute  exudative  dermatoses  Application  to  ulcerated  areas.  Use  on  the  eyes/face,  ano-genital  region,  broken  or  infected  skin  including  cold  sores,  acne  and  athletes  foot 
ide-ellecls:  Occasionally  at  the  site  of  application  signs  of  irritation  such  as  a  burning  sensation,  itching,  contact  dermatitis/contact  allergy  may  occur  Use  in  pregnancy  and  lactation  Use  in  pregnancy  or  lactation  should  only  be  at  the  doctor's  discretion 
LEGAL  CATEGORY  P  PRODUCT  LICENCE  NUMBER  0001/SOIOR  DISTRIBUTOR  Zyma  Healthcare.  Hoimwood.  RHS  4NU  DATE  Of  PREPARATION  June  1994  PRICE  £2  49 


Unipath  is  relaunching  its  vaginal  moisturiser,  Replens.  supported  hy  a  heavyweight 
advertising  campaign  breaking  in  the  women's  press  in  November.  Now  available  in 
six-applicator  packs  (£6.95)  as  well  as  the  regular  three-pack  (£3.85),  the  new  pack  design 
retains  the  water  lilv  illustration.  Leaflets  and  dispensers  are  available  as  POS  material. 
Unipath  Ltd.  Tel:  02:54  347161 


Massage 
goes  to 
your  head 

Tisserand  is  extending  its 
hair  care  range  with  an  oil 
designed  to  be  massaged 
into  the  scalp. 

Containing  myrrh  (to 
soothe  and  tone)  and 
palmarosa  (to  stimulate 
sebum  secretion).  Scalp 
Oil  for  Massage  is  said  to 
revitalise  damaged  hair 
and  promote  healthy 
growth. 

The  oil  should  be 
applied  to  wet  hair  and 
gently  massaged  into  the 
scalp  where  it  can  be  left 
for  10  minutes.  It  should 
also  be  used  on  shampooed 
hair  that  has  not  been 
rinsed.  It  retails  at  £4.90 
for  100ml.  Tisserand 
Aromatherapy  Products 
Ltd.  Tel:  0273  325666. 


Deep  sea 
bathing 

Le  Brun  UK  is  the  new 
distributor  for  the  German 
bath  and  body  care  line. 
Algemann. 

Algemarin  products 
contain  algae,  sea  salt  and 
minerals  to  cleanse  and 
pamper  the  skin. 

The  range  includes: 
loam  bath,  creme  bath, 
shower  gel,  cleansing  milk, 
shampoos,  body  lotion, 
moisturisers  and  massage 
oil.  Prices  start  at  £2.85  for 
the  sea  algae  shampoo.  Le 
Brun  UK  Ltd.  Tel:  0959 
534723. 
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Sweet  Dreamzzz 
promo  for  Vantage 


To  support  its  new 
own-brand,  night-time 
nappy,  Vantage  has 
launched  a  consumer  and 
in-pharmacy  promotion 
called  Sweet  Dreamzzz. 

Each  Vantage  member 
who  orders  the  new  nappy 
range  in  full  (the  three 
Economy  and  three  Ultra 
nappy  styles)  will  receive 
100  special  'scratch  off 
cards  and  a  box  ol  goodies 
(which  include  teddy 
bears,  sample  nappy  packs 
and  nursery  rhyme 
cassettes)  to  hand  out  as 
prizes. 


There  are  a  total  ot 
22.500  prizes  to  be  won. 
No  purchase  is  necessary 
and  entry  is  limited  to  one 
per  person. 

For  pharmacy  staff, 
there  is  a  special  product 
knowledge  competition 
where  bedroom  sets 
(quilts,  pillows,  quilt 
covers,  etc)  are  up  for 
grabs. 

A  display  competition  is 
also  being  run  with  the 
first  prize  being  a  Philips 
compact  disc  player.  AAH 
Pharmaceuticals  Ltd.  Tel: 
0928  717070. 


Hosiery  and  film 
Christmas  discounts 


Discounts  of  up  to  20  per 
cent  are  available  on 
selected  Vantage  hosiery 
and  photographic  film 
lines  from  November  14  to 
December  .'50. 

Any  mix  of  the 
promotional  hosiery  lines 
will  he  discounted  by  15 
per  cent  on  ten  or  more 
outers,  17.5  per  cent  on  15 
or  more  and  20  per  cent 
on  20  or  more  outers.  The 
promotional  lines  include 
|u  I  leniei  (  hie  Size,  15 
Denier  One-Size  and  20 
Denier  One  Size.  Also 
featured  are  two-packs  of 
15  Denier  One-Size 
Knee-Highs  and  15  Denier 
One-Size  Stockings.  All 
the  promotional  lines 
come  in  outers  of  12. 

Vantage's  Super  EXL 


film  range  is  also  on 
promotion  with  discounts 
of  15  per  cent  on  orders  of 
between  50  and  240  films. 
17.5  per  cent  on  250  to 
490  films  and  20  per  cent 
on  500  films  or  more. 
These  films  —  110  in  24 
exposures  at  200  ISO.  and 
135  in  24  and  36 
exposures,  both  in  100  and 
200  ISO  — all  come  in 
outers  of  10. 
•  The  company  has  also 
boosted  its  Family  Health 
range  of  products  with  the 
introduction  of  hospital 
quality  cotton  wool.  This 
features  a  blue  interfacing 
to  make  it  easier  to  cut  or 
tear.  It  comes  in  outers  ol 
12  and  as  a  single  item. 
AAH  Pharmaceuticals  Ltd. 
Tel:  0928  717070. 


More  Unichem 
own-brands 


Unichem  is  extending  its 
own-brand  range  this 
month. 

On  the  OTC  medicines 
front,  there  is  75mg 
Effervescent  Soluble 
Aspirin,  available  in  100s 
(retailing  at  £0.69).  Junior 
Paracetamol  capsules 
contain  120mg  of 
paracetamol  (retailing  at 
£0.89.  por  39  per  cent). 

Supplements  are  also 
high  on  the  agenda: 
250mg  Starflower  Oil 
(retail  £2.99.  por  50  per 
cent);  Cod  Liver  Oil  and 


Evening  Primrose  Oil 
capsules  (retail  £2.99.  por 
40  per  cent). 

Unichem  is  also 
attacking  the  dynamic 
baby  wipe  sector.  Luxury 
Lotion  Wipes  are  made  of 
spun  lace  rather  than 
paper  and  a  pack  of  86 
retails  at  £3.25  (por  28  per 
cent)  and  a  travel  pack  of 
15  at  £0.85  (por  28  per 
cent). 

Animal  and  fruit 
sponges  are  priced  at  £1.49 
each.  Unichem  pic.  Til: 
OM  ;W1  2323. 


Wilkinson  Sword  puts 
the  boot  in 


Wilkinson  Sword  has 
entered  into  advertising 
deals  for  its  Protector 
razor  with  the  FA  Carling 
Premier  League  and  The 
Football  League  for  the 
1994/95  season. 

There  are  to  be  two 
forms  of  advertising  at 


football  grounds  —  the  'Ad 
Time'  screens  at  televised 
Premier  League  games  and 
perimeter  advertising  for 
all  televised  Premier 
League  and  Endsleigh 
League  matches. 
Wilkinson  Sword  Ltd.  Tel: 
0494  533300. 


Drier  disposables 


Kimberly-Clark's  Kleenex 
Huggies  nappies  now  boast 
a  'stay  dry  system',  a 
combination  of  layered 
materials  designed  to  pull 
liquid  away  to  help  stop 
leaks  and  keep  skin  drier. 

The  introduction  of  the 
'stay  dry  system'  will  be 
supported  by  a  new  print 
and  TV  advertising 
campaign  which  will  break 


at  the  end  of  this  month. 
The  new  ads  will  highlight 
the  improvements  made  to 
the  nappy,  as  well  as 
reinforcing  the  'Huggies 
Happy  Baby'  image. 

Also  new  to  the  brand  is 
the  Huggies  travel  pack,  a 
compact  pack  containing 
four  nappies.  It  will  retail 
at  £0.99.  Kimberlv-CTark 
Ltd.  Tel:  0622  717700. 


On  TV  Next  Week 


GTV  Grampian  C4  Channel  4 

B  Border  I'  Ulster 

BSkyB  British  Sky  G  Granada 

Broadcasting  A  Anglia 

C  Central  CAR  Carlton 

CTV  Channel  Islands  GMTV  Breakfast 

L\VT  London  Weekend  Television 


STY  Scotland  (central) 

Y  Yorkshire 

HTY  Wales  &  West 

M  Meridian 

TT  Tyne  Tees 

wWestcountry 


Anadin  All  Night: 

G,  Y,  TT  &  C4  (North) 

Askit  Powders/Capsules: 

STV,  GTV,  C4 

Cow  &  Gate: 

All  areas 

Dove: 

All  areas 

Cliss  Corimist: 

C4,  GMTV 

Kids  (J&J):       M.  A.  GTV, 

W.  S4C.  HTY.  STY,  U,  C4  (South) 

Organics:       C.  A.  HTY.  \\ 

.  M.  LWT,  CAR.  C4,  GMTV.  BSkyB 

Pepcid  AC: 

All  areas 

Rennie: 

STV,  C.  HTY.  M.  LWT.  BSkyB 

Seven  Seas  Cod  Liver  Oil  (&  Oil  Plus):  LWT,  CAR,  C4,  GMTV 

Sure:  C. 

A.  HTV,  M.  LWT.  CAR.  C4,  BSkyB 

Tunes: 

All  areas  except  LWT  &  GMTV 

Wella  Colour  Mousse:      All  areas  except  CTV.  LWT  &  GMTV 

Wrigley's  Extra  &  Orbit: 

All  areas 

Zovirax  cold  sore  cream: 

All  areas  except  GMTV 
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GOODNESS! 
NEW  VASELINE 


Vaseline  Intensive  Care,  clear  No  1  in  the  £112  million  Hand  and  Body  Care  market,*  now  boasts 
attractive  new  integrated  packaging  -  plus  some  even  better  formulations  -  across  the  range. 

Building  on  the  values  and  heritage  of  the  Vaseline  name,  this  relaunch  will  dramatically  increase 
the  brand's  impact  on  shelf. 

With  improved  formulations,  Vaseline  Intensive  Care  continues  to  live  up  to  its  reputation  of 
leadership  through  a  consistent  programme  of  scientific  research  and  development. 


Vaseline" 

Intensive 
Care 


Backed  by  a  £3  million  TV  and  Press  campaign,  again  featuring 
Pamela  Armstrong,  new  Vaseline  will  be  as  effective 
for  you  as  it  is  for  your  customers. 


AS  EFFECTIVE  FOR  YOU  AS 
IT  IS  FOR  YOUR  CUSTOMERS 


Elida  Gibbs 

LEADERS  IN  PERSONAL  CARE 


'Source:  AGB  Superpanel  y/e  31.7.94 


ENGLISH  WEATHER  CREAM 

FACIAL  PROTECTION 

MM11S 

LANOLIN  fRU 

Jl-Oi 


ion 


With  winter  fast 
approaching,  Kenton 
Pharmaceuticals  is 
relaunching  its  Lotil 
English  Weather  Cream. 

The  face  cream  is 
specifically  tor  sensitive 
drv  skin,  hut  has  been 


reformulates  to  make  it 
more  effective  on  dry,  flaky 
and  cracked  skin.  It  is 
available  in  a  50ml  tube 
for  £2.49.  The  relaunch  is 
lo  he  supported  by  press 
advertising  in  women's 
magazines  and  the 


national  press. 

Packaging  has  been 
updated  with  brighter 
graphics.  The  new  packs 
are  being  phased  into 
stores  now.  Chemist 
Brokers.  Tel:  0705 
219900. 


Pessary 
POS  pad 

To  make  pharmacists'  lives 
easier,  Bayer  has  produced 
a  point  ot  sale  ordering 
pad  for  its  Canesten  1 
vaginal  pessary. 

The  pad  comprises  lists 
of  point  of  sale  support 
material,  complete  with 
illustrations  of  the  various 
products. 

The  pharmacist  simply 
ticks  items  required  and 
hands  over  the  list  to  the 
Bayer  representative. 
Baver  pic.  Tel:  0635 
39000. 

Clearplan 
clear  way 
forward 

Unipath  has  repackaged  its 
Clearplan  ( >ne  Step,  its 
home  ovulation  test,  to 
clearly  differentiate  it  from 
its  sister  brand  Clearhlue 
( )ne  Step  (a  pregnancy 
test). 

The  new  pack  design 
carries  the  message  'Find 
out  the  days  when  you  are 
most  likely  to  become 
pregnant'.  This  is  being 
support i'd  by  a  new  range 
of  POS  material,  including 
consumer  leaflets, 
dispensers,  window 
stickers,  shelf  stickers  and 
giant  dummy  packs  for 
window  displays. 

An  advertising  campaign 
accompanies  the  launch  as 
does  PR  activity  featuring 
Claire  Kavncr.  Unipath 
Ltd.  Tel:  0234  347161. 
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Minalka  moves  on 


Cedar  Health's  Minalka 
moves  into  the  Christmas 
1994  season  with  a  new 
look  and  introductory 
30-day  packs,  which  now 
feature  tamper-evident 
containers. 

The  30-day  pack  retails 
.it  £2.99  while  the  90-day 
carries  a  price  tag  of  £6.99. 
Trade  prices  for  cases  of 
six  are  £10.17  for  the 
120-tablet  size  and  £23.80 
for  the  360. 

•  The  company  has  also 
launched  a  new 
publication,  'Bio-Strath 


Professional  Bulletin'.  The 
free  circular  contains 
articles,  research  papers 
and  guides  on  application, 
usage  and  likely  efficacy  of 
the  company's  Bio-Strath 
'pick-me-up'.  This  will  be 
backed  up  with  a  free  to 
rent  pharmacy  training 
video. 

Throughout  the  winter, 
a  heavyweight  £200,000 
national  newspaper  and 
magazine  advertising 
campaign  will  run.  Cedar 
Health.  Tel:  061  483 
1235. 


3M  film  aims  to  EXL 


3M  hopes  to  build  on  the 
success  of  its  Scotchcolor 
EXL  film  with  a  new 
range.  EXL  Plus. 

The  film  is  claimed  to 
have  the  benefits  of  the 
original  product,  in  terms 
of  exposure  latitude,  plus  a 
number  of  improvements; 
better  colour  rendition. 


contrast  and  stability.  It 
also  boasts  a  new 
protective  coating  to  help 
reduce  the  risk  of 
processing  damage. 

EXL  Plus  was  shown  at 
the  recent  Photokina 
exhibition  and  is  available 
immediately.  3M  UK  pic. 
Tel:  0344  858682. 


Fuji  fun 

Fuji  is  now  offering  point 
of  sale  material  to  give 
in-store  support  in  the  run 
up  to  Christmas. 

A  giant  Father 
Christmas  and  festive 
hanging  mobiles  are 
available,  in  addition  to 
merchandisers,  posters 
and  dump  bin  headers. 

Also  a  £500,000  TV 
campaign  will  be 
promoting  Fujicolor  Super 
G.  Fuji  Photo  Film  (UK) 
Ltd.  Tel:  071  586  5900. 


Yuletide 
tissues 

Jamont  (UK)  Ltd  is 
launching  a  box  of  pop-up 
decorated  tissues  for 
Christmas  under  the 
Uixcel  brand  name. 

The  cracker-shaped  box 
is  illustrated  with  holly, 
bells  and  berries  and 
contains  90  white  tissues. 

A  box  retails  at  £0.95 
with  a  12-unit  case  costing 
£8.44.  Jamont  UK  Ltd. 
Tel:  081  864  54  1  1 . 


Cemaq  specials 


Cemaq  International  is 
tempting  the  retailer  with 
a  plethora  of  new  beauty 
ranges  from  Italy  and 
Germany. 

German  ranges  include 
Straub  Cosmetics  with  its 
natural  hair  care  and 
colour  line  (trade  prices 
starting  at  £1.80)  and 
Bettina  Barty  perfumed 
toiletries  with  its  extensive 
line-up  of  products  which 
include  musk,  vanilla  and 
papaya  (trade  prices  start 
from  £1.94  for  a 


deodorant  spray). 

From  Italy  there  is  a  sur 
care  range  based  on  olive 
oil,  as  well  as  a  fruity 
toiletries  range.  Bellavita. 

The  company  also 
distributes  Krais  Monde's 
Thermal  Natural  range  of 
cosmetics  which  contain 
Spa  Liposomes'.  Its  star 
product  is  a  cellulite 
treatment  (trade  price 
from  £7.501.  P<  >S  material 
is  available  for  this  line. 
Cemaq  International  Ltd. 
l  ei:  0737  557723. 


Matey  award 

Sara  Lee's  Matey  children's 
bath  liquid  has  won  the 
DBA  Design  Effectiveness 
Award,  the  brand's  second 
packaging  design  plaudit  in 
a  matter  of  weeks.  Matey 
also  recently  collected 
Sega's  best  licensed 
character  award  for  the  new 
three-dimensional  Sonic 
The  Hedgehog  Matev 
Bubble  Bath.  Sara  Lee  UK 
Ltd.  Tel:  0753  523971. 

Condom  cards 

Durex  is  backing  a  new 
range  of  greetings  cards  to 
help  get  the  safer  sex 
message  across.  The  'Say  it 
with  a  Condom'  collection 
features  30  separate  designs 
with  a  Durex  Jeans  condom 
fixed  inside.  A  contribution 
of  £0.15  will  be  given  to  the 
HIV/AIDS  awareness 
charity,  Red  Ribbon 
International,  for  each  card 
sold.  LRC  Products  Ltd. 
Tel:  081  527  2377. 

Up  in  Arm's 

Arm  &  Hammer,  the 
company  which  pioneered 
baking  soda  toothpaste  in 
the  UK.  claims  that  its 
baking  soda  product  has 
now  achieved  a  five  per 
cent  value  share  of  the  total 
toothpaste  market.  It  says 
that  the  most  recent 
market  share  data  from 
Infoscan  shows  that  while 
sales  of  Arm  &  Hammer 
Dental  Care  have  gone  from 
strength  to  strength,  total 
market  shares  from  Colgate 
and  Macleans  have  declined 
since  the  launch  of  their 
bicarbonate  of  soda 
variants.  Chemist  Brokers 
Ltd.  Tel:  0705  219900. 

Made  in  Eden 

Parfums  Cacharel  says  that 
its  Eden  fragrance 
(launched  only  four  months 
ago)  has  already  turned 
over  in  excess  of  £1  million 
at  Boots.  And  Boots  has 
cited  the  fragrance  as  its 
"most  successful  female 
fine  fragrance  launch". 
Prestige  &  Collections  Ltd. 
Tel:  081  979  6699. 

Kodak  wins 
gold 

The  European  Awards  Panel 
has  voted  Kodak  Gold  400 
film  'Colour  Print  Film  of 


the  Year  1994-95  .  The 
panel  consists  of  experts 
from  12  leading 
photographic  magazines  in 
the  UK.  including  Amateur 
Photographer.  Kodak  Ltd. 
Tel:  0442  844228. 

Indie  Joe  Bloggs 

Joe  Bloggs  has  appointed 
Kent  Cosmetics  as  its 
independent  sector 
distributor.  The  move 
coincides  with  the  men's 
fragrance  and  toiletries 
range  being  extended  with 
two  new  products: 
Crackling  Cologne  and 
Long  Lasting  Cologne. 
Kent  Cosmetics  Ltd.  Tel: 
0622  859898. 

Battery  hotline 

To  keep  the  traditional 
'batteries  not  included' 
tears  at  bay  this  Christmas,  j 
Duracell  is  setting  up  the 
Duracell  Dail:A-Cell 
Hotline  —  a  freephone 
number  that  consumers 
can  call  to  find  out  the 
name  of  their  local  Duracell 
stockist  who  will  be  open 
on  Christmas  Day  or 
Boxing  Day.  To  register, 
stockists  should  fax 
through  their  shop  name,  I 
address  and  phone  number 
with  details  of  which  days 
they  are  open  to  Duracell 
Dial-A-Cell  Hotline,  on 
0892  510527  bv  November 
25. 

Buttering  up 

Charwell  Health  Care  is 
launching  major  new 
advertising  campaigns  for  I 
its  cough  medicines, 
Buttercup  and  Calloway's. 
Both  break  in  the  national 
press  this  month,  with  a 
further  campaign  for 
Buttercup  in  women's 
consumer  magazines 
starting  in  December. 
Charwell  Health  Care.  Tel: 
0420  84801. 

Loadsa  Energy 

Ever  Ready's  Energizer  Hi 
Energy  Lithium  alkaline 
battery  is  on  TV  this  month 
in  part  of  a  £4  million 
campaign.  There  are  two 
commercials,  one  featuring 
Everest  and  the  other  the 
New  York  marathon.  Both 
stress  the  'talking 
appliance'  approach.  Every 
Ready  Ltd.  Tel:  081  882 
8661. 
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Pepcid®  AC  is  Britain's  first  OTC 
H2  antagonist,  giving  you  -  the 
pharmacist  -  important  new  power  to 
liberate  your  customers  from  the  pain 
and  discomfort  of  heartburn,  dyspepsia 
and  excess  acid. 

As  other  H2  antagonists  follow,  the 
special  benefits  of  Pepcid  AC  will 
become  even  clearer: 


UNSURPASSED  EFFICACY 


Pepcid  AC  sets  a  new  standard  in  acid  control.  Just 
one  small  tablet  can  control  your  customer's  excess 
acid  for  up  to  9  hours1.  Ensuring  lasting  relief  from 
the  recurrence  of  excess  acid  related  problems. 


UNSURPASSED  CONVENIENC 
AND  SAFETY  PROFILE 


The  1  tablet  dosage  regime  of  Pepcid  AC  is  simple 
and  clear.  You  can  recommend  it  with  confidence. 
Pepcid  AC  has  an  excellent  safety  profile,  with  the 
advantage  of  no  clinically  significant  drug  interactions. 


UNSURPASSED  BASIC 
PROFIT  ON  RETURN 


Pepcid  AC  offers  not  only  competitive  retail  pricing 
for  your  customers,  but  also  a  33%  basic  profit  on 
return  on  both  6  &  12  pack  sales. 


UNSURPASSED  PHARMACY-ONLY 
SUPPORT 


Pepcid  AC  puts  the  pharmacist  first  -  first  with  product 
information,  first  with  training  materials,  first  with  stock 
and  first  with  display  materials. 

Pepcid  AC  is  the  first  H2  antagonist  to  be  advertised 
on  TV  in  Britain,  with  a  national  campaign 
combined  with  comprehensive 
magazine  advertising. 

Yet  again  you  will  be  the  first 
to  benefit. 


EFFECTIVE  RELIEF  FROM  HEARTBURN, 
DYSPEPSIA  AND  EXCESS  ACID 

Pepcid 

ACID  ML  CONTROL 


One  small  tablet  controls 
excess  stomach  acid  for  up  to  9  hours 


t  h  c  A  R  E 


'CIDAC  (Abridged  Product  Information)  Product  Information  ■  PEPCID 

If*  coated  tablets  containing  famotidine  lOmg.  Pack  Size:  2, 6, 12. 
ige:  Adults  and  children  over  16  years:  1  tablet  for  symptomatic  relief  or  1 
it  taken  one  hour  before  food  or  drink  known  to  provoke  symptoms, 
mum  intake  2  tablets  in  24  hours.  Maximum  period  of  use  2  weeks.  Uses: 
he  short  term  symptomatic  relief  of  heartburn,  dyspepsia  and  hyperacidity. 
Vindications:  Hypersensitivity  to  any  component.  Warnings  and 
autions  for  Use:  Should  not  be  taken  unless  advised  bv  a  Dhvsician  bv  the 


severe  hepatic  impairment;  under  medical  supervision 
for  any  other  illness  or  need  for  any  other  medications;  middle  aged  or  over  with 
new  or  recently  changed  dyspeptic  symptoms,  or  associated  unintended  weight 
loss.  Patients  with  persistent  symptoms  or  difficulty  swallowing  should  seek  medical 
advice.  Drug  Interactions:  No  drug  interactions  of  clinical  significance  have  been 
identified.  Side  Effects:  Generally  well  tolerated.  Headache  and  dizziness  have 
been  reported  at  a  frequency  >  1%.  Other  side  effects,  including  dry  mouth, 
nausea,  constipation,  diarrhoea,  fatigue  and  allergic  reactions  occur  even  less 
freauentlv.  Preanancv:  Not  recommended  for  use  in  orednancv.  Overdosaae: 


Easy  to  Swallow 
6  TABLETS 


UNSURPASSED  ACID  CONTROL 

™inn  notion*  nrnunc-  mnHoroto  ronoi  fait  mi  nr   n0  experience  to  date  with  overdosage.  Doses  up  to  800mg/day  for  over  1  year 

were  well  tolerated  in  patients  with  severe  hypersecretory  conditions.  Product 
Licence  Number:  PL  0025/0312.  Product  Licence  Holder:  Merck  Share  & 


EMEA  comes  to  life 

Trevor  Jones,  the  director  general  of  the  Association  of  the  British  Pharmaceutical 
Industry,  welcomes  the  appointment  of  an  executive  director  and  management  board  for 

the  new  European  Medicines  Evaluation  Agency 


In  previous  articles  explaining 
the  functions  and  operations  of 
the  new  European  Medicines 
Evaluation  Agency,  it  was 
pointed  out  that  the 
management  board  and  the 
executive  director  still  had  to  be 
appointed  before  any  practical 


ABPI's  Trevor  Jones 


moves  could  be  taken  to  set  up 
the  Agency,  which  is  due  to 
open  for  business  on  January  1, 
1995.  After  lengthy  discussions 
by  the  member  states,  both 
these  decisions  have  now  been 
taken. 

The  management  board 
comprises  two  representatives 
from  each  of  the  12  member 
states,  plus  two  each 
nominated  by  the  European 
Commission  and  the  European 
Parliament. 

The  UK  representatives  will 
be  Robert  Lowson  of  the 
Ministry  of  Agriculture, 
Fisheries  and  Food  (MAFF)  and 
Strachan  Heppell,  deputy 
secretary  at  the  Department  of 
Health,  who  has  also  been 
appointed  chairman  of  the 
board.  Dame  Roslinde  Hurley, 
who  until  recently  chaired  the 
UK  Medicines  Commission,  has 
been  named  as  a  board 
member  by  the  European 
Parliament. 

Executive  director 

The  executive  director,  who  will 
be  responsible  for  the 
day-to-day  running  of  the 
Agency,  will  be  Fernand  Sauer. 
Since  1986  Mr  Sauer  has  headed 
the  pharmaceutical  unit  of  the 
Commission.  He  is  French  and  a 
qualified  pharmacist,  who  also 
holds  a  masters  degree  in 
European  and  International 
Law  and  postgraduate  diplomas 
in  public  health,  pharmaceutical 
legislation  and  European 
Community  studies. 

In  his  present  capacity  he  has 
been  responsible  for  the 
drafting  of  extensive 
pharmaceutical  legislation 


under  the  Single  European 
Market  programme  and 
piloting  this  through  the 
labyrinth  of  the  EU  legislative 
system. 

Mr  Sauer  is  well  known  and 
respected  throughout  the 
pharmaceutical  industry,  which 
is  very  happy  to  have  an 
experienced  administrator  to 
head  the  Agency  rather  than  a 
political  appointee. 

The  offices  of  the  Agency  will 
be  in  Canary  Wharf  in  London's 
Docklands  development,  and 
tenders  will  be  issued  shortly 
for  fitting  out  and  equipping 
the  offices.  This  will  include 
computer  and 

telecommunication  systems  to 
link  health  departments  in  the 
12  member  states  with  the 
Agency.  Conference  and 
meeting  rooms  will  also  be 
needed,  equipped  with 
simultaneous  interpretation 
facilities  in  the  nine  working 
languages  of  the  EU. 

New  posts 

Advertisements  have  been 
placed  in  the  Official  Journal  of 
the  European  Communities  (the 
Of)  and  the  press  for  senior 
officials,  including  those  who 
will  be  responsible  for  the 
registration  procedures  being 
set  up  to  evaluate  human  and 
veterinary  medicines,  for 
adverse  drug  reactions 
(pharmacovigilance)  and  for 
inspections  of  manufacturing 
premises.  Candidates  for  these 
posts  must  be  nationals  of  EU 
member  states  with  a  good 
command  of  English  and  a 
sound  working  knowledge  of 
one  or  more  European 
languages. 

It  is  hoped  to  appoint  these 
senior  officials  shortly  when  a 
second  recruitment  drive  will  be 
made  for  a  further  30 
administrative  staff  to  be 
appointed  by  the  end  of  the 
year.  The  number  of  staff  is 
expected  to  increase  to  120 
next  year,  eventually  rising  to  a 
complement  of  some  250  by  the 
year  2000. 

The  setting  up  costs  of  the 
Agency  will  be  £3.4  million, 
which  is  forecast  to  rise  to  some 
£40  million  by  1999.  Initially, 
the  cost  will  be  met  by 
registration  fees  by  companies 
together  with  funding  by  the 
European  Commission. 
Eventually  it  is  planned  that  the 
Agency  will  be  entirely 
self-financing. 

The  European  Medicines 
Evaluation  Agency  will  be  an 
important  and  influential  body 
not  only  in  Europe  but 
worldwide.  Its  creation  is 
welcomed  by  the 
pharmaceutical  industry,  which 
looks  forward  to  establishing  a 
dialogue  with  the  Agency's 
officials  which  will  lead  to  a 
speedy  evaluation  of  new 
medicines  coupled  with 
continuing  safety  for  patients. 


If  that's  what  you 
tJ^Lally  want... 


Whatever  your  needs  in 
formulations,  whatever  the 
dosage  form  required, 
Martindale  'specials'  offer 
the  flexibility  of  order 
quantities  and  supply  you 
.  have  been  looking  for.  , 


M  A R T I N DA  L  K 

I'  li  \ '  t  iiw  a  e  a  I  l'«  n  I  . 

Customer 
Services 
,  Department 
0708  384733 


,  Now,  that's  what  you 

eaily  want. 
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Sow  the  seeds  of  success 


Business 
Seeds 


Special  formula  for  growing  business 

(See  instructions) 


WITH 


Digestif  , 

Renme 

Aniseed  flavour 


Rennie,  the  No  1  antacid  name  so  many 
of  your  customers  know  and  trust,  has 
identified  a  brand  new  flavour  opportunity 
in  the  indigestion  tablet  market. 
Aniseed  has  been  used  for  centuries  for 
its  natural  digestive  properties.  According 
to  research  the  distinctive  flavour  holds 
appeal  to  both  your  young  and  older 
customers  alike. 


Traditional  Rennie  qualities  combine  with 

the  new  aniseed  flavour  in  a  palatable 

and  effective  antacid  tablet 

The  launch  will  be  supported  by  TV 

advertising,  which  will  also  benefit  from 

over  £2.5million  spent  on  Rennie  this  year. 

TV  launch  of  new  Rennie  Aniseed 

9th -2 3rd  December  1994 

So,  with  our  investment  and  your  support 

-  together  we  can  grow  your  business 


Roche 

s  / 

Roche  Consumer  Health 

40  Broadwater  Road,  Welwyn  Garden  City,  Herts,  AL7  3AY 

Digestif  Rennie  Aniseed  flavour:  PL  0188/0135  EACH  TABLET  CONTAINS:  Calcium  Carbonate  Ph.  Eur.  680mg.  Heavy  Magnesium  Carbonate  Ph.  Eur.  80mg.  Also  contains  sucrose  and 

aspartame.  INDICATIONS  For  the  treatment  of  acid  indigestion,  heartburn,  nervous  indigestion,  acidity,  flatulence,  upset  stomach,  dyspepsia  and  biliousness. 
DOSAGE:  Adults  including  elderly  persons:  two  tablets  to  be  sucked  or  chewed  as  required  Repeat  whenever  discomfort  is  felt  to  a  maximum  of  sixteen  tablets  a  day.  Children:  Not 
recommended  for  children  under  6  years.  6-12  years  -  one  tablet  as  required  up  to  a  maximum  of  8  tablets  a  day.  CONTRAINDICATIONS:  None.  INTERACTIONS:  Antacids  may  impair 
the  absorption  of  other  drugs,  e.g.  iron,  tetracyclines,  and  vitamins,  if  taken  concomitantly.  SPECIAL  WARNINGS  AND  PRECAUTIONS:  In  cases  of  renal  impairment  the  product  should 

only  be  used  on  medical  advice.  COST  (EX.  VAT):  24  tablets  £0.96,  48  tablets  £1.48.  STATUS:  GSL 


TIAL  INFORMATION  PRESENTATION  5%  w/w  aciclovir  in  water  miscible  cream  base.  USES  Cold  Sore  treatment.  DOSAGE  AND  ADMINISTRATION 

times  a  day  for  5  days.  It  is  important  to  start  treatment  as  early  as  possible  after  the  start  of  an  infection,  ideally  during  the  tingle  phase.  If  healing  ha: 
urred,  treatment  may  be  continued  for  up  to  an  additional  5  days.  CONTRA-INDICATIONS,  WARNINGS,  ETC  Contraindications  Zovirax  Cold  Sore  Crean 
icated  in  patients  known  to  be  hypersensitive  to  aciclovir  or  propylene  glycol.  Precautions  Zovirax  Cold  Sore  Cream  should  only  be  used  on  cold  sore; 
d  face.  Do  not  apply  inside  the  mouth  or  in  the  eye.  Do  not  use  for  herpes  infections  of  the  eye  or  the  genital  area.  Do  not  use  if  the  patient  is  unde 


CLOCK  UP  EVEN  MORE  SUCCESS  WITH 
OUR  £3  MILLION  AUTUMN  SUPPORT 


^  The  pharmacy  brand 
of  the  decade 

Zovirax  Cold  Sore  Cream 
has  already  smashed  the 
£15  million  barrier, 
making  it  currently  the  ¥4 
8th  highest  turnover 
OTC  brand  in  pharmacy 
within  the  first  year  of 
launch.* 


£3  million!  i#  1 


-  ^ 


national 
campaign 
starts  October 

On-going,  £multi-million 
national  campaign  will  introduce 
still  more  consumers  to  the  benefits 
of  the  product.  Extensive  health 
professional  campaigns  plus  exciting 
new  point  of  sale  ensure  you  are 
equipped  to  provide  the  best  possible 
service  and  advice. 


An  opportunity  not 
to  be  missed  ! 

Zovirax  Cold  Sore  Cream 
is  already  one  of  the 
x/  -         most  profitable  and 
J§|MK|§     fastest  selling  products 

in  nh.rm.ru 

Your  local 
Warner  Wellcome 
representative  has  more 
details  on  special 
discount  terms 
currently  available. 

The  only 

^  -  specific  antiviral 
^     available  over  the  counter 

Treat  the  tingle  and  the 
cold  sore  may  never  appear.  So 
recommend  the  only  effective  specific 
antiviral  -  Zovirax  Cold  Sore  Cream  to 
maximise  customer 
satisfaction. 


Warner  Wellcome 


CONSUMER  HEALTHCARE 


COLD  SORE  CREAM 

Aciclovir 


The  POM  to  P  Brand  of  the  decade 


the  care  of  a  doctor  because  of  a  weak  immune  system.  Side  and  adverse  effects  Transient  burning  or  stinging  may  follow  application.  Mild  drying  or  flaking  of  the 
skin  hve  occurred  in  about  5%  of  patients.  Erythema,  itching  and  contact  dermatitis  has  been  reported  rarely  following  application.  RETAIL  SELLING  PRICE 
Subject  to  Retail  Price  Maintenance  2g  tube  -  £5.29  (PL  3/0304).  LEGAL  CATEGORY  P.  Further  information  available  on  request:  Medical  Affairs  Department,  Warner 
Wellcome  Consumer  Healthcare,  Building  29,  Temple  Hill,  Dartford,  Kent,  DAI  5AH.  DATE  OF  PREPARATION  August  1994  BQCD  92/02  'Trade  Mark 

*fl  C.  IMipkpn  M/A 


Behind 
bars 


Being  a  prison  pharmacist  is  no  more 
dangerous  than  being  a  community 
pharmacist,  says  Ewan  Cuthbertson, 


principal  pharmacist,  HM  Prison, 
Birmingham.  And  prison  pharmacy  has 
made  tremendous  advances  in  recent  years, 
he  tells  Adrienne  de  Mont 


Ewan  Cuthbertson  is 
unperturbed  by  the  fact  that 
every  day  he  comes  face  to  face 
with  psychopaths  and  mass 
murderers.  In  prison,  as  in  the 
community,  the  best 
pharmaceutical  care  must 
involve  direct  contact  with  the 
patient,  he  says. 

Birmingham's  high  security 
gaol  houses  anyone  from  serial 
Killers  to  people  who  have  not 
paid  their  television  licences. 

"People  say  to  me:  'At  least 
you're  safe  up  there  in  the 
dispensary.'  But  I  believe  that, 
to  operate  a  decent  service,  I 
must  be  down  on  the  wings 
talking  to  the  inmates  and 
other  healthcare  staff,"  says  Mr 
Cuthbertson. 

Being  a  prison  pharmacist  is 
no  more  dangerous  than  being 
a  pharmacist  in  the  community. 

"In  here,  the  whole  place  is 
geared  up  to  prevent  violence, 
whereas  community 
pharmacists  have  to  deal  with 
psychopaths  and  unconvicted 
criminals  with  no  protection  at 
all,"  he  says. 

Barred  gates 

Round  his  waist  is  a  chain  with 
a  whistle  and  a  massive  bunch 
of  keys  to  unlock  the  1 1  barred 
gates  between  him  and  the 
outside  world.  He  has  been 
trained  in  'control  and  restraint' 
but  is  confident  that,  in  the 
event  of  trouble,  security 
officers  would  be  by  his  side 
before  he  ever  needed  to  use 
these  powers. 

"Occasionally  an  inmate 
reacts  badly  when  I  won't  give 
him  a  medicine  without  a 
prescription.  But  the  same  can 
happen  in  community 
pharmacy  if,  for  example,  an 
addict  wants  Saturday's 
methadone  on  a  Friday," 
comments  Ewan. 

Prison  pharmacy  has  changed 
dramatically  in  the  past  five  or 
six  years,  he  says.  The  number 
of  pharmacists  has  increased, 
replacing  the  compounders 
who  used  to  be  in  charge  of 
medicines  supply. 

"Pharmacists  have  been 
recognised  by  the  powers  that 
be  as  extremely  cost-effective," 
he  explains.  "We've  saved  a  lot 
of  money  by  controlling 
budgets  and  have  become 
fully-integrated  members  of  the 
healthcare  team  —  far  more  so, 
I  believe,  than  pharmacists  have 
in  any  other  branch  of 
healthcare." 

Ewan  is  directly  responsible 
to  the  senior  medical  officer, 
who  gives  him  power  to  run  the 
pharmaceutical  service  as  he 
thinks  fit.  He  is  principal 
pharmacist  to  about  15  prisons 
and  supervises  two  other 
pharmacy  departments  at 
Brinsforcf  and  Lincoln. 

At  Birmingham,  two 
technicians  dispense.  Ewan's 
role  has  become  more 
administrative  and  managerial, 
helped  by  his  previous  business 
experience  as  a  proprietor 
pharmacist.  He  buys 
"everything  from  crutches  to 
dental  drills,  examination 
couches  to  stethoscopes"  as 
well  as  the  pharmaceutical 
needs  for  nine  establishments. 

"We  have  a  duty  to  provide 
pharmaceutical  care  to  our 
patients  commensurate  with 


that  available  to  the  general 
public,  within  the  constraints  of 
security,"  he  says. 

Everything  has  to  be 
considered  for  its  abuse 
potential  and  ability  to  inflict 
harm,  so  medicines  safety 
covers  more  than  their  effective 
clinical  use.  Suicide  and 
self-inflicted  wounds  are  major 
risks  in  prisons  and  come  under 
intense  scrutiny,  not  only  from 
the  prison  authorities  but  from 
outside  pressure  groups, 
politicians  and  the  media. 

"We  live  in  constant  fear  that 
the  procedures  we  set  are 
safe,"  says  Mr  Cuthbertson. 
Even  an  apparently  innocuous 
glass  dropper  bottle  could  be 
used  for  slashing  a  wrist. 

Major  advance 

A  major  innovation  in  recent 
years  has  been  to  put  inmates 
in  charge  of  their  own 
medication.  Previously  they  had 
to  queue  at  a  treatment  hatch 
and  swallow  mostly  liquid 
medicines  under  supervision. 

Now  patients  are  allowed  to 
self-administer  certain  solid 
dose  preparations  from  the 
Venalink  heat-sealed, 
tamper-evident  monitored 
dosage  system.  These 
'in-possession'  medicines  are 
issued  a  week  at  a  time  and  the 
patient  gets  a  further  supply 
only  if  he  has  complied  with  the 
treatment.  Tablets  are  never 
given  out  loose  on  the  wings, 
so  if  one  is  found  during  a 
search  it  is  assumed  to  be  illicit 


or  that  the  patient  has  abused 
the  system,  at  which  he  loses  his 
right  to  further  'IPs' 

Ewan  and  his  medical 
colleagues  decided  which 
medicines  could  safely  be  given 
this  way.  Antipsychotics, 
hypnotics  and 

paracetamol-based  drugs  are 
still  taken  under  strict 
supervision  at  the  treatment 
hatches. 

"The  system  has  been 
extremely  successful,"  he  says. 
"It  has  cut  wastage,  improved 
compliance  and  given  patients 
more  control  over  their  own 
healthcare.  We  have  reduced  by 
between  1,500-2,000  per  month 
the  number  of  drugs 
administered  at  the  hatches. 
Although  the  pharmacy 
workload  has  increased,  the 
workload  of  the  nursing  staff 
has  substantially  decreased,  as 
have  errors  in  administration. 

"We  have  had  no  major 
problems  with  trafficking  or 
self-harm.  In  fact,  the  rare 
incidents  of  abuse  have  come 
from  medicines  obtained  from 
the  hatches." 

High  costs 

Although  the  prison  population 
is  younger  and,  in  theory, 
healthier  than  the  general 
population,  treatment  costs  are 
about  three  times  more  per 
head. 

To  some  extent  this  is 
because  the  prison  provides  the 
medicines  required  and  no  one 
buys  their  own.  But  frequently, 


inmates  use  illness  as  an  excuse 
to  get  out  of  work  or  they  visit 
the  doctor  for  something  to  do. 
Having  nothing  much  to  think 
about,  they  become  more 
conscious  of  ailments  they  have 
put  up  with  for  years  on  the 
outside.  And  for  many,  it  is  the 
first  time  they  have  ever 
bothered  to  seek  dental 
treatment. 

They  are  also  extremely 
manipulative,  says  Mr 


Ewan  Cuthbertson  became 
principal  pharmacist  at  MM  Prison. 
Birmingham,  18  months  ago.  He 
registered  in  1988  after  graduating 
from  Aberdeen.  He  worked  for  a 
pharmacy  multiple  before  buying 
his  own  business  in  Edinburgh. 
His  interest  in  prison  pharmacy 
was  stimulated  by  doing  a  locum  in 
his  present  department. 


Cuthbertson,  citing  the  time 
when  about  30  inmates  would 
get  'flu'  every  night  just  so  they 
could  come  to  the  treatment 
hatch  for  a  dose  of  simple 
linctus. 

"The  queue  stopped  as  soon 
as  we  reformulated  it  without 
the  syrup,  as  they  no  longer 
liked  the  taste!"  Ewan  recalls. 

Psychiatric  pharmacy  forms  a 
major  part  of  his  job,  as  mental 
health  problems  are  common. 
Many  patients  should  be  in  NHS 
secure  units  or  psychiatric 
hospitals  rather  than  in  prison, 
he  believes. 

Drug  addiction 

The  incidence  of  drug  addiction 
and  HIV  infection  is  also  high: 
"There's  a  widely  held  view 
that  prison  authorities  don't  do 
anything  with  addicts,  but  we 
have  a  myriad  of  drug  agencies 
who  visit,  together  with  expert 
nursing  staff  and  specialist 
consultants  from  outside." 

He  advises  on  methadone 
reduction  policies  and  HIV 
prevention:  "In  fact,  I  get 
involved  in  everything,  from 
cholesterol  testing  to 
occupational  health,  because  it 
makes  my  job  that  much  more 
interesting.  I'm  very  much 
regarded  as  a  professional 
within  a  healthcare 
department,  not  just  as  a 
pharmacist.  They  use  me 
wherever  I  can  make  a 
contribution." 

Computerisation  of  his 
department  has  brought  the 
clinical  benefits  of  patient 
medication  records  as  well  as 
automatic  stock  control  and 
stock  reduction.  Prudent  buying 
and  the  introduction  of  a 
formulary  have  further  reduced 
costs.  The  computers  also 
monitor  other  healthcare  costs 
such  as  equipment  and  even 
locums  and  nurses. 

Ewan  sees  his  job  as  a  mix  of 
hospital  and  community 
pharmacy,  a  combination  of  a 
ward  service  and  looking  after 
a  large  nursing  home  —  "plus  a 
lot  of  gates  to  unlock"! 

Doesn't  he  find  this  constant 
locking  and  unlocking 
oppressive? 

"Not  at  all,"  he  says.  "I  love 
my  job,  and  the  friendliness  and 
sense  of  humour  of  the  rest  of 
the  staff  make  it  a  very 
satisfying  environment  in  which 
to  work." 
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LEADING  THE  WAY  IN  COLD  RELIEF 


When  ihuprofcn  and  pseudoephednnc,  the 
decongestant  you  trust,  come  together  in  the 
same  tablet,  you  expect  outstanding  efficacy. 

New  Nurofen  Cold  &:  Flu  lives  up  to  your 
expectations:  it  has  been  shown  to  out-perform 
a  paracetamol-based  combination  in  the  relief 
of  major  cold  and  flu  symptoms': 

Blocked  nose  and  congestion. 

The  proven  decongestant  pseudoephednnc  in 
Nurofen  Cold  &  Flu  makes  it  effective  in 
relieving  these  symptoms'. 


Sinusitis. 

lbuprofen's  analgesic  and  anti-inflammatory 
action,  accompanied  by  pseudoephedrine's 
proven  decongestant  efficacy  makes 
Nurofen  Cold  &  Flu  more  effective,  after 
3  hours,  than  a  paracetamol  /  phenyl- 
propanolamine combination'. 

Fever. 

Ibuprofen  provides  greater  and  longer-lasting 
relief  of  fever  than  paracetamol.2 

Sore  throats. 

Since  these  are  often  associated  with  inflammation, 


lbuprofen's  superior  anti-inflammatory 
properties  make  it  more  effective  than 
paracetamol  in  the  relief  of  sore  throats.1 

Headaches  and  other  aches  and  pains. 

Ibuprofen  has  been  shown  to  be  more  effective 
than  paracetamol  in  the  relief  of  headaches4 
and  other  aches  and  pains'. 

When  your  customers  are  suffering  from 
colds  or  flu,  you  now  need  only  one 
recommendation:  Nurofen  Cold  &  Flu. 


AT  LAST,  RELIEF  THAT  MAKES  ALL  THE  DIFFERENCE. 

a  free  copy  of  our  comprehensive  clinical  guide,  please  contacl:  Crookes  Healthcare  Lid.  P.O.  Box  57.  Nottingham  NG7  2 L  |  PRODUCT  INFORMATION:  Nurofen  Cold  &  Flu:  each  tablet  contains  KlOmg  ibuprofen  BP  and  illmg  pseudoephednnc 
drochlonde  BP.  Indications.  Symptomatic  relief  of  cold  and  flu.  Dosage  and  Administration.  Adults  and  children  over  12  years:  Initial  dose  2  tablets,  then  if  necessary  1  or  2  tablets  even  4  hours.  Do  not  exceed  h  tablets  in  any  24  hour  period, 
^cautions  and  Warnings.  Nurofen  Cold  &  Flu  should  not  be  given  to  patients  with  peptic  ulceration  or  with  serious  cardiovascular  disease.  Patients  receiving  regular  medication,  asthmatics,  anyone  allergic  to  aspirin,  pregnant  and 
■ast  leeding  women  should  be  advised  to  consult  their  G.P.  before  taking  Nurofen  Cold  &  Flu.  Not  to  be  given  to  children  under  12  years.  Adverse  effects  reported  include:  dyspepsia,  gastrointestinal  intolerance  and  skin  rashes.  (gitlMty 
>duct  Licence  Number.  PL/0327/0060.  Licence  Holder.  Crookcs  Healthcare  Limited,  Nottingham,  NG2  ?AA.  Legal  Category.  P.  Price.  Nurofen  Cold  &  Flu  Tablets  12  s  £2  14,  Nurolen  C  old  «c  Flu  Tablets  24  s  I  s.49  REFERENCES: 
Data  on  file,  Crookes  Healthcare,  Research  Report  No.  M90122.  2.  Walson  P.D.  et  al.  Clin.  Pharmacol.  Ther.,  1989;4f,:  9.  3.  Schachtel,  B.P,  Clin.  Pharmacol.  Ther.,  1988.  44,  6;  704.  4.  Noyclle,  R.M.  et  al,  Pharm  ],  1987,  2  ix,  sh  1 . 


Faxing  lobby  goes  on 

A  report  of  the  meetings  of  the  NPA  Board  of  Management  and  its 
associated  organisations  and  subcommittees 


The  National  Pharmaceutical 
Association  is  continuing  to 
lobby  for  the  prohibition  of 
non  contract  pharmacies  passing 
prescriptions  for  dispensing  to 
pharmacies  with  NHS  contracts. 

This  is  despite  the  fact  that  the 
Department  of  Health  has  said  it 
will  not  prohibit  the  activity,  and 
that  the  Royal  Pharmaceutical 
Society's  Council  has  decided 
that  the  practice  is  not  unethical. 

The  NPA  says  it  threatens  the 
viability  of  many  members' 
businesses.  Not  only  does  passing 
prescriptions  from  non-contract 
to  contract  pharmacies  under- 
mine the  intent  of  the  control  of 
entry  regulations,  it  also  en- 
courages pharmacists  to  move 
scripts  to  contract  pharmacies 
with  prescription  numbers  bor- 
dering on  the  practice  allowance 
threshold.  This  will  become  more 
important  as  the  share  of  the 
global  sum  apportioned  to  the 
professional  allowance  increases. 

At  its  September  meeting  the 
NPA  Board  decided  to  send  a 
letter  to  the  Minister  for  Health 
pointing  out  the  reason  for  the 
need,  as  in  Scotland,  to  close  this 
loophole  in  the  NHS  contract. 
Prescription  charge  checking 
The  NPA  has  come  down  firmly 
against  any  suggestion  that 
pharmacists  should  'police'  their 
patients'  exemption  claims  by 
checking  their  validity. 

The  subject  has  been  discussed 
by  the  Doll  as  a  way  of  reducing 
prescription  charge  fraud.  How- 


Tim  Astill  celebrated  a  silver 
jubilee  recently  —  25  years  with 
the  National  Pharmaceutical 
Association,  the  last  115  as  director. 
Champagne  corks  popped  when 
staff  and  colleagues  gathered  to 
mark  the  occasion.  Tim  was 
presented  with  a  framed 
photo-montage  of  memories  of  his 
past  quarter-century  with  the  NPA, 
while  his  wife  Ingrid  collected  a 
bouquet 
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ever,  the  Board  felt  such  activity 
in  the  pharmacy  would  seriously 
affect  the  relationship  between 
the  patient  and  the  pharmacist, 
and  between  the  pharmacist  and 
his  staff. 

MCA  leaflets  Unsolicited  bundles 
of  leaflets  from  The  Medicines 
Control  Agency  —  'How  medi- 
cines are  controlled'  —  have  been 
sent  to  pharmacies  to  give  to  the 
public.  Many  NPA  members  have 
protested  about  the  text,  which 
says  that  GSL  medicines  are- 
available  in  supermarkets  (but 
makes  no  reference  to  phar- 
macies), and  describes  the 
supervision  of  P  medicines  as: 
"The  assistant  showing  the 
medicine  to  the  pharmacist." 

The  Board  was  entirely  in 
sympathy  with  the  members' 
views.  A  protest  is  to  be  made  to 
the  MCA  and  the  chief  pharma- 
ceutical officer  at  the  I  >ol  I. 
Pharmacist's  role  in  cancer 
services  A  letter  outlining  the 
many  areas  in  which  pharmacists 
can  be  involved  in  cancer  care  is 
to  he  sent  to  the  DoH's  chief 
medical  officer. 

Mrs  Allen,  professional  and 
information  services  manager, 
made  a  detailed  response  to  a 
consultation  document  outlining 
a  framework  for  commissioning 
cancer  services.  Pharmacists  had 
not  featured  at  all.  Mention  was 
also  made  of  the  Hospice 
Pharmacists'  Association  which 
is  administered  through  the  NPA. 
New  sick  pay  scheme  The  NPA 
has  reservations  about  a  proposed 
new  Statutory  Sick  Pay  Scheme 
which  could  leave  small  em- 
ployers 12  per  cent  worse  off. 

Under  the  current  rules  most 
NPA  members  can  recover  100 
per  cent  of  Statutory  Sick  Pay 
paid  to  employees  after  they  have 
been  off  sick  for  four  weeks.  The 
proposed  relief  scheme  would 
make  all  employers  eligible  for 
compensation  whenever  they 
experienced  an  unusually  high 
level  of  sickness  absence. 

Neither  the  current  not- 
proposed  legislation  will  help  the 
small  businessman  or  reduce  his 
administrative  burden,  the  NPA 
claims.  The  Association  says  that 
SSP  should  be  self-financing  - 
even  if  it  means  increasing 
employees'  National  Insurance 
contributions. 

Price  marking  order!  The  NPA  is 

to  protest  to  the  I  lepartment  of 
Trade  about  the  administrative 
burden  which  would  be  placed  on 
pharmacists  by  a  proposed  new 
directive  on  price  marking. 

Under  the  current  Price 
Marking  Order  (1991)  certain 
goods  have  to  be  marked  with 
their  unit  price.  These  goods  are 


products  sold  from  bulk,  pro- 
ducts pre-packed  in  variable 
quantities  and,  from  June  7. 
1995,  specific  goods  listed  in  an 
appendix  to  the  Order. 

tinder  existing  regulations 
pharmacists  are  little  affected. 
The  new  legislation,  which  would 
implement  an  EC  directive, 
would  require  all  products  to  be 
unit  priced,  unless  it  was 
meaningless  or  placed  an  un- 
realistic burden  on  the  small 
retailer.  The  NPA  is  to  press  for  a 
suitable  definition  of  'small 
retailer'  to  ensure  that  as  many 
members  as  possible  would  be 
exempt  from  the  requirements. 
Networking  in  Pharmacy  The 
NPA  is  to  appoint  a  consultant  to 
look  at  the  business,  tech- 
nological and  financial  aspects  of 
providing  a  networking  system 
for  its  members. 

Computer  networks  are  likely 
to  become  more  important  in  the 
future,  particularly  within  the 
NHS  where  pharmacists  might  be 
able  to  network  to  link  into 
centrally-held  patient  medication 
records. 

Assistant's  Award  Scheme  The 

NPA  is  to  explore  working  with 
De  Brus  Marketing  to  develop  a 
pharmacy  assistant  award  sch- 
eme which  will  contain  Society 
training  material. 

In  August,  1993,  De  Brus 
launched  the  'Pharmacy  Assis- 
tant of  the  Year  Award'  in 
conjunction  with  the  NPA  and 
Chemist  &  Druggist.  Because  this 
initiative  has  been  so  successful, 
the  Board  has  agreed  to  continue 
with  the  scheme,  but  to  build  into 
it  training  which  would  be 
accredited  by  the  Royal  Phar- 
maceutical Society  and  therefore 
go  towards  satisfying  the 
Society's  Assistant  Training 
Requirement. 

Training  news  Some  249  stu- 
dents —  the  highest  number  ever 
-  had  enrolled  for  the  NPA 
dispensing  technicians  corres- 


ln  brief 

•  The  NPA  has  endorsed  a 
proposal  by  the  Department 
of  Transport  that  a  new  style 
of  driving  licence  should  be 
introduced,  incorporating  the 
owner's  photograph. 

•  The  NPA  will  continue 
sponsoring  the  RPSGB's 
diploma  in  Agricultural  and 
Veterinary  Pharmacy. 

•  The  NPA  is  to  join  forces 
with  the  RPSGB,  PSNC  and 
other  major  pharmacy 
organisations  to  run  a 
Pharmacy  Awareness  Week  in 
June,  1995.  The  Board  agreed 
that  sufficient  funds  should 
be  made  available  to  allow  a 
high-profile  campaign  which 
would  run  the  week  before 
the  NAHAT  conference. 

•  The  cost  of  implementing 
the  Government's  new 
insurance  premium  tax  to  the 
NPA's  insurance  subsidiaries 
is  in  excess  of  £20,000. 

•  The  NPA  Business  Services 
Department  is  to  look  into 
the  possibility  of  promoting 
oxygen  management 
software  to  members. 

•  The  NPA  is  to  approach 
manufacturers  of  dry  powder 
antibiotics  asking  them  to 
consider  the  possibility  of 
providing  single  dose  sachet 
packs  suitable  for  patients 
who  ask  their  pharmacist  to 
supply  the  antibiotic  in  dry 
powder  form. 


pondence  course,  showing  the 
demand  for  properly  trained  staff. 
Financial  legislation  The  im- 
plementation of  the  Financial 
Services  Act  has  resulted  in  an 
increase  of  40  per  cent  in  the 
Pharmaceutical  and  General  Pro- 
vident Society's  management 
costs  without  any  identifiable 
benefit  to  the  members. 

When  LAUTR0  was  introduced 
in  198S.  P&GPS  had  to  make 
considerable  outlay  to  change 
systems,  stationery,  methods  of 
marketing,  etc.  Now  the  Board 
has  learned  that  P&GPS  is  to  be 
regulated  by  the  Personal 
Investment  Authority,  meaning* 
yet  further  changes.  In  addition, 
P&GPS  receives  regular  visits 
from  three  separate  enforcement 
authorities. 

Board  members  are  to  lobby 
their  local  MPs. 


Concern  over  training  costs 


The  NPA  is  concerned  about  the 
increased  workload  and  cost 
implications  of  the  Royal  Phar- 
maceutical Society's  require- 
ment on  the  sale  of  medicines 
from  pharmacies  —  that  from 
July  1.  1996,  all  assistants  who 
work  regularly  on  the  medicine 
counter  must  have  started  (or 
completed)  an  accredited  train- 
ing programme. 

the  NPA  is  asking  the  Society 
to  keep  accreditation  and  assess- 
ment procedures  as  simple  as 
possible.  One  way  of  doing  this 
would  be  to  allow  pharmacists  to 


do  most  of  the  assessment  in  the 
workplace.  The  NPA  is  sticking  to| 
its  view  that  accreditation  of 
training  courses  should  be  done 
by  the  Society  rather  than  by  an 
outside  body. 

NPA  members  will  also  receive 
guidance  on  the  Employment 
Law  aspects  of  implementing  the 
Society's  'sale  of  medicines' 
requirements.  If  compulsory 
training  is  imposed,  members 
will  need  to  change  their 
employees'  contracts  of  em- 
ployment and  proper  procedure? 
need  to  be  adopted. 
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Relieves  nicotine  cravings 
at  the  speed  of  a  spray. 

Rapid  relief  of  the  craving  symptoms1 
Effective  in  even  the  most  highly  dependent  smoker  2 
Flexible  dosage  for  relief  when  it's  needed  most 
Available  on  prescription  only 

^  NICORETTET 

Nasal  Spray 

nicotine  nasal  spray  10  ml 

Helps  through  the  hard  times 


NICORL 

fart  Spray  10  mi 


^ the  reach  of  crs»»  , 
"w&aDpronmalely  200 
P^wg  0,5  mg  ntcolUW. 
vo\  =.cd  .rist ructions 


Mhreviated  Prescribing  Information.  Nicorette  Nasal  Spray. 
Presentation:  A  metered  spray  bottle  containing  10  ml  of  a  10  mg/ml  solution 
)t  nicotine  for  intranasal  use.  Each  50  microlitre  spray  delivers  0.5  mg  nicotine. 
Indications:  Rapid  relief  of  nicotine  withdrawal  symptoms  in  the  treatment  of 
nicotine  dependent  persons  as  part  of  a  supervised  smoking  cessation 
programme.  Dosage:  Adults.  Use  should  he  restricted  to  three  months.  The 
three  month  course  consists  of  8  weeks  -  as  required  to  a  maximum  of  one  spray 
into  each  nostril  m  ice  an  hour  for  I  ft  hour-,  per  day  Following  2  w  eeks,  reduce 
usage  by  half,  final  2  weeks  reduce  usage  to  zero.  Children.  Not  for  use  by  any 
person  under  the  age  of  16  years.  Contraindications:  Non  tobacco  users  or 
those  known  to  he  allergic  to  components  of  the  spray.  Persons  up  to  16  years 


of  age.  Concurrent  use  of  other  ruconne-containing  preparations  or  tobacco 
products.  Pregnancy  and  Lactation:  Contramdicated  in  pregnancy  and 
lactation.  Precautions:  Nicorette  Nasal  Spray  should  not  be  used  whilst  the 
user  is  driving  or  operating  machinery.  Patients  should  stop  smoking  completely 
when  initiating  therapy.  Use  with  caution  in  patients  with  a  history  of  angina 
pectoris,  peptic  ulcer,  chronic  nasal  disorders,  recent  myocardial  infarction, 
serious  cardiac  anythrnias,  systemic  hypertension, 
peripheral  vascular  disease,  diabetes,  hyperthyroidism 
or  phaeochromoevtoma.  Principal  Adverse  Effects: 
These  occur  commonly  at  the  start  of  therapy 
but  usually  decline  thereafter.  Local:  nasal  irritation 


Pharmacia 


(sneezing,  running  nose),  watering  eyes  and  throat  irritation.  Systemic:  headache 
and  dizziness  Other  Adverse  Effects:  Sure  nose,  ear  sensations,  increased 
urination,  tingling  or  burning  sensation  in  the  head,  nose  bleed,  dyspepsia 
Legal  Category:  POM.  Package  Quantities:  Metered  sprav  bottle,  10  ml  in 
packs  of  one  or  two.  Trade  Price:  I  pack  £10.99  2  pack  £19.99.  Product 
Licence  Number:  PL0022/OB1 

1  Russell  el  al  Nasal  Nicotine  Solution:  a  practical  aid  to  giving  up 
smoking'  BMJ  1983;  286:  683-684  2  Sutherland  G  .  et  al.  The  Lancet 
1992;  340:  324-39 

Pharmacia  Ltd  .  Davy  Avenue.  Milton  Keynes.  MK5  8PH 

P2039/8/94 
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Suicide  attempt  follows 
police  CD  set-up 


A  pharmacist  tried  to  kill  himself 
after  being  caught  in  a  police  trap 
illegally  selling  Controlled  Drugs 
to  an  agent  provocateur,  a  Royal 
Pharmaceutical  Society  Stat- 
utory Committee  hearing  in 
London  was  told  last  week. 

The  Committee  heard  how 
Stanley  Cohen  swallowed  a 
'lethal'  number  of  temazepam 
tablets  immediately  after  being 
charged  by  police  in  relation  to 
the  incident  on  December  ll). 
1990. 

Mr  Cohen,  who  practised  in 
Maida  Vale,  London,  spent  3b' 
hours  comatosed  in  intensive 
care  after  being  discovered  by  a 
cleaner  in  a  motel  room  in  the 
Scratchwood  Ml  motorway  ser- 
vices area. 

The  Statutory  Committee  was 
told  that  a  known  drug  addict  was 
given  £200  by  Drugs  Squad  police 
to  enter  Mr  Cohen's  pharmacy 
and  purchase  Controlled  Drugs 
without  a  prescription. 

Former  detective  sergeant 
Terry  Bell,  of  the  Central  Drugs 
Squad  at  New  Scotland  Yard,  said 
that  after  20  minutes,  the  addict 
returned  to  the  unmarked  police 
car  with  two  packages  and  C20  in 
change.  In  one  hag  there  were  12 
needles  and  three  syringes.  In  the 
other  there  was  a  bottle  of  liquid 
containing  methadone,  plus  ten 
ampoules  of  Physeptone,  20 
pethidine  tablets,  ten  MST  tablets 
and  two  Diconal  tablets. 

Mr  Cohen  was  arrested  and 
taken  to  Paddington  Green  police 
station  where  he  was  charged  and 
later  released  on  bail.  "After  that 


Henderson 
restored 

A  Devon  pharmacist,  who  was 
struck  off  lifter  being  convicted 
lor  driving  with  excess  alcohol, 
successfully  applied  lor  restor- 
ation to  the  Register  last  week. 

Neil  Michael  Henderson.  41, 
was  struck  off  following  a 
disciplinary  hearing  on  Dec- 
ember 19,  1991. 

Mr  Henderson,  of  Bideford. 
Devon,  was  convicted  of  driving 
with  excess  alcohol  on  March  20. 
1991,  and  was  fined  £250  plus .05 
cost-,  and  disqualified  from 
driving  for  18  months.  He  was 
also  convicted  of  criminal 
damage  in  1988  and  was  given  a 
warning  by  the  Royal  Phar- 
maceutical Society  at  that  time. 

Giving  the  decision  to  restore 
his  name  to  the  Register. 
Statutory  Committee  chairman 
Gary  Mather  QC  commented: 
"We  see  very  clearly  that  you  are 
on  the  road  to  recovery  and  we 
are  going  to  grant  your 
application." 


he  made  an  attempt  to  kill 
himself.''  added  Mr  Bell. 

On  October?.  1991.  Mr  Cohen 
pleaded  guilty  at  Knightsbridge 
Crown  Court  to  one  charge  of 
unlawfully  supplying  a  Con- 
trolled Drug.  He  was  sentenced  to 
six  months  imprisonment,  sus- 
pended for  two  years,  was  fined 
£2,000,  ordered  to  pay  £250 
prosecution  costs,  and  a  con- 
fiscation order  for  £180  was  made 
against  him. 

David  Nathan,  representing  Mr 
Cohen,  told  the  Statutory 
Committee  that  his  client  was 
acquitted  of  further  charges  at 
the  trial  after  just  five  minutes 
deliberation  by  the  jury. 

Dr  Selwyn  Dexter,  a  GP  at  the 
North  West  London  Medical 
Centre  in  Maida  Vale,  said  he 
knew  Mr  Cohen,  as  the  Centre's 
prescriptions  were  dispensed 
through  his  pharmacy.  He  told 
the  Committee  Mr  Cohen  had 
been  depressed  due  to  a  number 
of  factors  before  the  incident, 
including  the  shutting  down  of  St 
Mary's  Hospital  and  various  GP 
practices,  including  his  own, 
moving  away,  thereby  losing  the 
pharmacy  a  lot  of  business 

"In  October,  1990  I  managed 
to  get  him  to  come  and  see  me.  I 
considered  him  to  be  clinically 
depressed  and  got  him  a 
prescription  for  anti-depress- 
ants." said  Dr  Dexter.  It  was 
subsequently  discovered  that 
Mr  Cohen  never  took  his 
medication. 

Mr  Cohen  was  referred  on  to 
Dr  Malcolm  Weller.  a  consultant 
psychiatrist,  following  his  suicide 
attempt.  Dr  Weller  said  the 
attempt  was  a  serious  one.  He 
believed  the  December  incident 
"sent  him  over  the  edge". 

Dr  Weller  told  the  Committee 
that  Mr  Cohen's  state  of  mind  at 
the  time  would  have  made  him 
"susceptible"  to  the  addict's 
demands.   "I   understand  that 


what  he  did  was  a  serious  breach 
of  professional  duty,  but  I  am 
impressed  by  the  fact  that  he  did 
nothing  before  and  has  done 
nothing  since."  said  Dr  Weller. 

Giving  evidence.  Mr  Cohen 
said  after  he  was  given  a  clear  bill 
of  health,  he  returned  to  work  in 
his  pharmacy,  but  has  recently 
sold  the  business.  He  told  the 
Committee  that  despite  being 
diagnosed  as  suffering  from 
depression,  he  refused  to  accept  it 
and  would  not  take  his 
medication  nor  take  time  off  as 
advised. 

Asked  by  Committee  chairman 
Gary  Flather  QC  why  he  tried  to 
take  his  own  life,  Mr  Cohen  said: 
"Because  I  couldn't  face  myself.  I 
could  not  go  home  and  face  my 
family.  It  was  too  awful  and 
having  set  myself  up  as  a  pillar  of 
the  community,  to  suddenly  find 
out  one's  feet  are  made  of  clay  was 
devastating." 

Giving  the  decision.  Mr  Flather 
said:  "We  accept  that  at  the  time 
of  the  offence  Mr  Cohen's  mind 
was  affected  by  depression  to 
such  an  extent  that  he  was  more 
susceptible  to  the  pleas  of  a  drug 
addict. 

"Enticement  is  becoming  a 
feature  of  our  modern  way  of 
police  protection  and  we  must 
not,  as  a  Committee,  place 
judgment  on  their  methods. 

"A  professional  man  must  be 
able  to  resist  the  desperate  pleas 
of  an  addict.  He  should  not 
succumb  to  even  the  best 
enticement. 

"That  is  the  approach  we  have 
taken  in  many  cases  that  have 
come  before  this  Committee. 
This  was  a  five-star  offence.  There 
really  can  be  very  few  things 
worse  than  to  supply  a  known 
drug  addict  with  Controlled 
Drugs  for  money  without  a 
prescription." 

Mr  Flather  ordered  that  his 
name  be  struck  off  the  Register. 


Patel  returned  to  Register 


A  London  pharmacist,  who  was 
struck  off  after  selling  packs  ol 
condoms  collected  by  a  drug 
addict  from  a  needle  exchange 
scheme,  made  a  successful 
application  for  restoration  to  the 
Register  at  a  Royal  Pharma- 
ceutical Society  Statutory  Com- 
mittee hearing  last  week. 

Jagdish  Chaganbhai  Patel  of 
Upper  Holloway.  London,  ad- 
mitted at  an  earlier  hearing  in 
September,  1993  how  he  got  the 
contraceptives  from  the  addict's 
girlfriend  for  free,  hut  denied 
giving  her  anything  in  exchange. 

The  hearing  had  also  been  told 
that  Society  inspectors  had  found 
medication   on   the  pharmacy 


shelves  that  had  been  returned  by 
patients  from  other  dispensing 
sources.  Two  bottles  had  been 
dispensed  at  a  high  street 
pharmacy  and  two  others  were 
In  mi  a  hospital. 

Mr  Patel  had  also  been 
convicted  on  two  counts  of  failing 
to  keep  a  proper  drugs  register 
and  failing  to  store  Controlled 
Drugs  in  a  locked  cabinet  on 
March  23.  1993. 

Granting  Mr  Patel's  applic- 
ation for  restoration.  Committee 
chairman  Gary  Flather  QC  said: 
"Your  judgment  at  the  time  was 
quite  appalling.  However,  we 
believe  you  have  learned  your 
lesson." 


Sloppy 
labelling 
leads  to 
striking  off 

A  Milton  Keynes'  pharmacist  who 
kept  drugs  to  be  dispensed  in 
containers  without  lids  or  labels 
was  struck  off  by  the  Royal 
Pharmaceutical  Society's  Stat- 
utory Committee  last  week. 

Jitendrakumar  Chimanbhai 
Patel.  of  The  Rainbow  Pharmacy. 
Milton  Keynes,  had  earlier  been 
issued  with  a  warning  from  the 
Society  and  had  promised  to  put 
things  right. 

The  Committee  heard  how  Mr 
Patel  also  kept  drugs  returned  by 
customers  instead  of  destroying 
them,  mixed  different  brands  of 
the  same  drug  in  single 
containers  and  issued  drugs  in 
containers  without  child-proof 
lids  —  which  is  against  the  Code 
of  Ethics. 

David  Bradley,  for  the  Society, 
said  the  pharmacy  was  in- 
vestigated following  a  complaint 
from  a  member  of  the  public  on 
May  6.  1992. 

Lesley  Mills  said  she  handed 
over  a  prescription  for  ibuprofen 
and  was  given  a  tub  without  a 
child-resistant  lid.  It  contained 
tablets  that  Mr  Patel  told  her  were 
all  ibuprofen.  but  they  were  from 
at  least  three  different  man- 
ufacturers. The  label  was  also 
partially  obscured  by  the 
manufacturing  label  covering  the 
warning,  the  patient's  name  and 
the  quantity. 

On  October  22,  1993.  Society 
inspector  Janet  Edgington  visited 
the  pharmacy.  In  the  dispensary, 
she  found  seven  different  ex- 
amples of  containers  that  had 
things  wrong  with  them. 

She  told  the  Committee  that 
she  was  aware  that  Mr  Patel  had 
previously  been  warned  by  the 
Society  about  inadequate  lab- 
elling'in  1990. 

Giving  evidence.  Mr  Patel 
claimed  he  had  difficulties  in 
Fishermead.  which  he  described 
as  "a  very  rough  area",  and  said 
some  of  his  problems  with  the 
community  appeared  to  be 
racially  connected. 

Regarding  the  complaint  from 
Mrs  Mills.  Mr  Patel  said  he  had 
mixed  the  remaining  quantity  of 
a  container  of  ibuprofen  to  make 
up  the  balance  of  another,  and 
that  the  customer  made  no 
complaint  at  the  time.  Asked  why 
he  did  not  supply  her  with  a  CRC 
he  said  that  given  her  approx- 
imate age.  he  did  not  expect  her 
to  have  young  children  running 
around  her  home. 

Gary  Flather  QC  believed  racial 
harassment  should  be  taken  into 
account.  "However,  when  one 
strikes  a  balance  and  remembers 
a  need  to  protect  the  public,  our 
conclusion  is  that  he  has 
rendered  himself  unfit  to  be  on 
the  Register." 
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The  new  way 
to  bring  a  child's 
fever  down 


At  last,  you  can  recommend  the  antipyretic  and 
analgesic  benefits  of  ibuprofen  for  children. 

Junifen's  antipyretic  action  is  greater1 2,  longer 
lasting134  and  more  rapid2-4  than  paracetamol's. 

Its  efficacy  in  relieving  pain  is  proven  in  years 
of  prescription  use56. 

And  it's  as  well-tolerated  as  paracetamol7. 

Free  of  sugar  and  colour,  the  orange  flavoured 
Junifen  suspension  is  the  one  to  recommend  for 
childhood  pyrexia  and  pain. 


Junifen 

IBUPROFEN  SUSPENSION 

Now  you  have  a  choice  for  fever 
and  pain  in  children 


PRODUCT  INFORMATION: 
Product:  Junifen  Suspension: 
5ml  contains  100mg  ibuprofen 
BP  Indications:  Foi  the 

reduction  of  fever  and  relief  of 
mild  lo  moderate  pain  in  children 
between  the  ages  of  12  months 
and  12  years  Dosage  and 
administration:  Childien 
1-2  years:  One  2  5ml  spoonful 
3-4  limes  a  day,  children 
3-7  years:  One  5m!  spoonful  3-4 
times  a  day,  children  8-12  years: 
Two  5ml  spoonfuls  3-4  times  a 
day.  Do  not  exceed  4  doses  in 
any  24  hours  Precautions  and 
warnings:  Junifen  should  not 
be  given  to  children  with  stomach 
ulcers  or  other  serious  slomach 
disorders  Patients  receiving 
regular  medication,  asthmatics, 
anyone  allergic  to  aspirin  and 
pregnant  women  should  be 
advised  to  consul!  their  doctor 
before  taking  Junifen  Nol 
recommended  for  children  under 
the  age  of  one  year  or  weighing 
less  than  7kg  (161b).  If  symptoms 
persist  for  more  than  3  days 
patients  should  consult  their 
doctor  Adverse  effects 
reported  include:  dyspepsia, 
gastrointestinal  intolerance  and 
bleeding  and  skin  rashes.  Less 
frequently,  thrombocytopenia  has 
occurred  Product  licence 
number:  PL  0327/0077 
Licence  holder:  Crookes 
Healthcare  Ltd „  Nottingham  NG2 
3AA  Legal  category:  P  Price: 
Junifen  Suspension:  1fJ0ml  £2.65. 
REFERENCES: 
1.  Kaulfman  R  E.,  el  al ,  AJDC, 
1992,  146;  622.  2.  Sidler  J, 
etaL  Brit.  J.  Clin.  Pract ,  Suppl 
70,  44,  (8),  1990:  22.  3.  Walson 
PD  ,  etal ,  Clin.  Pharmacol.  Ther. 
46, 1989,  9.  4.  Walson  PD.,  Brit. 
J.  Clin.  Pract.,  Suppl.  70, 44, 
1990;  19.  5.  Lohokare  S.K.  and 
Jog  V,  J  Pain  and  Symptom 
Management,  6,  (3),  1991;  158. 
6.  Schachtel  B  P  and  Thoden 
W,R  ,  J  Pain  and  Symptom 
Management,  6,  (3)  1991, 
7.  Data  on  file,  Crookes 
Healthcare  Lid. 
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NOW    AVAILABLE    WITHOUT    A    PRE  S  C  R  I  P  T  I  0  N 


Product  Size 

Trade 

Retail  Margin 

I  ash 

KU.nl 

price 

price 

margin  increase 

Old  presentations 

Balneum  Bath  200ml 

£2.79 

£4.92 

33.4% 

£1.39 

Balneum  Plus  500ml 

£8.33  £14.68 

£4.16 

Unguentum  50g 

£1.59 

£3.1] 

39.9% 

£1.06 

Cream 

New  presentations 

Balneum  Bath  150ml 

£2.95 

£4.75 

27.2% 

£1.09 

28.7% 

Balneum  Plus  150ml 

£3.26 

£5.25 

27.1% 

£1.21 

19.2% 

Unguentum  60g 

£2.70 

£4.35 

27.0% 

£1.00 

16.6% 

cream 

PSG  campaigns  on 
prices  and  margins 

There  is  detailed  above  an 
interesting  analysis  of  the 
pricing  of  the  new  <  )TC  variants 
of  Balneum  and  Unguentum 
introduced  by  Merck  Whitehall 
I  )ermatologicals. 

In  summary,  they  have 
reduced  pharmacists'  margins 
by  6  per  cent  and  increased 
prices  to  the  consumer  by  up  to 
28  per  cent. 

Is  this  the  partnership  the 
industry  is  talking  about?  It  very 
much  looks  like  exploitation  of 
both  pharmacist  and  consumer 
with  all  the  benefits  accruing  to 
the  manufacturer. 

Why  should  pharmacists 
support  this  move?  I  urge  all 
community  pharmacists  to 
boycott  these  products  to  show 
our  strength  of  feeling. 


Hemant  Patel 

Pharmacy  Support  Group 

Paul  Hawkins,  sales  director, 
Whitehall  Laboratories,  replies: 
Since  the  launch  of  these  OTC 
packs  we  have  received  an 
enthusiastic  response  from  phar- 
macists, all  of  whom  welcome  the 
opportunity  to  develop  the  OTC 
market  for  eczema  and  dermatitis 
patients. 

During  the  launch  period,  all 
pharmacists  had  the  opportunity 
to  purchase  the  OTC  packs  of 
Balneum  and  Unguentum  Merck 
from  Whitehall  representatives  at 
terms  in  excess  of  40  per  cent. 

We  accept  that  some  phai 
macists,  on  certain  occasions  in 
the  future,  may  wish  to  purchase 
individual  units  from  their 
wholesalers.  We  are  pleased  to 
announce  that  even  for  single 
units  -  these  pharmacists  will 
now  be  able  to  purchase  the  <  ITC 
product  at  margins  in  excess  of  33 
per  cent,  thus  addressing  the  6 
per  cent  deficit  quoted  and 
considerably  enhancing  cash 
margins. 

( )n  the  question  of  the  ethical 
prices  of  E  Merck  packs:  these 
reik  i  I  the  regulation  of  pre- 
scription pricing  controls  by  the 
Government.  Not  only  have  E 
Merck  not  increased  their  prices 
for  the  last  five  years,  a  2.5  per 
cent  price  reduction  has  been 
imposed. 


The  OTC  pack  prices  reflect  the 
true  cost  of  the  three  products 
concerned  and  our  consumer 
research  demonstrates  that  these 
are  regarded  as  good  value  for 
money.  As  we  gain  experience  of 
customer  and  pharmacy  needs, 
both  Whitehall  and  E  Merck  will 
work  to  achieve  the  best  balance 
between  ( )TC  and  ethical  pack 
presentations. 

If  any  of  your  readers  continue 
to  have  concerns  of  queries,  their 
Whitehall  representative  will  be 
only  too  pleased  to  help. 

A  rare  event 

I  am  writing  from  the  Pet 
Health  Council  with  reference 
to  last  week's  Pharmacy  Update. 
'Pet  talk'  (C&D  October  1.  pi). 
As  the  country's  main  authority 
on  pet  health  issues  as  they 
relate  to  humans,  we  were 
delighted  to  see  such  an 
educational  piece  on  this  subject 
directed  at  pharmacists  who  can 
play  a  major  role  in  helping 
responsible  pet  ownership. 

However,  we  were  concerned 
that  in  writing  about  Toxocara 
your  author  failed  to  highlight 
the  rarity  of  human  disease  due 
to  T.  Canis. 

There  are  only  about  two  new 
cases  ol  illness  due  to  Toxocara 
per  million  of  the  population 
per  year.  On  the  rare  occasions 
when  human  infection  does 
occur  it  usually  only  causes 
mild,  flu-like  symptoms.  As  far 
as  we  are  aware,  the  figures 
quoted  from  The  Independent 
have  not  come  from  any  recent 
studies. 

( )f  course,  any  case  is  one  too 
many  since  toxocaris  is  entirely 
preventable  through  responsible 
worming  and  scooping.  There  is 
evidence  that  this  message  is 
getting  across  from  two  points 
of  view.  Firstly,  the  most  recent 
studies  of  park  soil  show  lower 
levels  of  Toxocara  eggs  than 
previously  recorded:  secondly,  a 
new  study  conducted  through 
the  University  ol  Glasgow's 
Department  of  Parasitology,  in 
co-operation  with  Canine 
Concern  Scotland,  found  a 
considerably  reduced  incidence 
of  T cams  in  regularly 
dewormed  dogs  than  in  previous 
studies. 

The  Pet  Health  Council 


produces  a  consumer  leaflet  on 
worming  which  pharmacists 
may  find  helpful  when 
customers  inquire  about 
worming  preparations.  Copies 
are  available  free  up  to  a  limit  of 
5(1  by  writing  to  the  PHC.  49 
Main  Street,  Sewstern, 
Grantham,  Lines  NG33  5RF. 


Alison  Miles 

Press  officer.  Pet  Health  Council 

Minor  relocations 
offer  a  last 
chance... 

All  these  minor  relocations 
which  are  causing  Xrayser  such 
problems  are  in  many  cases  the 
last  chance  for  many  small 
contractors  to  realise  any  value 
from  their  now  redundant 
businesses.  Businesses  made 
unviable  by  both  the  actions  of 
the  Department  of  Health  and 
those  of  self-interested  factions 
within  the  profession  itself.  After 
all,  the  prescription  threshold 
was  suggested  by  the  PSNC 
itself,  as  an  elegant  way  to 
increase  the  respective  share  of 
the  cake  for  selected  contractors 
by  progressively  excluding 
others  from  the  feeding  trough. 

Who  can  blame  those 
contractors  now  in  the  process 
of  selling  on  their  contracts  to 
Boots  or  Tesco  or.  indeed,  to 
anyone  who  is  willing  to  pay  for 
them. 

These  same  contractors  have 
seen  the  crocodile  tears  shed  by 
their  colleagues  as  their 
professional  monopoly  is 
strengthened  at  their  expense. 
They've  heard  the  hollow 
rhetoric  of  the  pharmacy 
politicians  at  election  time  as 
they  make  their  promises  to 
raise  the  matter  of 
compensation  with  the  Doll. 
Some  do  raise  the  matter  only 
to  conveniently  acquiesce  to 
sweeping  it  aside  into  some 
cul-de-sac  subcommittee,  to  be 
resurrected  at  some  future 
election  time  no  doubt. 

It  is  lucky  for  these 
contractors  that  the  market  is 
more  efficient  at  compensating 
them  for  their  efforts. 


Atul  Patel 

Wembley.  Middlesex 

Confirmation  of  an 
obsession 

Still  the  call  for  an 
improvement  in  counselling 
standards  goes  on  (C&D 
September  24).  Yet  always  we 
ignore  a  vital  fact  that  is  well 
recognised  in  other  countries, 
especially  the  USA:  the 
pharmacist  must  give  written 
information  as  well  as  verbal 
advice. 

Professor  Bonnie  Svarstad. 


from  the  school  of  pharmacy  in 
Wisconsin,  said  at  a  conference 
in  Washington:  "Counselling  is 
a  waste  of  time  unless  the 
pharmacist  gives  an  information 
leaflet  at  the  same  time."  Dr 
John  L'rquhart,  at  the  same 
conference,  said  that  no 
improvement  in  compliance 
could  be  detected  with 
counselling  alone.  If  counselling 
was  given  at  the  same  time  as 
information  leaflets,  then 
compliance  could  be  improved 
from  about  40  per  cent  to 
around  75  per  cent. 

These  facts  have  confirmed  an 
obsession  of  mine  for  nearly  ten 
years  and  which  eventually  led 
to  the  development  of  our 
Patient  Medication  Record  and 
leaflet  svstem. 


Mike  Hadley 

HadleyHutt  Computing 


Audit  —  look  at  all 
the  factors 

1  found  the  article  on  'Auditing 
owings'  {C&D  September  3. 
I'pdate)  interesting  except  that 
the  authors  only  considered  one 
side  of  the  question. 

If  we  are  to  look  at  auditing 
properly,  we  do  need  to  look  at 
all  factors,  not  just  patient 
satisfaction.  Pharmacist  benefits 
were  considered  but  not  the 
drawback  of  the  cost  of  holding 
more  stock. 

There  comes  a  point  where 
one  cannot  keep  enough  stock 
on  the  shelf  to  cope  with 
abnormal  daily  demands.  With 
our  updated  computers,  daily 
demand  is  easy  to  determine, 
but  to  increase  stock  levels  on 
numerous  drugs  can  be  very 
costly  and  surely  has  to  be 
balanced  with  a  patient 
returning  on  odd  occasions. 
Keeping  an  expensive  product 
on  the  shelf  has  to  be  balanced, 
as  has  the  'one-patient' 
products.  Doctors  do  change 
patient  medication  and  it  is  oui 
shelf  it  is  left  on.  to  go  out  of 
date,  at  our  cost. 

Migril  is  a  good  example  at 
£58  per  100.  I'm  sure  most  of  u 
keep  some  on  our  shelves,  but 
as  I  only  need  100  for  a 
bi-monthly  script,  should  I 
always  keep  a  full  pack?  My 
customer  doesn't  mind  as  long 
as  1  haw  some  stock  and  six 
tablets  do  equal  a  week's  supply 

Location  has  a  lot  to  do  with 
your  stock.  As  I'm  a  village 
pharmacy  my  customers 
probably  visit  as  OTC  customer 
at  least  once  a  week,  but  a  town 
centre  pharmacy  is  obviously  a 
totally  different  scenario. 

Please  let's  look  at  all  the 
factors,  then  audits  will  be  mor( 
beneficial  for  all  parties. 


Gail  A  Brown 

Rossett.  Chevd 
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Planning  the  vision! 


So,  you  have  studied  Mr 
Whitecoat's  accounts 
and  decided  to  buy  his 
pharmacy.  You  have 
compared  the  different 
forms  of  funding  {C&D 
August  13,  p245)  and 
plumped  for  a  bank 
loan.  Next  comes 
preparing  the  business 
plan. 

This  is  not  something 
that  is  hurriedly  written 
48  hours  before  you 
meet  your  bank 
manager.  It  is  a 
statement  of  your 
business  objectives;  the 
way  to  communicate 
your  ideas  to  potential 
investors. 

A  personal  business 
plan  is  never  a  static 
thing,  nor  is  it  discarded 
once  funding  is 
obtained;  it  is  constantly 
evolving.  It  will  force 
you  to  consider 
competitive  conditions, 
promotional  strategies, 
best  and  worse  case 
scenarios  and 
contingency  plans.  In 
short,  it  shows  you  the 
direction  your  business  is 
going. 

Personal  goals 

Most  of  us  would  not 
see  personal  goals  as  an 
integral  part  of  a  business  plan. 
Possibly  we  imagine  they  result 
from,  rather  than  are  part  of, 
our  work  and  business 
development. 

Begin  by  estimating  your 
current  situation  (career 
potential,  income,  job 
satisfaction)  and  project  five 
years  into  the  future.  What 
income  position,  or 
opportunities,  will  make  you 
happy?  If  your  goal  is  to 
become  an  independent 
pharmacy  contractor  or  to 
increase  the  number  of  the 
pharmacies  you  presently  have, 
then  you  must  see  this  as  part 
of  your  own  income. 

You  must  be  able  to  indicate 
the  level  of  investment,  savings, 
or  out  of  pocket  capital  you  are 
willing  to  risk  to  develop  your 
enterprise.  Your  spouse's  career 
and  position,  for  example,  is 
relevant  to  this  section  of  your 
business  plan. 

Management 
know-how 

You  will  also  need  to 
demonstrate  you  have 
developed  the  business  acumen 
that  will  allow  you  to 
understand  the  market  you  are 
entering,  the  competition  and 
how  best  to  compete  with 
them. 

This  will  very  much  depend 
on  your  present  position  or 
recent  management  positions. 
You  will  need  to  have  chosen 
jobs  that  give  you  the  widest 
experience  in  the  shortest 
possible  time.  A 
properly-prepared  CV  is  an 


In  the  fourth  of  Terry  Maguire's  'Managing 
to  Survive'  series,  he  unlocks  the  secrets  of 
the  business  plan  —  vital  if  you  want  to  buy 
Mr  Whitecoat's  pharmacy 

important  element  of  a 
business  plan. 

Personal  attributes 


also  show  how  your  pharmacy 
will  ensure  you  a  greater  share 
of  the  market. 


It  is  sensible  to  list  your  five 
greatest  strengths  and  show 
how  these  relate  to  your  desire 
to  own  a  pharmacy  or  expand 
an  existing  business. 

You  should  also  list  your  five 
greatest  weaknesses  and  show 
how  you  can  minimise  these. 
For  example,  you  might  think 
you  are  not  assertive. 
Completing  an  assertiveness 
training  course  and 
demonstrating  how  this  has 
helped  would  be  advantageous. 

And  the  business? 

What  will  be  unique  about  your 
pharmacy?  This  question 
applies  when  you  are  buying  an 
existing  business  or  get 
permission  to  have  a  dispensing 
contract  for  a  new  site. 

Certainly,  if  you  intend  to 
change  the  emphasis  of  Mr 
Whitecoat's  pharmacy,  then 
you  must  demonstrate  how  you 
intend  to  promote  it  and 
educate  your  customers.  If  you 
intend  to  introduce  cholesterol 
testing  or  ostomy  supplies,  you 
must  be  able  to  provide  an 
increased  level  of  specialised 
support  to  consumers. 

You  must  present  an 
understanding  of  your 
potential  market  and  how  you 
will  meet  its  needs.  You  must 


Talking  figures 

You  will  be  expected  to  present 
a  detailed  financial  description 
of  the  business.  In  particular, 
you  must  show  how  the 
business  will  generate  profit  to 
ensure  its  ongoing  financial 
viability.  You  must  show  how 
you  can  afford  to  repay  the 
loan,  pay  the  expenses  and  also 
have  something  left  over  to  live 
on  while  leaving  working 
capital  to  run  the  business 
through  the  first  few  years. 

The  major  source  of  business 
failures,  including  pharmacies, 
is  under  capitalisation.  Borrow- 
ing just  enough  to  buy  the  busi- 
ness may  be  your  first  mistake. 

You  will  be  expected  to 
present  a  profit  and  loss 
account  and  balance  sheet  for 
the  business  for  at  least  three 
years  and  a  statement  of 
payment  from  your  FHSA 
(health  board  in  Scotland  and 
CSA  in  Northern  Ireland). 

In  your  projections,  the  first 
years  should  be  broken  down 
into  months  and  then  years  for 
up  to  ten  years  depending  on 
what  your  preferred  repayment 
period  is.  A  number  of 
spreadsheet  computer 
programs  are  available  for 
making  projections  and  your 
accountant  may  provide  this 
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service.  You  should 
include  two  types  of 
projections:  income  and 
cash  flow 

Income 
projection 

This  is  a  moving 
financial  picture  of  your 
pharmacy.  It  shows  the 
monthly  flow  of 
income,  expenses,  profit 
and  loss.  It  shows 
operating  expenses, 
such  as  rent,  labour, 
supplies  and 
advertising,  plus  cost  of 
goods  sold,  subtracted 
from  a  reasonable 
estimate  of  gross  sales 
for  a  given  period. 

Cash  flow 
projection 

This  forecasts  the  actual 
cash  surplus  or  deficit 
for  each  period.  While 
the  income  statement 
shows  recorded  cash 
and  credit  sales  and  all 
expenses,  a  cash  flow 
statement  shows  items 
such  as  payments  on 
loans  and  withdrawals 
by  the  owner. 

The  income  statement 
will  contain  accrued 
income  and  expenses  for  the 
period,  while  the  cash  flow 
statement  outlines  the  actual 
cash  received.  Items  such  as 
depreciation  will  appear  in  the 
income  statement,  but  since  it  is 
a  notional  cost  not  involving 
outflows  of  money,  it  will  not 
appear  in  the  cash  flow 
statement. 

A  projected  cash  deficit 
(negative  cash  flow)  in  any 
period  may  signal  a  need  to 
arrange  for  additional  funds  to 
cover  the  deficit.  Discuss  with 
the  suppliers  the  possibility  of 
extending  credit  terms  or 
decrease  an  optional 
expenditure,  eg  do  not 
withdraw  a  wage. 

It  is  foolish  to  be  overly 
optimistic  when  presenting 
projected  figures,  as  a  bank 
manager  or  other  financial 
advisor  will  soon  spot  this  and  it 
will  hinder  your  ability  to 
secure  a  loan.  It  is  best  to  be 
conservative  and  prepare  for  a 
worst  case  scenario. 

As  a  rough  rule  of  thumb, 
you  can  quickly  calculate  the 
amount  you  will  be  expected  to 
repay  the  bank  if  you  borrow 
the  money  for  a  ten-year 
period.  Since  the  interest  rate  is 
low  at  present,  this  method  will 
slightly  overestimate  the 
amount.  Divide  the  amount 
borrowed  by  five  to  give  the 
annual  payment.  For  example, 
if  you  borrow  £100,000  to  be 
repaid  over  ten  years,  you 
would  repay  £20,000  per  year 
or  about  £1,700  per  month. 
Dr  Maguire  is  course 
co-ordinator  for  the  Diploma  in 
Community  Pharmacy  at  the 
Queen's  University,  Belfast 
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BAPW  forges  closer  links 
with  manufacturers  ... 


The  British  Association  of  Phar- 
maceutical Wholesalers  hopes  to 
break  down  some  of  the  trad- 
itional barriers  between  whole- 
salers and  manufacturers  by 
setting  up  a  series  of  joint 
working  parties. 

Its  wholesale  members  and 
associate  members  -  largely 
manufacturers  —  will  hammer 
out  proposals.  However,  director 
Michael  Watts  says  they  will  not 
be  binding. 

Among  issues  under  dis- 
cussion are  value  added  services, 
short-line  wholesalers,  packaging 
and  packaging  waste  and  in- 
formation technology. 

Patrick  Sheehan  of  Marion 
Merrell  Dow  chairs  the  working 
party  with  the  catch-all  title  of 
value  added  services,  which  will 
shortly  complete  its  report. 

Among  its  recommendations  is 


Wellcome  warning 

The  US  Food  and  Drug 
Administration  has  sent  a 
warning  letter  to  Wellcome's 
US  subsidiary.  Burroughs  Well- 
come, concerning  "manufac- 
turing processes  and  product 
release  procedures"  at  its 
Greenville  factory  in  North 
Carolina.  The  company  is 
putting  in  hand  remedial 
measures  and  says  it  continues 
to  meet  required  standards  for 
potency  and  purity. 

Chiroscience  results 

Chiroscience,  the  recently  float- 
ed pharmaceutical  company, 
has  lost  £3.75  million  in  the  six 
months  to  August  31  as 
research  spending  increased  to 
£3.66m. 

Drug  exports 

The  pharmaceutical,  medical 
and  healthcare  industries  have 
higher  export  expectations 
than  UK  manufacturing  as  a 
whole,  according  to  the  latest 
Gallup  report  prepared  for 
DHL.  Details  on  081  818  8000. 

CTPA  on  the  move 

The  Cosmetic  Toiletry  8i  Per- 
fumery Association  has  moved 
to  Josaron  House,  5-7  John 
Princes  Street,  London  W1M 
9HD.  Telephone  and  fax  num- 
bers remain  the  same. 

Name  change 

RP  Drugs  has  changed  its  name 
to  Rosemount  Pharmaceuticals 
Ltd  to  match  its  Dutch  parent 
company's  name,  Rosemount 
International  bv. 


closer  co-operation  between 
manufacturers  and  wholesalers 
in  running  promotions  and 
bonus  deals.  "This  would  present 
discounts  in  a  more  unified  way." 
says  Roger  Bell,  chairman  of  the 
BAPW's  associate  members  coun- 
cil. Closer  co-operation  could 
include  producing  joint  pro- 
motional literature  or  using 
wholesalers'  own  sales  forces  to 
further  promotions,  he  says. 

The  short-line  wholesaler 
report  is  also  about  to  be 
completed  and  aims  to  even  out 
the  disparity  between  discounts 
offered  to  full-  and  short-line 
wholesalers. 

It  recommends  that  ethical 
and  over  the  counter  medicine 
suppliers  offer  a  maximum 
discount  of  12.5  per  cent  to 
short-liners.  "It's  grossly  unfair," 
says  Mr  Bell.  "Full-liners  rarely 
get  more  than  12.5  per  cent." 

The  group  is  chaired  by 
Smithkline  Beecham's  Stewart 
Heron.  Wholesaler  input  is  from 
Tony  Garlick,  formerly  with 
Bradford  Chemists'  Alliance  and 
now  with  Unichem. 

Trevor  Bell,  managing  director 
of  Milupa,  is  heading  the  group 
looking  at  packaging  and  pack- 


aging waste  to  prepare  for  the 
forthcoming  EC  Directive,  which 
covers  who  is  responsible  for 
waste  disposal. 

Initially,  the  group  will  look  at 
what  will  happen  in  practice.  It 
will  then  see  how  wholesalers' 
and  manufacturers'  preferences 
for  certain  types  of  packaging  can 
be  accommodated. 

This  is  particularly  important, 
says  Mr  Bell,  as  producers  may  be 
held  responsible  for  waste 
disposal.  One  option  is  for 
wholesalers  to  share  the  cost  of 
packaging  with  manufacturers, 
he  adds. 

The  information  technology 
working  party,  led  by  Mr  Bell  with 
wholesaler  input  from  Don 
Mulholland  of  Graham  Tatford  & 
Co,  has  looked  at  electronic  data 
interchange,  bar  coding  and 
supplying  sales  data  to  manu- 
facturers (C&D  October  1.  p554). 
See  below. 

•  The  BAPW  welcomes  three  new 
associate  members  -  U'yeth, 
Warner  Wellcome  and  Evans 
Medical. 

There  are  also  two  new  council 
members  Jeremy  Booth 

(Bayer)  and  Mike  McConnell 
(Pharmacia). 


...  and  rethinks  IT  for  EDI 


A  British  Association  of  Phar- 
maceutical Wholesalers  working 
party  on  information  technology 
has  called  for  an  extension  of  the 
electronic  data  interchange 
network. 

Moves  are  afoot  to  identify 
manufacturers'  needs  and  dead- 
lines for  an  EDI  link  with 
distributors. 

The  working  party  —  led  by 
Roger  Bell,  chairman  of  the 
BAPW's  associate  members 
council  —  polled  members  on 
their  use  of  EDI. 

All  but  two  of  the  manu- 
facturers who  returned  the 
questionnaire  had  an  EDI  system 
in  place,  with  INS  using  Tradnet, 
Pharmanet  and  Tradcomms  the 
most  popular. 

All  could  take  orders  by  EDI 
and  just  over  one-third  could 
confirm  orders  this  way.  But 
fewer  could  invoice  or  offer 
payment  facilities  using  such  a 
system. 

If  manufacturers  were  to 
upgrade  their  system,  then  they 
are  more  likely  to  offer  order 


confirmation  and  invoicing  fac- 
ilities, although  the  latter  was 
with  no  specific  timescale. 

Reluctance  by  some  players  to 
develop  EDI  was  put  down  to  the 
lack  of  either  manufacturers  or 
distributors  taking  the  lead, 
queries  of  cost  versus  benefit, 
especially  by  distributors,  and  the 
lack  of  a  planned  timescale. 

To  combat  these,  the  report 
suggests  manufacturers  need  to 
identify  and  communicate  a  clear 
agenda  for  EDI  development  over 
the  next  three  to  five  years. 

The  working  party  also  looked 
at  the  use  of  EAN  bar  codes  and 
found  that  they  were  only  widely 
used  on  individual  packs.  Usage 
levels  dropped  dramatically  for 
shrink-wrapped  multipacks  and 
outers. 

Most  manufacturers  used  bar 
codes  to  receive  orders  by  EDI, 
while  relatively  few  used  them  to 
pick  stock,  control  warehouse 
stocks  and  to  check  goods  before 
despatch.  Fewer  than  one- 
quarter  showed  EAN  codes  on 
invoice  and  despatch  notes. 


Moss  takes 
on  six  shops 

Hot  on  the  heels  of  Unichem's 
rights  issue  is  the  announcement 
that  its  retail  subsidiary.  Moss 
Chemists,  has  expanded  its 
portfolio  of  pharmacies  by 
another  six. 

Moss  has  bought  the  Nor- 
wich-based Reads  Pharmacy 
chain  for  a  maximum  of  £2.475 
million  cash  plus  stock. 

The  chain  had  sales  of  £3.42m 
in  the  12  months  to  October, 
1993. 

One  of  the  pharmacies  has  a 
sub-post  office,  the  first  time 
Moss  has  entered  into  such  a 
venture.  If  such  a  collaboration 
proves  successful.  Moss  will  "see 
if  it  would  enhance  their 
operation  in  other  branches". 

This  latest  acquisition  takes 
the  number  of  Moss  outlets  to 
309,  the  country's  third  largest 
chain. 

RPR  fined 
over  safety 

Rhone-Poulenc  Rorer  has  been 
fined  £10,000  after  a  contract 
worker  fell  to  his  death  through  a 
"fragile"  skylight  (C&D  October 
1,  p555).  The  company  was  also 
ordered  to  pay  £55.000  towards 
court  costs. 

The  incident  happened  over 
two  years  ago  when  a  contract 
worker  was  carrying  out  routine 
maintenance  work  at  the  com- 
pany's Dagenham  warehouse.  He 
fell  through  the  roof  and  later 
died. 

Judge  Cedric  Joseph  said:  "I 
pass  sentence  on  the  basis  that 
the  occurrence  was  an  isolated 
lapse  from  otherwise  high 
standards." 


Fotostop  Express  has  signed  up  its 
100th  independent  pharmacy 
customer.  Gary  Marshall  of 
Northlands  Pharmacy,  pictured 
here  with  area  development 
manager.  Giles  Hesse 
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Toiletries  change  hands 


This  week  has  seen  a  rush  of 
toiletry  brands  changing  hands, 
including  the  established  pro- 
duct —  Wrights  Coal  Tar  Soap. 

Smith  &  Nephew  has  bought 
the  brand  for  £2.4  million  cash 
from  London  International 
Group,  opening  a  new  chapter  in 
the  soap's  140-year  history. 

S&N  has  also  bought  Wrights 
Spring  Fresh  soap  variant, 
although  the  candles  and  elec- 
trical vapourisers  are  not  thought 
to  be  part  of  the  deal,  comments  a 


Coming  Events 


Scots  meet  in 
Stirling 

The  1994  Conference  of  Scottish 
Pharmacists  will  be  held  at  the 
Stirling  Highland  Hotel  on 
October  30. 

The  theme  of  the  conference 
will  be  'Drug  therapy  —  who  says 
what  to  whom?'  Speakers  include 
the  editor  of  Which?  Way  to 
Health.  David  Dickinson;  the 
chairman  of  a  local  health 
council;  and  a  CP  with  experience 
in  medico-legal  matters. 

The  one-day  meeting  will  cost 
£25  including  lunch.  Details  from 
Dr  L  Howden,  RPSGB,  36  York 
Place,  Edinburgh  EH1  1HU  (tel: 
031  556  4386). 


NPA  meets 

again  in 
Warrington 

The  NPA's  eighth  annual  North 
West  Conference  will  be  held  at 
the  Lord  Daresbury  Hotel, 
Warrington  on  November  6. 

With  a  theme  of  '1995  and 
beyond  —  taking  pharmacy  into  a 
new  era',  speakers  will  include 
NPA  director  Tim  Astill,  PSNC 
secretary  Steve  Axon  and  RPSGB 
registrar  John  Ferguson,  and  the 
NPA's  Mary  Allen. 

The  event  will  be  sponsored  by 
Pharmacia,  and  there  will  be  a 
chance  to  take  advantage  of  offers 
from  the  business  services 
department.  To  reserve  a  ticket 
contact  Ann  Northev  on  0727 
858687  ext  208. 

Monday,  October  10 

The  Southampton  &  District 
Branch,  RPSGB,  at  the  Conference 
Room,  Duphar  Labs,  7.30  for  8pm. 
'The  Institute  of  Advanced  Motorists 
—  Tips  and  Techniques',  by  Jeff 
Westwell. 

Tuesday,  October  1 1 

The  Lanarkshire  Branch,  RPSGB,  at 

the  Old  Mill  Hotel.  Motherwell.  8pm. 
'The  Work  of  the  Para  Medics',  by  A 
Wemyss,  training  officer,  Scottish 
Ambulance  Service. 
Banff,  Morav  and  Nairn  Branch, 
RPSGB,  at  the  Tennants  Arms  Hotel, 
Lhanbryde,  7.45  for  8pm.  'Dealing 
with  Addiction'. 


company  spokeswoman. 

This  makes  the  company  the 
fourth  largest  soap  supplier  in  the 
UK  with  a  7  per  cent  market 
share.  Wrights  soap  joins  S&N's 
existing  Simple,  Cidal  and  Nivea 
brands,  the  latter  sold  in  the  UK 
on  behalf  of  Beiersdorf. 

The  brand  will  be  incorporated 
into  the  company's  consumer 
healthcare  division  based  in 
Birmingham,  which  also  handles 
Li  I  lets,  Flastoplast  and  Simple. 

Production  will  transfer  to 
S&N's  toiletries  manufacturing 
facility  in  Corhy,  with  the 
company's  sales  force  handling 
the  brand  with  immediate  effect. 

LIG  says  the  sale  is  in  line  with 
its  strategy  of  disposing  of 
non-core  health  and  beauty 
brands.  Proceeds  will  he  used  to 
reduce  group  borrowings. 
•  Flida  Gibbs  has  sold  its  Astral 
cream  skincare  brand  to  DDD, 
Dendron's  parent  company,  for 


Johnson  &  Johnson  is  re- 
organising its  UK  pharmaceutical 
business  by  linking  two  of  its 
subsidiary  companies,  Janssen 
and  Cilag. 

The  UK  is  the  last  remaining 
European  market  to  undergo  this 
change,  comments  a  company 
spokesperson. 

This  will  eventually  mean 
Janssen's  headquarters  near 
Wantage,  Oxfordshire,  will  he 
wound  down,  leaving  the  future 
of  its  180  employees  in  the 
balance.  But  the  site  will  remain 


Advance  Information 

The  Dept  of  Pharmaceutical 
Sciences,  RPSGB,  is  holding  a 
two-day  residential  course  on 
'Registration  requirements  for  phar- 
maceutical development'  on  October 
11-12  at  the  Hilton  National  Hotel. 
Bracknell,  Berkshire.  Details  from  Dr 
J  A  Clements,  tel:  071  735  9141,  ext 
289 

MEL  Research  and  Aston  University 
Pharmacy  Practice  Research  Group 

have  organised  a  seminar  to  discuss 
'Ethnic  minority  consumers  of 
community  pharmaceutical  services' 
on  October  11  at  the  Aston  Business 
School,  Aston  University,  Birm- 
ingham  I  Mails  from  Lisa  \\  hittakei . 
tel:  021  604  4664. 

The  RPSGB  is  holding  two  one-day 
conferences  on  'Pharmacy  Audit  — 
one  year  on'  on  October  12  at 
Lambeth  High  Street,  London  SE1 
and  on  October  26  at  The  Holiday 
Inn,  Leeds.  Details  from  David  Pruce, 
tel:  071  735  9141. 

The  Society  of  Pharmaceutical 
Medicine  is  holding  a  meeting  on 
'Pharmacovigilance  —  approaches  to 
problems  and  opportunities'  on 
October  12  at  the  Scientific  Societies 
Lecture  Theatre,  New  Burlington 
Place,  Savile  Row,  London  Wl. 
Details  from  SPM  secretariat,  tel:  071 
581  8333. 


an  undisclosed  sum. 

But  the  £3  million-selling 
product  can  still  be  ordered 
through  Elida  Gibbs  until  Oct- 
ober 28.  Orders  received  after 
that  will  he  handled  by  Dendron. 

Astral  will  be  made  by  I  >DD's 
contract  manufacturing  division, 
Fleet  Laboratories. 
•  The  Richards  &  Appleby  range 
of  toiletries  is  among  brands  that 
have  this  week  transferred  to 
Madison  House,  which  is  best 
known  for  its  professional  hair 
care  products. 

Other  brands  to  transfer 
include  Nailoid,  the  nailcare 
products;  Wax  Appeal  depil- 
atories; Just  Desserts  bath  and 
body  care;  Gem  hair  care 
products;  and  the  Country 
Fragrance  line. 

Nailoid  and  Wax  Appeal  will  be 
relaunched  with  new  packaging 
and  a  marketing  campaign  is  set 
to  start  next  year. 


operational  until  the  autumn  of 
1995  to  perform  an  admin- 
istration, warehousing  and  dis- 
tribution function. 

After  that,  some  employees 
may  transfer  to  the  new 
company's  headquarters  at 
Cilag's  existing  site  in  Saund- 
erton,  Buckinghamshire. 

The  new  company  will  trade  as 
Janssen-Cilag  Ltd  from  January 
1,  1995.  Until  then,  pharmacists 
should  continue  to  order  Janssen 
and  Cilag  products  via  existing 
routes. 


Drugs  execs 
'overpaid' 

The  country's  most  'overpaid' 
businessman  is  Smithkline 
Beecham's  ex-chief  executive  Bob 
Bauman,  according  to  a  Sunday 
Telegraph  survey. 

A  study,  carried  out  on  behalf 
of  the  newspaper,  found  that  he 
was  'overpaid  by  £1,853,351 
when  his  pay  was  compared  to 
company  size  and  performance. 

In  third  place  came  Glaxo's  Sir 
Paul  Girolami  who  was  overpaid 
by  £871,483.  Wellcome's  John 
Robb  was  the  ninth  most 
overpaid  executive  and  Boots'  Sir 
James  Blyth  was  in  20th  place. 

While  pharmaceutical  exec- 
utives topped  the  overpaying 
league,  there  were  also  some  that 
appeared  to  be  short-changed. 

Smith  &  Nephew's  John 
Robinson  was  underpaid  £10,320 
and  Reckitt  &  Colman's  Vernon 
Sankey  £43,724. 

But  Zeneca's  David  Barnes 
came  out  worst  —  according  to 
the  survey,  he  should  be  paid 
£160,384  more. 


Labour  drugs 
scheme  to 
curb  profits 

The  voluntary  scheme  for 
regulating  the  price  of  drugs 
supplied  to  the  NHS  will  be 
scrapped  by  an  incoming  Labour 
government. 

Ms  Dawn  Primarolo,  shadow 
health  minister,  told  a  "fringe 
meeting"  attended  by  delegates 
to  the  Labour  Party  conference  at 
Blackpool  that  action  would  be 
taken  to  stop  the  NHS  being 
"ripped  off. 

A  new  regulatory  regime  would 
curb  the  excess  profits  made  by 
the  pharmaceutical  companies 
and  would  be  "open  and 
democratised". 

Ms  Primarolo  accepted  that  a 
balance  had  to  be  struck  to 
ensure  that  adequate  resources 
were  still  available  to  the 
pharmaceutical  companies  for 
investment  in  R&D. 

But  she  did  not  explain  how  a 
democratised  and  open  reg- 
ulatory system  could  satisfy 
the  demands  of  the  phar- 
maceutical industry  for  com- 
mercial confidentiality. 


Photo 
opportunities 

Pharmacists  only  account  for  a 
small  slice  of  UK  sales  of  standard 
35mm  cameras.  But,  according 
to  the  latest  consumer  survey 
from  the  Photo  Marketing 
Association,  they  remain  key 
players  in  sales  of  film  and 
processing.  They  also  take  a 
sizeable  share  of  the  growing 
single-use  cameras  market. 

The  PMA  survey  found  that 
when  consumers  shop  around  for 
a  camera,  5.6  per  cent  visit  their 
local  'chemist/drugstore'.  How- 
ever, only  0.9  per  cent  buy 
there. 

In  terms  of  film  sales,  30.4  per 
cent  of  respondents  said  they  had 
bought  from  a  'chemist/drug- 
store' in  the  past  year,  and  13.5 
per  cent  said  it  was  their  main 
source.  This  put  chemists  second 
after  Boots,  whose  figures  were 
respectively  52.3  per  cent  and 
26.3  per  cent. 

The  PMA  report  also  shows 
multi-packs  accounting  for  17.3 
per  cent  of  film  sales  at 
'chemists/drugstores'  compared 
to  an  average  across  all  retail 
outlets  of  26.8  per  cent. 

For  standard  processing,  16.3 
per  cent  of  households  go  to  their 
chemist  first,  placing  them  third 
in  market  share  after  Boots  and 
mail  order  processors.  Only  2.7 
per  cent,  however,  see  them  as 
the  main  place  to  go  for  'fast 
processing',  compared  to  45.2  per 
cent  for  Boots  and  28.2  per  cent 
for  other  one-hour  photo  labs. 

For  further  details,  contact  the 
PMA  on  021  212  0299. 


J&J  re-jigs  drugs  with 
Janssen-Cilag  link 
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APPOINTMENTS 


CHEMISTS 


Add  a  healthy  outlook 
to  your  local  commeeity 


•  Caerphilly 

•  Coningsby 
(Lines) 

•  Guildford/ 
Woking 

•  Llandudno 

•  Lancaster 
u  Norwich 

•  Manchester 

•  NewOllerton 
(Notts) 

•  Wirral 

•  Castleford 


Continued  growth  has  created  career 
opportunities  for  pharmacists  with  the 
personality  and  drive  to  make  a  real 
impact  on  local  community  healthcare. 

Experienced  or  newly  qualified  (full 
training  will  be  given),  we  need  an 
individual  with  a  commitment  to 
patient  counselling,  coupled  with  the 
communication  skills  and  management 
qualities  to  actively  market  a  wide 
range  of  medicines,  healthcare  and 
leisure  products. 

In  return,  you'll  enjoy  the  full  support 
of  a  highly  professional  company, 
modern  well  equipped  and  efficient 
facilities,  flexible  working  hours  and  a 
highly  competitive  salary  and  benefits 
package.  This  will  include;  PPP 
membership,  pension  scheme  with  life 
assurance  and  generous  staff  discounts. 

Apply  with  CV  to:  Mr  Roger  Cotton 
MRPharniS,  Recruitment  and  Training 
Executive,  Moss  Chemists,  Fern  Grove, 
Feltham,  Middlesex  TW14  9BD. 

UniChem  '■ 
A  MEMBER  OF  THE  UNICHEM  GROUP  OF  COMPANIES  ; 


NORTHAMPTON 

P  ull  time  Pharmacist  required  for 
Branch  Pharmacy.  Small  indepen- 
dent company.  5  day  week.  Good 
supporting  staff  newly  registered 
welcome.  Apply  with  CV  to: 

Mr  H.  Vyas 
Fortnams  Chemist 
7  Church  Street 
Lutterworth 
Leicestershire 
LE17  4AE 
Tel:  0455  552692 


CHESHIRE  VILLAGE.  Partner-Manager 
sought  for  new  pharmacy  Rapid  succes- 
sion, Ideal  for  pharmacist  with  limited 
funds  CV  to  D  Snowdon,  1  Yewdale, 
Shevington,  Wigan  WN6  8DE. 

CARSHAI.TON  (near) Croydon  —  Phar- 
macy Manager  required  to  commence 
1st  November  in Carshalton.  Attractive 
salary  S  days  a  week  9  to  6pm  Alternate 
Saturdays  (Nearest  underground) 
Morden  Tel:  0 J 1  6448972 


TO  PROMOTE  YOUR 

COMPANY  HERE 
CALL  CHRIS  KIDD  ON 

0732  377322 


Brighton  Health  Care  NHS  Trust 
"putting  patients  interests  first" 


ROYAL  SUSSEX  COUNTY  HOSPITAL 

PHARMACY  DEPARTMENT 

PHARMACY  TECHNICAN  MT02 

SALARY:  £10,573-£1 3,379  p.a. 
HOURS:  37  per  week 

Are  you  looking  for  a  fresh  and  exciting  challenge?  Would  you 
like  to  be  part  of  a  friendly  team  in  a  bright  new  pharmacy 
department?  Then  look  no  further! 

We  require  an  enthusiastic  qualified  Pharmacy  Technician  to 
work  in  the  following  areas  on  a  rotational  basis: 

TPN  Preparation 
In-  and  Out-patient  Dispensing 
Centralised  Cytotoxic  Reconstitution 
Ward  Topping-Up 
Specialised  Aseptic  Dispensing 
Computerised  Stock  Control 

Interested?  For  futher  information  or  to  arrange  an 
informal  visit  please  contact  Sue  Wilkins,  Senior  Technician, 
telephone  (0273)  696955  extension  4045. 

Application  form  and  job  description  available  from 
Personnel  Department,  Sussex  Eye  Hospital,  Eastern  Road, 
Brighton   BN2  5BF.  Telephone  (0273)  664898  (24  hour 
answerphone). 

Closing  date  for  applications:  Monday,  17  October  1994 


Brighton  Health  Care  NHS  Trust  operates  a 
non  smoking  policy  and  is  striving  towards 
equal  opportunities.  We  welcome  applications 
from  job  sharers. 


AGENTS 


SOMETHING  UNIQUE  FOR  XMAS!! 

Independent  Agents  required  throughout  the  UK. 
f  xating  new  OTC  product  -  excellent  profits  lor  Pharmacies  - 
excellent  commission  for  Agents, 
sperienced  Retail  Pharmacy  Agents  required  -  minimum  3  years'  experience. 
Please  write  with  CV  and  full  details  of  current  activity: 
The  Marketing  Manager  (UK),  DS  Products 
1st  Floor  Suite,  144  High  Street,  Nailsea,  Avon  BS19  1AP 
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AGENTS 


LOCUMS 


AGENTS  WANTED 

Currently  calling  on  Chemists/Drugstores  —  all  areas, 
to  sell  high  profit/commission  quality  products. 
Ideal  for  building  upon  current  agencies. 
For  further  details: 
TEL:  021  449  8409 


SITUATIONS  WANTED 


Recently  retired  Sales  Representative 
with  good  Chemist  connections  in  N. 
Ireland  would  like  to  hear  from 
companies  requiring  Agency 
representation  in  N.  Ireland. 

BOX  NO.  3471 


EXPERIENCED  LOCUM  now  available 
for  odd  days  and  weekends  on  emergency 
basis.  (Harrow  based).  Tel:  081  204 
4604  (H),  071  253  8168  (W) 


IIMPORTANT  NOTICE!!  Need  a 
break/time  off  but  sick  of  lazy  locums? 
Then  look  with  confidence,  very  ex- 
perienced locum,  senior  management 
experience,  computer  and  (importantly) 
staff  friendly,  days/weeks,  Scunthorpe 
01724-863296/085-085-3504. 


BUSINESS  FOR  SALE 


ALLIANCE  VALUERS  & 
STOCKTAKERS 

Telephone  Harrogate  (0423)  531571 


HARROGATE 

Large  prestigious  pharmacy  occupying  monopoly 
position  on  upmarket  main  road  parade  in  this  much 
sought  after  spa  town.  T/O  FYE  July  '94  £608,362. 
NHS  items  over  5,000  per  month.  New  lease  to  be 
granted.  Sale  by  way  of  share  transfer  based  on  offers 
around  £300,000  for  GW/Fix. 


BUSINESS  FOR  SALE 

East  Birmingham 

T/O  £365k.  Gross  27.6%.  NHS  items  2,650 
monthly.  Asking  price  £150k  +  stock  £30k. 
Leasehold. 

BOX  NO.  3472 


Frankland  &  Co. 


STOCKTAKERS  &  VALUERS 


2I9  Harrison  Road.  Belgrave,  Leicester.  LE4  6QN 
Telephone  (0533)  665299    Facsimile  (0533)  610284  Mobile  (0374)  181850 

SPECIALISTS  IN  PHARMACY  VALUATION  &  SALES  NATIONWIDE 

'If  you  are  considering  selling  your  business  contact  us  for  a  confidential  discussion  as 
we  have  genuine  clients  interested  in  buying  pharmacies  nationwide  " 

BIG  ENOUGH  TO  COPE  SMALL  ENOUGH  TO  CARE 

Comprehensive  stocktaking  and  business  transfer  service 


iESSEX  PHARMACY  for  sale  T/o 
£400k.  NHS  3400.  Run  by  Locums  — 
scope  to  increase  turnover.  Price  for 
lease,  goodwill,  F&F.  £180,000  +  SAV. 
Tel:  0234  353582. 


RETIREMENT  SALE  SE16  NHS,  3300, 
t/o  400k,  council,  low  rent,  parking, 
new  underground  to  open  shortly 
within  yards.  £220,000  g/w  f/f  +  sav. 
Ring  after  8pm  081-653  8391. 


Provincial  Pharmacy 
Locum  Services 


We  have  over  3,000  pharmacists 
registered!  Plus  experience  of  handling 
over  100,000  bookings  NATIONWIDE! 

OUR  BUSINESS 

Place  your  locum  problem  in  the 


hands  of  our  experienced  co-ordinators 
Wc  will  inform  you  the  moment  cover 
is  found  We  leave  you  to  get  on 
with  doing  what  you  do  best, 
running  your  business. 

PLEASE  CALL  NOW! 


UK  PHARMACY  LOCUM  AGENCY 

On  call  24  hours  a  day,  7  days  a  week 

Nationwide  services  available 
Extremely  competitive  rates. 

LOCUMS  URGENTLY  NEEDED 
Telephone  LORRAINE  on  021  434  5500 
or  0836  320562 


LONDON  SE  —  Locum  Pharmacist  PETERBOROUGH,  Pharmacist  &  Man- 
required  on  a  regular  basis  for  Saturdays  ager  or  long  term  locum  required  for 
9am-lpm.  Telephone  081  692  3725.  easily  run  pharmacy.  Tel:  (0733)  242580. 


PHARMACY  COMPUTER  SYSTEMS 


PACE  peta 


LABELLING 
SYSTEMS 


THE  BETTER  LABELLING  &  RECORD  SYSTEMS 

•  Faster  •  Simpler 

•  Guaranteed  Security  •  Free  Credit 

•  More  Features  •  Low  Price 

No  one  has  more  experience.  Don't  buy  without  first  seeing 
a  Pace  Beta  demonstrated  in  YOUR  pharmacy 
•  Available  for  one  month's  trial 
For  details  and  a  free  demonstration 
Telephone:  061-941  7011 
37  Stamford  New  Road,  Altrincham  WA14  1 EB 


John  Richardson  Computers  Ltd 


PMR 


Latest 
Update 


09/94;  EPOS 


*  The  UK  market  leader 

*  Renowned  speed  &  ease-ol-use 

*  Unique  Drug  Interaction  Alert 
»  Patient  Counselling  Advice 

*  Drug  Information  Leaflets 

*  Manrex,  Nomad.  Venalink  MARs 


*  So  easy  to  install  and  use 

*  Ultra-last  sales  lor  ANY  product 
»  Comprehensive  Product  File 

*  Not  tied  to  any  one  supplier 

»  Branch  Warehousing  Facilities 

*  Pays  lor  itselt  in  months 


You  may  think  you  can't  aftord  the  best  -  You'll  be  surprised 


FOR  MORE  DETAILS,  OR  FREE  EPOS/PMR  VIDEOS,  PHONE  0772  323763 
(FAX  0772  323003)  -   OR  WRITE  TO  JRC  LTD,  FREEPOST,  PR5  6BR 
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PHARMACY  COMPUTER  SYSTEMS 


PRODUCTS  AND  SERVICES 


Three  Items  For  A  Total  Cure! 


PILLS  -  Patient  Medication  Records 
CheckOut  -  POSHH  EPOS 
Ob-serve  -  Book  keeping  package 

Hadley  Hutt  Computing  Ltd, 
George  Bayliss  Road, 
Droitwich, 
Worcs.  WR9  9RD 
Telephone:  0905  795335 
tax:  0905  795345 


PRODUCTS  AND  SERVICES 


vitaU  VITAMIN  SPRAYS 
100%  RDA!! 

Nature  Identical,  oral  absorption  sprays.  Valuable 
retail  mark-up.  CFC  Free  and  Vegetarian  safe.  Access 
to  the  ethical  health  market.  Essential  purchases  for 
the  elderly  and  parents  (no  swallowing!).  Pocket 
sized.  120  applications  per  spray.  Complete  range 
available. 

(0273)  728423 


meriiditg  pit 

★  AS  SEEN  ON  TV  PRODUCTS  ★ 

PRO  SHIATSU  MASSAGER  PRO  SHIATSU 

To  help  you  treat: 

*  Aching  feet 

*  Back  pain 

*  Fatigue 

*  Tight  shoulders 

*  Leg  strain 

*  Putty  ankles 


*  Stiff  neck 

*  Headaches 

*  Stress 

*  Tense  muscles 

*  Bad  circulation 

*  Creaking  elbows 


ABDOMENIZER 

Abdomenizer  lets  you  rock  your  way  to  a 
firmer  stomach  in  just  minutes  at  day! 

DIDI  SEVEN 

Removes  almost  every  type  of  stain  from 
v  irtually  any  surface  immediately. 


@  £48.00 

Vbdomcnizcr 

@  £6.00 

DiDi  Seven 

@  £2.50 


IMoWet  Wonder  Foam 

@  £5.95 


NOWET  WONDER  FOAM 

It's  here.  Nowet  Wonder  Foam 
The  amazing  new  carpet  and  upholstery 
Cleaning  discovery  that  everyone  is  talking  about 
E&OE 

nrcmelit*  pit 

Belvue  Business  Centre 
Units  16-17  Belvue  Road 
Northolt,  Middx.  UB5  5QQ 
TEL:  081  841  4144 
FAX:  081  841  8390 


SHOPFITTINGS 


HOLIDAY  LODGES 
FOR  SALE 

in  the  Northern  Lakes 

Superb  specification  includes  central  heating,  fitted  kitchen 
and  carpets. 

Prices  from  £34,950  leasehold 

Suitable  tor  CGT  rollover.  Full  management  services 
available. 

For  brochure  and  further  details  tel  (0533)  881100. 


solve  your 

pharmacy  t 

problems 

•  comprehensive  service 

•  competitive  quotations 

•  part  or  full  refits 

•  free  advice  •  budgets 
wnteAelephone: 
frederick  moore 

39  cooks  meadow 
edlesborough,  beds 
Iu6  2rp     tT  01525  222526 
name  &  address 


ASP  SHOPFITTERS 

Specialists  in  Pharmacies  (National  coverage) 

Anything  from  a  Gondola  to  a  dispensary  to  a 
complete  refit  at  very  competitive  prices. 

Contact  ANDREW  MYLAND  ON 

(01733)  572672  or  (0850)  410866 


ting  Specialists  Ltd 

VICE  FROM  CONCEPTION  TO  COMPLETION 

•  Pharmacy  Units  •  Counters  •  Showcases  •  Shelving  • 
False  Ceilings  •  Lighting  •  Heating  •  Flooring  •  Shopfronts  in 
Hardwood  and  Aluminium  •  Fascia  Signage  •  Roller  Shutters  _ 

WALSALL  (0922)  20422  -  UNIT  15,  FIELDGATE 
NEW  STREET,  WALSALL  WS1  3DJ 
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SHOPFITTINGS 


LLI 


ICAS  ITALY  ICAS  UNITED  KINGDOM 

S.S.  415  -  KM.  28.650  SUMMIT 

26010  VAIANO  CREMASCO  UNIT  11  BEECHINGS  INDUSTRIAL  CENTRE 

CREMONA  •  ITALY  BEECHINGS  WAY,  GILLINGHAM,  KENT.  MEB  IPS 

TEL.:  0373/278045  r.a.  TEL.:  634/262282 

TELEFAX:  0373/278107  TELEFAX:  634/262283 


^OPHTpNc; 

FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES  TRADITIONAL 
OR  CONTINENTAL  DISPENSARIES 

CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

0392-216606 


■J  VISUAL  MERCHANDISING 

"  AT  ITS  VERY  BEST 

Designers  and  Manufacturers  ol  Glass  Cube  ♦  Open  Frame  Displays 


Cube  Arts  Ltd,  Unit  D,  Mill  Green  Business  Park,  Mill  Green  Road, 
Mitcham,  Surrey  CR4  4HT.  Tel:  081-640  6114  Fax:  081-640  4497 
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SHOPFITTINGS 


STOCK  FOR  SALE 


EXDRUM 

—  STOREFITTERS. 


0626-834077 


COMPREHENSIVE  DESIGN, 
MANUFACTURE  AND  INSTALLATION 
SERVICE  FOR  THE  RETAIL  PHARMACY 

KING  CHARLES  BUSINESS  PARK, 
OLD  NEWTON  ROAD,  HEATHFIELD, 
DEVON  TQ12  6UT 


Oxford  Road,  Pen  Mill  Trading  Estate 
Yeovil,  Somerset  BA21  5HZ 

TEL:  01935  20724 

BUDGET  WALL 
UNITS  TO  FULL 

DESIGN  AND 
INSTALLATION. 
CONTACT  THE 

PHARMACY 
SPECIALISTS 


KJ 


89 1  Bristol  Rd  Sth.  Northfield.  Birmingho 


KNIGHTS  FRAGRANCES 

FREEPHONE  0800  614242 

Top  20  Perfume  Parcel  —  one  each  of  the  following: 


Amange  30ml  spray 

Anais  30ml  spray 

Beautiful  15ml  spray 

Dune  30ml  spray 

Fendi  25ml  spray 

Fidji  25ml  spray 

Gio  (Armani)  30ml  spray 

Giorgio  50ml  spray 

L'Air  DuTemps  30ml  spray 

Lou  Lou  30ml  spray 


Narcisse  30ml  spray 
Oscar  De  L  Renta  30ml  spray 
Paris  30ml  spray 
Poison  30ml  spray 
Rive  Gauche  25ml  spray 
Red  Door  25I  spray 
Samsara  30ml  spray 
Sunflowers  50ml  spray 
White  Linen  15ml  spray 
Youth  Dew  15ml  spray 


RETAIL  £405  (COST  £259.00  +  VAT) 
HURRY  —  LIMITED  STOCKS 


STOCK  TO  CLEAR 

Chemist,  Sundries,  Wholesaler's 
entire  stock  to  clear. 
Most  items  below  cost 

Phone/Fax: 
081  986  4549 


EXCESS  STOCK 

4x100  Celance  1000  meg  exp  .  Jan  96 
3  Boxes  Clinimed  Biotrol  Elite  36-850 
2  Boxes  Hollister  7448 

20%  off  for  trade  +  VAT  +  Postage 
Contact  Mr  Heer  0753  526722 


Businesslink 


A  FREE  Service  for  Chemi 


EXCESS  STOCK 


TRADE  LESS  50%+VAT+POSTAGE  - 

KM)  Dramamme,  1 40  Madopar  250mg, 
84  Moducren,  120  Provera  2(K)mg,  63 
Rifanah  150,  40  Theo-Dur  300,  (all  exp 
10/94).  Tel:  0733  578277. 

TRADE  LESS  30%+VAT  -  Sabril  tabs 
500ms  3x100,  Convatec  pouches  S271, 
S312,  S296,  S864  flanges  S353,  De- 
tainer mandelic  acid  1%,  chlorhexidine, 
Hollister  ostomy  3323.  Tel:  0274  678429. 

TRADE  LESS  50%+VAT+POSTAGE  -  2 
Alphosyl  1IC  cream  lOOg  (exp  2/95).  100 
Bolvidon  30mg  tabs  (exp  2/95),  lOOg 
Calmurid  HC  (exp  3/95),  2  Cystrin  5x100 
Libs  (exp  3/95),  28  Climaval  tabs  2mg 
(exp  6/95).  100  Disipal  tabs  50mg  (exp 
6/95),  60g  Haelan  cream  (exp  5/95).  2x28 
Innozide  20xl2.5mg  tabs  (exp  1/95).  plus 
many  others.  Tel:  0255  672845. 

TRADE  LESS  40%+VAT+POSTAGE  - 


st  &  Druggist  Subscribers 

40.5ml  Depixol  cone  5()mg,  7x10  sodium 
chloride  injection  10ml.  4x10  atropine 
injection  500mg/lml.  Tel:  081-767  6005. 

TRADE  LESS  35%+VAT+POSTACE  - 
283  Provera  200mg.  150  Persantin 
lOOmg,  152  Paroven  caps,  6  Comfeel 
dress  lOcmxlOmc,  40  Stugeron  forte 
caps.  Tel:  0986  872844. 

NOZINAN  25MG  TABS  -  1x500  and  1x437 
(exp  12/94).  Tel:  0702  715485. 

TRADE  LESS  20%+VAT  -  Coloplast  pro- 
tective sheets  1 5x1 5cm  3215  4x5pcs  (exp 
6/96),  15  Coloplast  bags  closed  opaque 
25mm  8825  (exp  10/96),  15  Coloplast 
bags  open  transparent  20mmg8520  (exp 
9/96).  Tel:  0232  667767. 

TRADE  LESS  40%+VAT+POSTACE 
FREE  -  64  Nardil  (exp  2/95).  2x  1  ml  amps 
hyoscine  4(M)mcg  (exp  3/95).  79  temaze- 
pam30mg(exp3/95).88Minocin  lOOmg 
(exp  5/95).  70  Prestim'  (exp  5/85), 
2x7.5ml  Simplene  1%'  (e&p  5/96).  Tel: 


0332  673574. 

TRADE  LESS  30%+VAT+ POSTAGE  36 

Naprosyn  EC  250mg,  56  Naprosyn  EC 
5<M)mg.  49  Naprosyn  500mg,  40  Amoxil 
250mg  plus  others.  Tel:  0963  250259. 
TRADE  LESS  50%+VAT+POSTAGE  - 
3xl()g  Suprefact  nasal  spray  (exp  12/94). 
trade  less  25%+vat+postage  -  55  Caps 
lonamin  300mg  (exp  1/95).  Tel:  0533 
832140. 

TRADE  LESS  30%+ POSTAGE  -  5  Recor- 
mon  5000.  Tuinal  lOOmg  caps.  2x10ml 
Humulin  Ml,  Bicillin  inj  2.4  Megaunits, 
Calcitare  inj,  2xKM)  Moditen  tabs  lmg. 
17.5%  Disc  C^race  5mg.  lOmg  &  2.5mg. 
Spasmonal  caps.  Tel:  081-800  4876. 

TRADE  LESS  20%+VAT  -  1  Zoladex  inj 
(exp  1/95).  trade  less  50%_vat  18x10 
Salts  karava  washers  83303.  Tel:  0684 
575686. 


FOR  SALE 

INVERNESS  EAR  PIERCINC  SYSTEM  - 

New.  with  POS  material  and  36  assorted 
earrings,  £60.  Tel:  0543  271445. 

MARTINDALE  28TH  EDITION  -  Excel- 
lent  condition.  Tel:  081-953  6675. 

PERSONAL  WEIGHING  MACHINE  -  & 
baby  scales  £50.  nearly  new  green  cross 
sign,  cost  £265.  £150.  Martindale  28th 
£15,  BPC  1 1th  £5.  Tel:  01580  752043. 

TRADE  LESS  25%  -  64  Nomad  Medichart 
cassettes  +  insert  trays.  Tel:  0926 426124. 


WANTED  | 

SANDIMMUN  100MC  -  Biotrol  Integral 
32435.  Desmospray,  Pulmicort  Respules 
0.25mg.  Imuran  25mg,  Atrovent 
500mcg/2ml.  Tel:  081-539  1922. 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  themselves 
about  product  history,  conditions  of  storage  and  so  on. 
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STOCK  FOR  SALE 


STOCK  WANTED 


junnp 


LIBRA  DISTRIBUTORS 

Anais  Anais  Edt  30ml  spray  at  £9.92 
Bijan  EDP  30ml  spray  at  £9  95 
Byzance  EDt  30ml  spray  at  £7.46 
Dune  EDt  50ml  spray  at  £18.75 
Miss  Dior  EDt  50ml  spray  at  £13.40 
Azzaro  Aftershave  75ml  at  £7.87 
Boss  Aftershave  50ml  at  £8  73 
These  are  lust  some  of  the  specials  from  our  extensive  price  list 

Telephone  now  for  extensive  price  list  on 

Kodak,  Fuji,  Polaroid  Films,  Gillette 
products  and  whole  range  of  Fragrances. 

TELEPHONE:  081-  L45  4164 
FAX:  081-445  1399 

IDEAL  TIME  TO  GET  IN  FOR  PASSPORT 
PICTURES  -  FOR  A  FREE  DEMO  CALL  US. 


STOCKTAKERS 


FRANKLAND  &  Co. 


STOCKTAKERS  &  VALUERS 


2I9  Harrison  Road.  Belgrave.  Leicester,  LE4  6QN 
Telephone  (0533)  665299    Facsimile:  (0533)  6 1 0284  Mobile  (0374)  1 8 1 850 

SPECIALISTS  IN  PHARMACY  STOCKTAKING  NATIONWIDE 


BIG  ENOUGH  TO  COPE  SMALL  ENOUGH  TO  CARE 

Comprehensive  stocktaking  and  business  transfer  service 


HARWIL 
TRADING 

are  the  ethical  clearance  house  tried  and  tested  by 
many  leading  household  names  to  clear  their  surplus 
inventories  however  large  or  small. 

USING  OUR  33  RETAIL  OUTLETS 
BASED  IN  THE  NORTH  EAST  OF 
ENGLAND,  OR  OUR  SELECTED 

OVERSEAS  AGENTS  WE 
WILL  CONTROL  AND  PROTECT 
YOUR  BRANDS. 

To  discuss  your  requirements  in  the  strictest 
confidence  contact  myself  Trevor  Rayne,  or  my 
secretary  Hayley  Daglish  on 

TEL:  091  4693631 
FAX:  091  4382766 


TO  ADVERTISE  IN  C&D 
CONTACT  CHRIS  KIDD 
0732  377322 


R 


CHEMIST  -  WANTED  -  PHARMACY 

Surplus  Coloured  Glass  Bottles  and  Jars  Wanted 
Black  Glass  Jars  Drug  Jars  —  Blue  or  Green 
Blue  Castor  Oils  Coloured  Soda  Syphons 
"Admiralty"  Square  Blue  Poisons  Spare  Stoppers 
Common  Blue  "Not  to  be  taken"  Poisons  —  All  shapes 
Mixed  Assortments  of  Surplus  Bottles  as  above. 
Contact:  Eric  Padfield, 
18  Mulberry  Gardens,  Sherborne,  Dorset. 
Tel:  0935  816073  Fax:  0935  814181 


a 


3 

CQ 


Free  onirics  in  "Business 
Link"  (maximum  30 
words)  are  restricted  lo 
community  pharmacist 
subscribers  lo  Chemist  tC 
Druggist.  No  trade 
advertisements  will  be 
permitted.  Acceptance  is 
at  the  discretion  of  the 
Publishers  and  depends 
upon  space  being 
available. 

Send  proposed  wording 
to  "Business  Link"  using 
the  form  printed 
alongside. 

Appointments,  situations 
wanted,  and  businesses 
for  sale  will  be 
Incorporated  as  lineage 
advertisements  under  the 
appropriate  Classified 
headings. 


To:  Business  Link,  CHEMIST  &  DIUIGCIST,  Benn  House,  Sovereign 
Way,  Tonbridgc,  Kent  TN9  1RVV. 

I'l.KASK  COMI'I.KTI-  IN  lil.OCK  CAPITALS 

Surname  

First  names  


Address 


  Postcode 

Personal  RPSCB  Registration  number  

Telephone  number  

Proposed  advertisement  copy  (maximum  30  words) 


Chemist  &  Druggist  8  Octoberr  1994 


601 


Aboutpeople 


Pharmacist  has  fund  fantasy 


Middlesex  pharmacist  Jayesh 
Manek  has  turned  his  enthusiasm 
for  stocks  and  shares  into  a 
money-spinner  without  risking  a 


Double-take 
at  King's 
College 

Identical  twins  Taiwo  and 
Kehinde  Dairo  have  received  a 
pharmacy  degree  each  from 
King's  College,  London. 

This  is  the  twins'  second 
double  degree  achievement. 
Before  coming  to  King's,  both 
studied  pharmacology  at  Cardiff. 

Taiwo  is  now  doing  her 
pre-registration  training  at 
King's  College  Hospital,  London, 
and  Kehinde  is  doing  hers  at 
Glaxo. 

"We  applied  to  do  our  pre-reg 
together  in  industry,  hospital  and 
retail,  but  weren't  offered  joint 
places.  It  was  much  easier  finding 
a  place  in  academia,"  says  Taiwo. 


single  penny  of  his  own  funds. 

Nor  has  he  gambled  someone 
else's  money.  He  has  entered  The 
Sunday  Times  fantasy  Fund 
Manager  game  and  is  streets 
ahead  of  his  nearest  rival. 

All  he  had  to  do  was  to  say  how 
he  would  invest  a  hypothetical 
£10  million  on  the  stock  market. 
For  anything  up  to  four  hours  a 
week,  he  has  been  poring  over  the 
Financial  Times  and  the  In- 
vestor's Chronicleto  build  up  his 
fund  to  over  £]  11m.  Not  bad  for 
four  months'  work  and  for 
someone  who  is  "not  very  active 
in  real  investing". 

As  C&D  went  to  press,  Mr 
Manek's  other  fund,  worth  a 
hypothetical  £96m,  steamed  into 
second  place. 

His  hobby  has  earned  him  the 
£1,000  weekly  prize  for  the  best 
investment  ten  times  already. 
And  if  he  keeps  up  his  good 


fortune,  he  should  walk  awav 
with  the  £100,000  jackpot  when 
the  competition  ends  on  Dec- 
ember 4. 

But  the  closer  it  gets  to  the 
deadline,  the  more  conservative 
his  investments  are,  he  says. 
Nevertheless,  he  doesn't  seem  to 
be  doing  too  badly. 

His  achievements  have  so 
impressed  the  financial  sector 
that  he  has  been  interviewed  by 
the  Financial  Times. 

The  million-dollar  question  is 
what  he  would  spend  it  on? 
Would  he  extend  his  Dallas 
Chemists  chain  of  eight  shops? 
"No  comment,"  he  says. 

He  was  sure  about  one  thing, 
however.  Rumours  about  him 
being  headhunted  by  the 
merchant  bank  Warburgs,  as 
reported  in  a  recent  London 
Evening  Standard  article,  were 
untrue! 


Kehinde  (left)  and  Taiwo  Dairo  at 
King's  graduation  ceremony 


Appointments 


Numark  wholesaler  L  Rowland  & 
Co  is  enhancing  its  services  to 
customers  with  two  new  ap- 
pointments. Paddy  Chubb,  for- 
merly with  Macarthy  and  then 
Daniels,  becomes  the  new 
business  development  manager. 
Anwen  Evans  joins  the  sales  team 
as  surgical  sales  advisor,  with  the 
specific  task  of  building  op- 
portunities in  the  appliance 
sector.  Mrs  E^vans  is  a  nurse  who 
has  worked  in  stoma  care  at  the 
Royal  Liverpool  Hospital. 

Stewart  Vass  has  joined  Fleet 
Laboratories  as  quality  assurance 
manager.  He  joins  from  the 
Johnson  &  Johnson  Group  and 
will  be  responsible  for  licensing  of 
products  made  for  other  com- 
panies within  the  DDI)  Group  and 
for  Fleet's  contract  manufac- 
turing in  pharmaceuticals  and 
toiletries. 

Two  non-executive  directors 
have  been  appointed  to  the 
board  of  the  Boots  Company 
pic.  Sir  Give  Whitmore  was  a 
senior  civil  servant,  most 
recently  permanent  under-sec- 
retary  of  state  at  the  Home  Office. 
Fiona  Harrison  is  chief  executive 
of  Coats  Viyella  fashion  retail 
division,  which  operates  the 
Jaeger  and  Viyella  retail  chains. 
This  takes  the  number  of  Boots' 
non-executive  directors  on  the 


board  to  six  members  out  of  13. 

Kodak  has  appointed  Selina 
Hutchison  as  brand  manager  for 
Kodak  Gold  film.  She  reports 
directly  to  Kodak  Consumer 
Imaging's  managing  director 
Gaetan  Lambiase.  She  comes  to 
Kodak  from  a  senior  post  at 
L'Oreal. 

Dr  Marianne  Moore  has  joined 
Microbiological  Associates  as 
account  manager  for  Belgium, 
France  and  the  UK.  She  will  also 
represent  Magenta  Services, 
which  offers  contract  production 
services  to  developers  of  gene 
therapies.  Dr  Moore,  a  French 
national  and  a  pharmacist,  will  be 
based  in  London.  She  has 
previously  worked  in  pharma- 
ceutical publishing. 

FATA  president  Anthony  Mai  thy 
has  announced  Donald  Mul- 
holland  of  Graham  Tatford  &  Co 
as  vice  president  of  the 
Association's  wholesale  sector. 
Bob  Daykin,  formerly  of  Smith  & 
Hill  (Chemists),  has  been  elected 
a  PATA  honorary  member 
following  his  company's  takeover 
by  Mawdsley-Brooks.  The  Assoc- 
iation has  welcomed  two  new 
members:  Seton  Healthcare 
joined  on  June  1.  while  Munro 
Wholesale  Medical  Supplies  came 
on  board  on  August  1. 


Old  Bank  Chemist's  staff  (left  to 
right):  Joy  H'hittaker.  Sandra 
Powell,  Adele  Critchley  and 
proprietor  Gill  Hawksworth 

Old  Bank 
smiles  ahead 

Friendly  smiles  and  caring 
conversation  has  won  yet  another 
accolade  for  the  Old  Bank 
Chemist  in  Mirfield.  West 
Yorkshire. 

The  pharmacy  staff  collected 
September's  'Citizen  of  the 
month  award'  from  the  local 
newspaper,  the  Mirfield  Reporter, 
after  two  anonymous  pensioners 
had  nominated  them  for  the 
award. 

One  said:  "The  bit  of  extra  they 
give  in  the  way  of  sen'ice  makes 
every  single  customer  feel 
special.''  The  other  praised  the 
staff  for  the  atmosphere  they 
created:  "Sometimes  it  is  more 
like  a  community  shelter  than  a 
shop.' 

The  pharmacy  is  owned  by 
Royal  Pharmaceutical  Society 
Council  member  Gill  Hawks- 
worth.  Notice  of  the  award  in  the 
newspaper  will  bring  welcome 
exposure,  especially  as  a  new 
Moss  pharmacy  has  recently 
opened  nearby. 

Happy 
anniversary 

The  Garden  Pharmacy  in  the 
heart  of  London's  Covent  Garden 
is  turning  its  tenth  anniversary 
into  something  of  an  event. 
Proprietor  Harry  Ganz  is  using 
the  occasion  for  a  two-week 
promotional  extravaganza. 

A  full-page  colour  ad  in 
Monday's  London  Evening  Stan- 
dard lists  special  offers,  and 
London  listings  magazine  Time 
Out  mentions  the  event.  There 
has  also  been  a  leaflet  drop. 
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Market  growth  by  the  year  2000? 


NOW  AVAILABLE! 

ie  Benn  OTC  Healthcare 
Market    Report  1994 


rom  the  publishers  of  Chemist  c\  Druggist,  Community  Pharmacy 
nd  Pharmacy  Today,  comes  the  definitive  report  on  OTC 
liealthcare,  a  growth  market  for  the  I'^'OV  The  report  comes  .is 
Jovernments  increasingly  see  self  medication  as  an  idea  whose  time 
as  come  while  international  drugs  companies  make  strategic 
Oianees  to  market  OTC  products. 
The  total  OTC  medicines  market  in  the  UK  was  worth  well  over 
1  billion  in  1993.  Key  issues  in  this  dynamic  consumer  markel 
iclude:  the  impact  of  drugs  coming  off  patent,  industry  strategies  as 
ie  global  giants  compete  lor  their  share  of  OTC.  the  increasingly 
ompctitive  retailing  environment,  the  growth  in  market  share  of 
atural  products  and  the  impact  of  POM  to  1'  switches.  The  report  is 
K  essential  marketing  reference  work  for  an  industry  facing  the 
hallen*:e  of  change. 


iPECIAL 


I   POM  to  P  products  analysis 


I   European  OTC  background 


OTC  healthcare  price  index  analysis 


Market  forecasts  to  the  year  2000 


Company  Profile 


SECTORS  COVERED 


TC:  Cough  /cold/sore  throat  remedies,  decongestants,  hay  fever 
medics,  analgesics,  topical  analgesics,  indigestion  remedies,  stomach 
3set  remedies,  laxatives,  anti-diarrhoeals,  travel  siekness  remedies, 
ledicated  skincare,  vitamins  L\  dietary  supplements,  herbal  and 
pmoeopathic  remedies,  aromatherapy,  other  OTC  healthcare  and 
•  rson.il  care  products 


Please  Invoice  me  for  1  cop)  of  The  Benn  OTC  Heaitncare 
Report  at  the  price  of  £375  and  send  me  a  copy:  Tick  Box  [| 
Or,  Please  send  more  details  to:  Tick  Box  fj 


N. 


( iompany. 

Address  _ 


Postcode. 


Return  To:  Chemist  &  Druggist,  Benn  Publications  Ltd, 
Benn  House,  Sovereign  Way,  Tollbridge,  Kent  TN9  1RW. 
Telephone:  0732  364422.  Fax:  0732  367065. 


Just 

how  big 
a 

headache 
is 

Tension 
Headache? 


The  biggest.  In  fact,  74%  of  all 
headaches  are  Tension  Headaches.  ' 
Which,  when  you  think  about  the 
pressure  people  are  under  today, 
makes  sense. 

What  also  makes  sense,  is 
to  recommend  a  specific  Tension 
Headache  remedy  straight  away. 
And  the  one  to  recommend  is 
Syndol. 

There  is  no  more  effective 
( )TC  treatment  for  your  patients. 
Uniquely  formulated  for  Tension 
Headache,  Syndol  contains  the 
powerful  analgesic  combination  of 
Paracetamol,  Codeine  and  Caffeine, 
plus  Doxylamine  Succinate  to  ease 
muscle  tension  and  bring  fast  relief 
(a  clinical  study  showed  that  in  97% 
of  Tension  Headache  attacks,  Syndol 
started  to  work  within  30  minutes). 

It  is  a  Pharmacy  medicine,  is 
strongly  supported,  creates  extra- 
ordinary loyalty,  and  powerful  word 
of  mouth  recommendation. 

Get  the  benefit.  Display  well, 
recommend  at  once,  and  above  all 
don't  get  caught  out  of  stock.  That's 
a  headache  vou  could  do  without. 


You  can't  recommend  more  powerful  relief. 


(1)  National  Headache  Survey.  Gallup  1993 


INFORMATION  FOR  PHARMACISTS:  Each  tablet  contains  Paracetamol  BP  450mg,  Codeine  Phosphate  BP  10mg,  Doxylamine  Succinate  USNF  5mg.  Catteine  BP  30mg  USES:  Treatment  o 
mild  to  moderate  pain  and  as  an  antipyretic  Symptomatic  relief  ot  headache,  including  muscle  contraction  or  tension  headache,  migraine,  neuralgia,  toothache,  sore  throat,  dysmenorrhoe; 
muscular  and  rheumatic  aches  and  pains  and  post-operative  analgesia  following  surgical  or  dental  procedures  DOSAGE  AND  ADMINISTRATION:  Adults  and  children  over  12  years:  1  or  i 
tablets  every  4-6  hours  as  needed  Maximum  8  tablets  in  24  hours  Not  recommended  in  children  under  12  years  CONTRA  INDICATIONS.  WARNINGS  ETC.:  Contra-indications:  Idiosyncras) 
to  any  of  the  ingredients  Precautions  May  cause  drowsiness  If  affected,  do  not  drive  or  operate  machinery  No  data  available  in  pregnancy  avoid  use  Side-effects:  Drowsiness  o 
dizziness,  mild  constipation,  agranulocytosis  rarely  Overdose  Paracetamol  overdose  can  cause  liver  and  kidney  necrosis  Immediate  medical  referral  is  essential  LEGAL  CATEGORY:  P  CC 
(Section  5)  (not  prescribable  under  NHSl  PRODUCT  LICENCE  NUMBER:  PL4425/0018  PACKAGE  QUANTITIES.  PRICE:  Pack  of  10  tablets  £1  65,  20  tablets  £2.85  50  tablets  £6  08  DATE  OF 
PREPARATION:  September  1994  Full  prescribing  information  is  available  trom  licence  holder  Marion  Merrell  Dow  Limited,  Lakeside  House.  Stockley  Park,  Uxbridge,  Middlesex  UB11  1BE 


